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P = Political Factor NaITH 989

E = Economics Factor Sloman, J. & Sutcliffe, M. (2006). Economics
S = Social Factor for Business. (3rd edition). London:
T = Technology Factor Prentice Hall

L = Legal Factor BNnHa BeNAS. (2011). PEST Analysis N3
E = Ecological Factor vimawdlelu “nmsaw” dvialwiaans
wIaunanTdigiiaTiziesuTuidu WagnuUay. Fudle 3 Mieneu 2554, 91n

PESTEL w38 PESTLID wi® STEEPL uaz SLEPT http://www.eiamsri.word
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