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Abstract

In this dissertation, the researcher examines (1) the concepts of model, strategies,
opportunities, tendency, and the roles played in carrying out the astrology business in Thailand.
The researcher also frames (2) a causal model of factors influencing the behavioral intention of
astrology service users in Thailand and determines the congruence of the model with empirical
data. Finally develops (3) an operational approach for astrology service providers in Thailand.
In the quantitative research phase, a questionnaire was used to collect data from 315
members. In the qualitative research approach, in-depth interviews were conducted with key
informants. Findings are as follows:

1. The model, strategies, opportunities, tendency, and roles of the astrology business in
Thailand were presented as follows: (1) The model consisted of inheritance; needs for using the
service; education; service provision; and the process of prediction. (2) Strategies consisted of
service provision; service rates; locations at which services were provided; public relations;
personnel; processes of service provision; and physical evidence. (3) Opportunities consisted of
providing education and increasing counseling. (4) The tendency consisted of providing
education and increasing counseling. (5) The roles consisted of providing education, counseling
and transparent service providers.

2. The causal relationships shown by factors influencing the Bl behavioral intention of
users of astrology services were found to be congruent with empirical data. The components
exerting effects on behavioral intention consisted of (1) the business environment; (2) the
attitudes of service users; (3) trust evinced by service users; (4) service quality perceived by
service users; and (5) service user satisfaction.

3. The operational approach of astrology service providers consisted of the following:

(1) Considering motivating factors; (2) determining a clear marketing approach for each
type of astrology business; (3) creating competitive advantage; (4) developing the service quality
of the astrology business; (5) selecting appropriate astrology service provision strategies; and (6)

considering behavioral changes in service users.

Keywords: Behavioral Intention; Astrology Business; Service Business; Operation Management;

Business Opportunity
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