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Abstract

The purposes of this study were (1) to survey the personal characteristic, consumer
behaviors, marketing strategies, psychological factors, purchasing decision process and the
business marketing achievement of supplementary products in Thailand. (2) to analyze direct
and indirect effect of marketing strategies, psychological factors and purchasing decision
process as related to the marketing achievement of the supplementary products in Thailand (3)
To search for the business marketing strategies of the supplementary products in Thailand. This
study was quantitative research. The sample consisted of 640 dietary supplement consumers
and collected data by questionnaires. The statistics to analyzed data by descriptive statistics
and confirm factors analysis. The hypothesis testing with path analysis and Structural Equation
Modeling--SEM.

The results founded that the factors influences toward the supplementary food product
businesses in Thailand included with marketing strategies, psychology’s factors and buying
decision making. The marketing strategies of supplement food product found that customer
relation management was the most important and the second were marketing communication,
place and distribution, price and product as a sequence. The most important of the
psychology’s factors was motivation and followed by perception, attitude and leaning as a
sequent. In dimension of buying decision making, most important was perception and followed
by information searching and evaluation of alternatives as a sequent. The most important of
marketing achievement was the satisfaction and followed by trial to buy, word of mouth,

repeat purchasing and good image as a sequent.

Keywords : Strategies Model; Marketing Strategy; Supplementary Food Product
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