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Abstract

The objectives of the research are: (1) the level of awareness on the brand image And
brand identity of consumers (2) to create a series of factors that can affect brand image, brand
identity, trust, plans to purchase behavior and loyalty of consumers, and (3) to create the guideline
the perception of brand image and brand identity and cause consumers to buy their loyalty. The
researchers used a mixed methods research. In quantitative research conducted among customers
who bought pomelo Nakhon Pathom. By using a sample of 2,500 cases. The qualitative research
interviewing experts who have been involved in Nakhon Pathom's Interview of 3 person, led by the
results of the quantitative research into the discussions.

The research found that (1) The majority of respondents were female (64.40 percent) aged
between 25-33 years (26.60 percent), single (47.20 percent) of the lower degree (69.90 percent) of
his career a private business (26.60 percent) revenue in the period. 10,001-20,000 baht per month
(42.40 percent), frequency of purchase in the past six months pomelo is 1-2 times (27.80 percent)
and the cost of each purchase is 100-300 baht (49.50 percent) the level of awareness and identity
of consumers at a high level. By the recognition of image and identity, with an average of 3.62 and
perceived benefits passed on to the social and environmental context with an average of 3.82. (2)
The results of the analysis of the factors that affect the perception on the part of the body to create
a factor affect the perception of the brand image and brand identity of consumers towards Nakhon
Pathom pomelo by analyzing the results of the research showed. The integrated marketing
communication affects the perception of the brand image and the brand identity of the product (Y =
0.88) and trust (Y = 0.87) and the identity of the product will result. Behavior-Based Acquisition
(B = 0.11) and loyalty to the product (B = 0.12), but the trust will affect planned purchases ([3 =
0.95) and loyalty to the product (B = 0.90) for the sum of qualitative research finds. And (3) The
creation the guidelines of the perception on the brand image and brand identity of consumers with
pomelo Nakhon pathom province. Genesis currently require the trust to the pomelo rather than
creating a brand image and identity of consumers this is because pomelo Pathom have to build
trust in our products. And contributes to the loyalty of repeat purchases. Subrogation or wearing

the right to sell pomelo from other localities.

Keywords : Brand Image; Brand Identity; Pomelo
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