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Effect of Environmental Factors in Strategic Management

of Solar Power Business in Thailand

Sakchaiwattana Sutont’ Thitima Holumyong® Phasai Samart’

Abstract

his academic article aims to study external environmental factors that affect the

Tstrategic management of the solar energy business in Thailand. By specifying the issues
in each factor in the external environment. Analyze each issue whether it is an opportunity
or a thread. By researching research and concepts of analyzing the external environment,
then using thematic analysis to analyze. Use the principles of 6 external environmental
factors (1) political factors (2) economic factors (3) social factors (4) technological factors
(5) environmental factors (6) legal factors and strategic management process concepts, only
the strategic analysis process is used as an analytical framework.

Findings are as follows: The external environmental factors that have an opportunity
impact are (1) political factors issue as government policy support (2) economic factors issue as
higher electricity prices (3) social factors issues such as society’s attitude towards solar energy
business and trends in renewable energy (4) technology factors issue: technology changes
in solar power plant equipment and (5) environmental factors issues: climate change and
carbon credit global trend of reducing global warming. As for external environmental fac-
tors that have an impact as thread are (1) economic factors issues: the cost of power plant
construction increases and exchange rate, inflation rate, economic growth rate and (2) legal

factors issues: regulations and installation standards.

Keywords: Solar Power Energy; Strategic Management; Environmental Factors

Type of Article: Academic Article
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Management Strategies of Government Agencies towards Sustainable

Agro-tourism in Kanchanaburi

Komnat Meetaem' Piyanush Ngernklay”

Abstract

his academic article aim to study management strategies of government agency towards

T sustainable agro-tourism in Kanchanaburi province government sectors must focus
on and prepare for agro-tourism because it is a form of recreation that provides both knowledge
and amusement, another crucial activity that attracts tourists’ attention. It is also the most
popular among tourists and generates income for the community through the adaptation of the
conventional agricultural.

Findings are as follows: Model to a new kind of agriculture, tourism patterns development in
accordance with those potentials of tourism attractions, tourism service development, strategic
development for marketing and public relations, agro-tourism management in the form of
a committee, participation and support from government and other sectors. In addition,
communication in community-based agro-tourism, participation in community-based agro-tourism
communication, communication campaigns through community media in integrated marketing
communications, as well as participation in the management of community-based agro-tourism
that allows public and relevant people in all sectors of society to participate with the government
sector on community-based agro-tourism. Therefore, it would lead the community-based agro-

tourism in Kanchanaburi to sustainability.

Keywords: Strategic Management; Government Sector; Community-Based Agro Tourism;
Kanchanaburi Province; Sustainability

Type of Article: Academic Article
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Good Governance in Vocational Institutions

Wipaphon Yodoudom' Amnuay Thongprong

Abstract

is academic article aims to analyze the application of good governance in vocational

T::15titutions including the rule of law, morality, and transparency, participation principles,
responsibility, and value principles.

Findings are as follows: (1) Rule of law: orders are issued based on the principle of
consistency with laws and regulations. There are improvements to the criteria for implement-
ing rules, regulations that are modern and fair. (2) Morality: there is a system of criteria. De-
velop people to have quality, promote the production of students and graduates to be good
and moral people. Consider the merits of personnel fairly. (3) Transparency: there is a strong
and transparent internal audit with transparent disclosure of information to the public.
(4) Participation: personnel and business establishments participate in setting the vision and
mission of educational institutions to develop competency-based curricula according to
benchmark. (5) Responsibility: duties are assigned. Job responsibilities are clear to everyone.
There is an evaluation of the performance of personnel in the agency to ensure that the work
meets the goals and, (6) Value: there is an evaluation of the implementation of the graduate
development and production project. Projects on arts, culture and local wisdom there is
management with a technology system to reduce the use of resources and use technology to

develop student quality.

Keywords: Good Governance; Vocational Education Institution; National Strategy

Type of Article: Academic Article
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Problems with Policies Interfering in the Cassava Market

Noppol Phuyeam' Nattapong Boonlue’ Saman Ngamsanit’

Abstract

his academic article aims to analyze the problem of policy intervention in the cassava
Tmarket. Using the cassava pledging model during the Thai Rak Thai Party government.
People Power Party and Pheu Thai Party and income guarantees for cassava farmers during the
Democrat Party and Palang Pracharath Party sovernments. It is a framework for analysis.
Findings are as follows: Intervention in the cassava market through pledging includes
supporting production factors for working capital and supporting investment in cultivation.
Promoting investment in processing plants to support exports and increase the value of
cassava. Price intervention in the cassava market to raise the price of cassava roots at the
beginning of the harvest season or delay the digging of cassava roots and export subsidies.
The intervention in the cassava market by the cassava policy has caused the following
problems: fiscal burden with most of the benefits falling on the cassava yard operators.
Corruption arises from cooperation between farmers, entrepreneurs and government officials
and the fluctuation of the price of fresh cassava in each harvest season is uncertain. As for
farmer income insurance, it includes guaranteeing a stable income for farmers. Reduce the
burden of government expenses by using central reference criteria and allow the trading
mechanism to operate normally. This creates stability in the price of products and can
compete in the world market. Including helping farmers who grow cassava to be able to live

sustainably.

Keywords: Pawning of Agricultural Products; Farmer Income Insurance;
Intervention in the Cassava Market

Type of Article: Academic Article
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Election Rules Based on Civil Liberty and Equality in Political
Participation for the Development of Democracy
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Abstract

his academic article aims to analyze election rules according to the principles of
Trights, liberty and equality of citizens in political participation for democratic
development. Using democratic principles, principles of civil and political rights election
principles and the principle of equality as a framework for analysis.
Findings are as follows: The Constitution of the Kingdom of Thailand, B.E. 2560, Chapter
7 Part 2, the House of Representatives, section 97 does not divide “human rights” and “civil
richts” are clearly different. The constitution is designed to provide policy mechanisms and
ensure people’s rights and liberties to cover all aspects especially the entry into politics
with civic participation to develop a more democratic socio-political relations mechanism.
The next problem is rights and liberties as provided in the constitution. “Rights and liberties of
the Thai people.” Who holds the rights and liberties according to such principles? Therefore,
the Constitution of the Kingdom of Thailand, B.E. 2560, Chapter 7 Part 2, the House of
Representatives, Section 97 should be amended so that people from all groups and walks
of life have the opportunity to participate directly in political participation according to their

democratic rights and freedoms truly.
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A Structural Equation Model Explicating the Effects of Strategic
Management, Organizational Resilience, and Competitive Advantage
on Business Growth of SMEs System Integrators in Thailand

Supalnat Hongvattanajainam' Somchit Luanchamroen® Sungworn Ngudgratoke’

Abstract

This research article aimed to study (1) develops and inspects a structural equation model

explicating the effects of strategic management; examines (2) the effects of strategic
management, organizational resilience, and competitive advantage on business growth of SMES
system integrators in Thailand. The quantitative research approach was employed with a question-
naire as a research instrument to collect data from 250 system integrators business entrepreneurs
in Thailand using the technique of purposive sampling. Data were analyzed using mean and standard
deviation. The structural equation modeling (SEM) analysis was conducted in the hypothesis test.
Findings are as follows: The confirmatory factor analysis of variables found to exhibit congruence
with the empirical data. The chi-square () %) was 107.823; degrees of freedom (df) = 112; chi-square/
degrees of freedom (X */df) = 0.962; root mean square error of approximation (RMSEA)=0.000;
Tucker-Lewis index (TLI) = 1.002, comparative fit index (CFI) = 1.000, and standardized root mean
square residual (SRMR) = 0.039, respectively. The hypothesis test found that strategic management
exhibited direct effects on competitive advantage and organizational resilience. Organizational
resilience exhibited direct effects on competitive advantage and business growth. Competitive
advantage exhibited direct effects on business growth. In conclusion, all the factors exhibited effects

on business growth as the hypothesis set.
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Mosselman, 2005; Rajpatty, 2011) dudi 3
ﬂ'ﬁ’]llﬁqlﬁiﬂi‘Hﬂqi(ﬂaUﬁu@QLLagﬁUg{'}‘U@Q@Qﬁﬂi
(organizational resilience) (McManus, Seville,
Vargo, & Brunsdon, 2008) dufl 4 anllduseu
NNNLUITU (competitive advantage) (Chen,
2012; Nidumolu & Knotts, 1998) wavdudl 5 N3
\Aulnesgsna (business growth) (Andrews,
2020; Ogundana, 2020; Qing, 2015)

atatumsinseideya Tdadfigdanssaun
(descriptive statistics) Tun153tAs1z9% oy

thiaueluguuuuads (X) uagaduideauu
1MIFU (SD) wazadmTeeyunu (inferential
statistics) LfielAsIzvifLuUaNnIslassadng
(SEM)

HaN15338
nan19IdeAaRANugIuTeInguiIegIs
Ui ngudieg1edulugiiengyas 31-40 T
Anluseway 50.8 Taudserguinndt 40 U @n
Wudeway 46.8 Swaulndidesiu diulugjdisa
ﬂﬁﬁﬂmwﬁuﬂ‘%mmm%maﬁqm Anduiovay
66.4 fiteyadulngidusziuidivesianis A
\Judowar 58.4 UsziamAansiiwusnndiga wuin

A1579 1
seautlavelunIsAn®I9IUNTOULLIAR
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a a

Wuanuusznoun1sNs L iufan1TNEaALATENS

Laz/v3egUnsaldalusi@ (automation) Afinns
ponuuUMImnssukazidunounsfauuasy
DONLUUTTUUDNIULRA (automation system
integration) saufifunounIsEDNLUUSEUY
AuANNTUURMUMEsTULaNeINaLes Anduy
Sovaz 31.2 osaswfuianisuiniseanuuunia
mnssy Andufesay 20.0 vazdivanngsiad
nauieg19liUINIg WUl nguilegeany
Uszneunisliuinislunuinssfafidunuie
gaamnssudmunelny (new S-Curve) 1Ju
dnilug) neduunliuinisluniaedosing
Snludfuasiueus Andudosay 53.2 dusses
nalumsaiugsieduluguinndt 10 Y Amdu
Jouay 46.8 F9eRNIAD ALTIUgINAsENIN 5-10
U Andusovay 42.8 eldvesgsialasiadedin
lugvoangudiognafie 91Ul 10-20 81U
ol Andufewar 30.8 daunfe d1uru 30-50
auumsed Anluiosas 22.8 uaz §1uan 20-30
duvmnel Andudesay 20.4 Tudunulndldes
fu Bsdulnajngusegnainisdrsauludy
11-30 au Andudovar 48.0 nan1FIATIBIA
Wade (X) wazdudeauunnnsgiu (SD) vesiaus

fauds Uady X SD  szAUAINNAALIAU
SM N5IANTSTINAENS 385  0.622 110
OR ANUANINTUNSABUANB A HUFYRIIANT  3.56  0.644 110
CA ANUlAUTEUNIINITYITY 349  0.823 110
BG  mstiulnvesgina 3.74  0.802 11N

a Y a
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AT 1 WU IenImTIiinIseeNsu
Hadunisinnisidanagns lnedidadogedian
Wiy 3.85 (SD = 0.622) agluszAusin sesadn
fie Uadunsiiulavesssna lnefidadewiniy
3.74 (SD = 0.802) agluszauun Auaansaly
n1smavAuBIaril ufvetasnsineiinade
Wiy 3.56 (SD = 0.644) egluszduann vz

415 (.050)
B @\
J65(.032,
03
sm3 742(.034)
<
454 (.051)

724 (036
454 (051)

476 (057)

730 1.000 (D0G)
ST

739(.034

445 (050 600

439 (.050)

14 No. 1 (January - April 2024)

278 (.084)

462 (.064) or
287059 276 (.078)

( 727]759 (041)

anuldiUsunmsnisudedy Seadedesiian
Wi 3.49 (SD = 0.823) aglusgauun aud1du
naMAzideyalionsuingUsrasAng
TRUuALaNyRTIULANINANITIATIRLULAAANNTS
lassasenuauyAgiukazUsulumalyiianig
donngesnaunfuiuteyalieUsedng denim 2

cal .624(.073)
766 (. 064)
614 (.060
~ (080)

840 (.065)

a2 1205 (110)

- 231 (031

288 (.038)

271,034

877 (.018) bg? 03
¥

853 (.020)

835(.02)

876(.018)

1835 (.022)

be3 1302 (.037)

g 232(.031)
728 (060)
1303 (.037)

4

bgs

o or2

or3

f

]

f

524(.062) .471(.061) 408 (.063)

2 2 WearudiusiRalasainaneSunedninaven1sinn1silinagns auausalunisney

AunaLaziuiveeenns waranulAluSaunanIsuYaunensiulAre Na1rNIVUIANAILAZ VLN

goNNGUTINE LTI IIUYIINNTTEUUsnluifluUsewalne naanisusuuilang

Chi-Square Test of Model Fit

Value
Degrees of Freedom
P-Value

107.823
112
0.5940

RMSEA (Root Mean Square Error Of Approximation)

Estimate
90 Percent C.I.

Probability RMSEA <=

CFI/TLI

CFI
TILI

Chi-Square Test of Model Fit
Value
Degrees of Freedom
P-Value

SRMR (Standardized Root Mean

Value

0.000
0.000
1.000

0.029
.08

1.000
1.002

for the Baseline Model
2501.514

136

0.0000

Square Residual)

0.039

NI 3 APUTAINUADAAR DINANNAUYDIULAATINVAIDINAITUSULALULAA
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NN 3 NTIATITVARYTAIUABNAADS
naunduvasluaiumaainnsususiliea e
Tlianuaenadonaunfuiudayalieusedntua
U3 ARdaunaunduynaaiunaeingg
gousu taun #91501970 A1 Chi-Square (%)
Winfiu 107.823, aepndase (df) wiiu 112, X /df
WIAU 0.962 RMSEA iy 0.000 TLI iy 1.002
CFI i1AvU 1.000 waz SRMR 111U 0.039 ¢
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a19u Feasuladnlunaiuudnassaunisigs
lassadelianunaundudutoyaisuseing
(Geiser, 2012; Kelloway, 2015; Wang & Wang,
2019)

HANISILASIEV BN NaNI19ATe (Direct
Effects—-DE) 8Mdwan19eau (Indirect Effects—IE)
uazdnswalausau (Total Effects--TE)

HANITIATISAONENAN NS DVFNANNODU hazdnsNalngsay

Aaudsny
fauushu ansna OR CA BG

SM 199159 (DE) 0.462*%* (7.248)  0.278*** (3.292) -
9091 (IE) - - 0.268*** (5.949)
Tnesau (TE) 0.462%%* (7.248)  0.278*** (3.292)  0.268*** (5.949)

OR 199159 (DE) - 0.288** (3.267) 0.276*%* (3.551)
19001 (IE) - - 0.099** (2.605)
Taesa (TE) - 0.288** (3.267) 0.374*** (5.429)

CA 199159 (DE) - - 0.343*%* (4.166)
19994 (IE) - - -
Taesa (TE) - - 0.343%*** (4.166)

R 0.213 0.234 0.272

*o > .05, ¥p > .01, **p > .001

INAITN 2 NANITIATIZHDNTNANIINTS
dNTnan1weon Lazdnswalaesiu WU AN
annsolunsnevausariiuiivesesdns (OR)
195 nalagsiu BNSNaNIIRTe BNSNan1wou
geitgnsiomsiiulmesssia (BG) lauauanunsn
TunsmevausLasil uiivesesdns (OR) fail
dvdnanamnssnaanulalUSaunIansudetu (CA)

a ¥ 1

dneay dauanulauSeunienisuastu (CA) &
DnBNan1InsILardvsnalagTIunenIsAULlAYeY
5379 (BG) galudhdiusionn dwsunmsdanisidena
gns (SM) d8nSnaniemseionuaunsalunis
nevauBIarlufiveseing (OR) wazisvina

NRTsaAUIMUTEUNINSWIATU (CA) wawdl
fgvsnaneausion1siulnvedgIna

a 13
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UFRAMIERETAG]

PNHANTITEN NG B N1TINNTTINAELNS
McKinsey 7S Framework (Waterman, Peters, &
Phillips, 1980) ngufsruanulauieunianis
wUIU (competitive advantage) (Porter, 1985)
LUIAAAIUNITADUAUBDILALH UAIUDIDIANS
(organizational resilience) WagLUIANAIUAITY
Tansiiulavueegsia fIduasunan1sideLienay
TrguszasAn1TIdeuazeduTeNanuaNyRgIy
N1939 sasalUil

) & al v v ¢

TUseasnn 1 as1vaeugUluuAuduius
WBelAssas1andiseanisiulnveiannnavuInnana
WAZUUINYDUNGUTIA LA UTNITAUYTUINTT
szuvudnluilRtulsemelng nNan1snsIdau
AUADAARDINAUNAUYDILILAAAINUFUNUS LT
lassasiiudayaidalsedng wudn Menaelsu
NI5IALHMBIIUNTENIAFFLAIUNANNFUTAIY
donndsiutoyaidauseandinlilunaanained
AANABAARBINALNuiUTayaIlTE ANy

o &l o a a U aa

TagUszanan 2 Anwdnswavesladeniise
msiiulaveiamiavuanaluazIuIngoungy
gsnagliuIn1sauysansszuusnludaly
Uszinalng 31NHan1sIATIERBNENaLTIa1me
09U AAANUFUNUSLTILATIATIE WUIN NS
U a L4 aa a 1 v
JanaiBanaens (SM) Tdnsnanenswioaule
WSBUN19 N5HY9TU (CA) TANBnSnawiniu 0.278
= & I a a Ad v o W aaa Y]
FaduadnsnaniidedAgynisadinszau .001
(t = 3.292) NAN1TNAGBUAD BOUTUANYAFIUN 1
M3IANsilanagns (SM) davsnanimsssiandny
11150 lNNSMBUANBILATHUAIVBI8IANT (OR)
A1 a a v = & | a a Ao v
JdAndnsnawinnu 0.462 Fadua1dnsnanive

'
aaa (Y]

d1AyYnadansyeau 001 (t = 7.248) Nans
VNADURD HBNTUANLAFIUN 2 AuaNnsalung
MOUAUDILATNUAIYDID9ANT (OR) UBNSNan1y

AsInaANU b USIUNIINITWYITUY (CA) Taedla

2

Aa v o W

SnSwawiniu 0.288 FadurdnSnanivdeddn

o

eEdRfisziu 01 (t = 3.267) nan1svedeUde
aau%’uamﬁgmﬁ' 3 ANAINITALUNITABUEUDS
wazilufvetaefng (OR) fiansnanimsenis
Wulnveegsna (BG) IneilAndnsnawiniu 0.276
Fuduadvnafidodfuvnsadaiisedu 001
(t = 3.551) NANISNAGOUAD aam%uamﬁgmﬁ q
AMULALUSBUNINITUYITU (CA) B9 WaNI19m TS
AansLAulavedgsia (BG) lnilAaninaliniu

@

0.343 Fudurdvdnafiftudfynatafisesu
001 (t = 4.166) Han1sNAFOUAD BaXSUALYRAFIY
i 5 msdansiBenagyis (SM) TEvEwaniadenniu
Aruansalun1seUausLaE AT 096N
(OR) wazAUlALUTEUNMINITUIITU (CA) fonTs
Aulavesgsia (BG) flAdviswaiindu 0.268 &

WJur1dnswaniidedrdynisadffisyau 001

(t = 5.949) HANIVNAFBUAD BBUSUANLRFIUN 6

LAEANAIUITOIUNITADUAUDILASH UAIVD
29AN5 (OR) #dnSwantevounruaulaUsau

MaMsudsdusion1siiulanvedgsna (BG) lnwilan
dvSnawiniu 0.374 Fadua1dvnsnwanidedfey

=

NADANTEAU .001 (t = 5.429) HANITNAFBUAD
gouTUANYRFIUN 7

[N

PNHANTNATOUANYAFIUAINATY UITell

v
=

wui Jadelumaivlnvesssiaazdmwaldmsty
dethnsdnnisidsnagns Whunsamfunisaiig
Aruansalun1seUaLs AT HUA T 096N
Fasanaiiafoiasyrefuitmurnuldiuien
yrsnsutsiuesssialdiBedu snnndudgatiy
sunsivuanagnsaulauIeumMenIsuty
RTINLERNINE
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A Structural Relationship Model Between e-Commerce Quality
and Online Customer Loyalty with Perceived Value
and Satisfaction as Mediating Variables

Thanida Yodthong' Mariam Nami’ Chanongkorn Kuntonbut’

Abstract

his research article aims to study (1) the factors of the system quality, e-service quality,

Tand data quality affecting online customer loyalty through the perceived value and
satisfaction; develops and verifies (2) the structural relationship model between the system
quality, e-service quality, and data quality on online customer loyalty through the perceived
value and satisfaction. The quantitative research approach was employed with a questionnaire
as an instrument to collect data from 400 members of the sample population who were online
customers using the technique of random sampling. Data were analyzed using descriptive
statistics, confirmatory factor analysis, and structural equation modeling (SEM).

Findings are as follows: The SEM analysis found that the model was congruent with empirical
data at a good level with chi-squared distribution ()?) at 150.329; degrees of freedom (d)
at 133; relative chi square (X’/df) at 1.130; probability-value (p-value) at .145; the root mean
square error approximation (RMSEA) at .019; and goodness of fit index (GFI) at .958. In addition,
the research findings showed the following. (1) Data quality exhibited a positive influence on the
perceived value. (2) Data quality exhibited a position influence on satisfaction. (3) Satisfaction
exhibited a positive influence on loyalty. (4) Data quality exhibited an indirect influence on online

customer loyalty through satisfaction.
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Antecedents Influencing the Intention to Rent Electric Motorcycles
as an Alternative for Drivers to Deliver Goods and Food through
Digital Platforms (Riders) in Bangkok and Vicinity

Watcharaporn Kayom'

Abstract

his research article aims to study the influence of perceived economic value, electric

Tmotorcycle performance, and subjective norm on attitudes and the riders’ intention to
rent electric motorcycles. Quantitative research was used in this study. Data were collected using
questionnaires from 353 riders in Bangkok and surrounding areas. Data were analyzed using
descriptive statistics and structural equation modelling was performed to test research
hypotheses.

Findings are as follows: (1) Riders have perceived economic value, electric motorcycle
performance, and subjective norms on attitudes and the intention to rent electric motorcycles
are at a high level, (2) Structural equation model is congruent with the empirical data, based on
X’= 122.455, df = 115, */df = 1.065, p-value = 0.300, RMSEA = 0.014, CFI = 0.998, TLI = 0.997
and SRMR = 0.028, (3) Perceived economic value, electric motorcycle performance, and
subjective norm have a positive direct influence on attitudes, (4) Perceived economic value,
electric motorcycle performance, subjective norm and attitude have a positive direct influence
on intention to rent electric motorcycles, (5) Perceived economic value, electric motorcycle
performance, and subjective norm have a positive indirect effect on intention to rent electric

motorcycles through attitude.

Keywords: Perceived Economic Value; Intention to Rent; Electric Motorcycles; Riders
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Effects of Customer Relationship Management on Customer
Loyalty of Mazda Dealer in Nakhon Phanom

Paramaporn Teekathananont' Daranee Ketchompu’®

Abstract

his research article aims to study to investigate the relationship and effects of
Tcustomer relationship management and customer loyalty. The research is employed
quantitative method. The data collection was conducted with customers of Mazda dealer in
Nakhon Phanom, 212 completed questionnaires mailed survey were used for data analyses.
Furthermore, the statistic testing was used percentage, mean, standard deviation, and multiple
correlation analysis, while multiple regression analysis for the hypotheses testing.
Findings are as follows: (1) Customer relationship management in relationship with
referrals and influencer groups in purchasing decision aspect affects customer loyalty, and
(2) customer relationship management in the customer view of value aspect affects customer

loyalty.

Keywords: Customer Relationship Management; Customer Loyalty; Customer View of Value

Type of Article: Research Article

Cite this article as:
Teekathananont, P., & Ketchompu, D. (2024). Effects of customer relationship management on
customer loyalty of Mazda dealer in Nakhon Phanom. Ph.D. in Social Sciences Journal, 14(1),

106-118.

" Master of Business Administration, Nakhon Phanom University
167/2 Naratchakwai Sub-District, Muang Nakhon Phanom District, Nakhon Phanom 48000, Thailand
Corresponding Author E-mail: teekathananon@hotmail.com

*Faculty of Management Sciences and Information Technology, Nakhon Phanom University

a 13

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



108

aadunwazauddgvesdyim
Tutagtuaniasugiavedlaniuldinig
Wasuulasegnasnnadskasiolasugivluvan
Ussnandluduuanuagiuay siufaesugily
Usgialnglddnisiudsuudaslumuaniog
isvgiavedlan gafvssUszaulgmiuansg
fusenly vsgsiadadingas luvaizifgsialvsl
\Anduannung 33NUKTYAUANIUATTAINNT
WY euAUDY1ITULTY UagNANITULEITedIULUS
NIN1IAAA T IADIANTHEIETUMINALNSNINTT
pann ileRsganuaulaludufuasuing danils
Tunagmsmansnaaiidiny uasiduidonldlu
AAgINY A NsuTMsgnAnduius dedndu
indesdielunsiuiunagnsnmsnsmanaiidunsy
vunslunsfumanadesnsvesgndi ieadg
auaulakazaudseiivlaainnquanean
el sadunmsinugugnénaily
WiufenuAvesduiuazuinisedisdelies 4
psAUsznevidfylunsdniugsfalivszay
wadni3a FeduegiuAnenimuarauannIaues
AUSMTUAzeAns laewiu n1sasianuiianela
waENITRRUIAIY dURuSTEninagIRaiugnan
ansodawaviliiinaiuassninalunsiduad
wazANdNITuSSuRdensdns nasnvulunis
nondmaAnssueming :naelu vidermuidn
Fuvousd19uiase (Yawala, Suebboon, &
Phramsiri, 2021) ftiu fudmsgsiasag Fa
Msuimsgninduiusinuiuliluesdng leuia
ANBAIMNINITUYITY wazeennulaisey
MM InAmasailiansausTaNAnISAL Y
UNINIa1aveesAnsld danisasisniny
duius fugnAniiliuinisesnedie (ilessnedns
fivey uazfinaiivinwigndn Taowiu fnuniw

vaantnaunseulinnuifiuandn Tneidinagns

Y Y

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

lumsuimsgnAduniug Ae n1sugniniledniln
voandnnunnauladladnluanuuinis wasginig
Wusausindeya mslasizideya wagnisiiu
SnwdeyagnAtegindussuulildnunazidngs
$1e finsnanunsvheuiielfaunsaneuauss
ANNABINITVRIGNALABELAND (Chareanworaluk
& Jadesadalug, 2017)
dinaugnavnsIuIInuATIUL (Nakhon
Phanom Provincial Industrial Office, 2012)
lananiie USom 1asaAsuAswu (2012) $1i 1Ju
Faunusmhesasusinasegiadumensiste
TWilaziZenin AUGINAR AT I¥sumsusads
T duddmhesosuduaiuazguduinissiuds
nsTmeerlnasnguntnann dnunevedgIng
Wunisliuinisdunisune quduinisuas
Imigerlna lnegudinanuasnudlanimvue
WUINIANTIANITTEUUAITUS T ULALES
1AsgIUM ST ABIfUNTUIIsgnAaTuS
Inensiiusiusiudeyaresgndn wasUszandld
ﬁﬁaga%aqqﬂﬁwLﬁamimaLLmuﬁmumiaqmams
doans uazmsaeUfdiusiugninedisialilos
Wunisadns mnﬁmﬂvu WAZNNISNWIANUEUNUS
frugneA maammﬁ"aﬁﬂﬁ@dﬂﬁwLﬁmmmﬁqwﬂa
sion3u3nng uaziiineshilalungnanlusifias
Wunlgusnisannisuenae %wxﬁﬂﬁqﬂﬁw
ma"]ﬁﬁmmﬁﬂ,Jﬁuéﬁ’UQuéuwaﬁwuﬂswuméﬁu

v

sunanewdungugnififidviswasenisdndulade
fl
Y

Y
s ¥

wazldu3nsdug vesaudunaduasnuusoly
uannfnisadennNesnuA Al Tugna
\JunsneuauesmonUfeIN1IvegnaI wazns
Uimsiifinunmesavitemiioniiamuaanies
anA aavenilanunsoadssraunsaideuanly

Waaudeiulngdalundndueitaznisusnng

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



voaguduanuasnuy ludagdunisudaduns
gsnafinswdsuuasegneeiiles vinlvigsAasad
wialulafuuszgndldifionsiammisnisnans
Tnoiannzegsbadiesatiunsadsmudiusiy
and eIl lanNUUSIU LT AR UALDS
Idmssnunnusiosnisvesgndn AnolAneay
fianela vilgnénduandeduden naanaunis
vensalRfuANNWYBsAUR LAz UINNg $aE
Audsediv Talunisuinisudanisue ngeudan
anuasnungsdunslinnudAyiunisasng
uazsnwanuduiusiugnAnegsreiiles
Fatunsinuideluadsdisldvinisdin
NANTENUYBINITUTINTaNA AN USTITlFe A
¥ndnfAvesgnaauduanuasnuy lngd
Tngusrasdiilonaaeuauduiuduaznanszyy
YoIMsUTMIgnAnduusTidwarenn L3N Ana
¥esgnABsAfiunisiiusiusudeyanngndn
audinasnuaswuy lnenan1sidedlesuaunse
Wiluiludeyadoauma Tun s nagns
VNNITAAIN ARBAIUNITHAUINITUTNITNAN

YR

Fuius AT UAUGUIARUATNUN MADAIUBIANT
5

=

55A0PUY Tianansnadieyaniia iileuiiudneam

wazas 19U LU BUNIINTUITUNIN1SRATA

athedifuluewan

InUITaIAYaINIIIY
\evedaUALEUTUSLAZNANTENUTBINTS

U‘%miz;ﬂv”ﬁé’mﬁuﬁ‘ﬁﬁcsiamwmﬁﬂﬁﬂﬁmaqqﬂﬁw

AUGUNAATLATUY

YBULUAVDINIFIVY
1. Yaunf UL LomLazAkls Usenaunie
FuUsAU Ao N13USMIgnANEuTLS 3 4 inu laun

Y [

AuNagNSaNAFURUS A1UN1TE39 NISLRUNY

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

109

warnssnwauduiusLuuSEy sunisadng
ANuFITUSAUNgUINBuasnguEBvEnalunis
Fnaulade WAZAULUNBIAMANYDINAT AILUS
AU e ANRISNANAYRINA

2. YBULIRAIUUIEIINTLAEAI9E N Lagdl
UszrnsilugnAngudunadiuasnuy §1uau
1,449 AU ToLAgNANANENIARUATNUL Fausd
W.A. 2560-2564 §19819 31UIU 310 AU

3. Youlwad uiui Ao anAAugUaAn
UATNUN TIRTAUATINUL

4. YDULAUSTEZIAINTSANY iudeya

FENIN WoUHUIEU-UgIEU 2565

Uszlewiifilduainniside
1. Usglovilunienisusms Ae @mise

Uszgnaldidunwimddunisimuaununagns
NSUTMIgNAENTLS TanansanauauasnIy
Aeansvasusinalaseeiusaaniun1sel e
WudnennwazadisnnuldiuSounianisu ey
VNAITAATN FI8NITTRAINTIUNIINITAAIAT
anA1 ddus AnUszaunmsaifimlududuay
U3n1s shlvignAinaufianelaluamuninyes
Aufuasu3nis dedamaseniuasdndniluns
AUALAZIANT daiﬁﬁquﬁmmmﬁa%wasJ'N
soilles uarngAnssunisuenseatnenineang

2. Ustlomflumadnnis &l (1) aansa
33988 UBUSUNANTENUVBINITUINITYNAN
duusitiennuasininfvesgninluuiungsie
AIUNUTINUIYTOUUA NTEATUATHNUN LAY
(2) ansaiannsesaansEneludes n1suIms
anfduiusuazAuesninAvedgnan Wiold
fimufnusang fMuUsa fuusAunas
AULUSUNTN UTBNISNAABUMILUINIINITAAN
39 Tuewien

a Y a

H1unsfusesaunwangudnuiinignedenns

a3lne (TC) aglunguil 1 anvndenuaans



110

v A v

WUIAR NUE wareuIdeNNYIVB
WUIRANITUIMTANANEUWLS

NSUIMNINANEUTTUS (Customer Relation-
ship Management--CRM) Wunsyuiunisuay
Aanssusinee figsiasidiuns ilesjatiumsiiam
AwdussEnIegIRLargnd Senszuiuns
UImsgndndunius laun nsiudeyagndn uaz
N5 T B LANIRMUINTEUIUA1TN19g ALY
ANUIONDUAUBIAINABINITVDIGNAT A5 19A Y
fanelalusduduazuinisliiugnAlaegissie
e Tasmsusudszgndliinaliladuaziaiesle
nansmanaiiviuasieldegnamngan T
U5 mEnenanITnaIn Lagnan1saniiuau
vo303Ans Feulumsidonsall Sudenldfiuys
laguszgndanuuIAnes (Wongsiri, 2021)
Usgnounie 83AUIENaUYDINITUTUITENAN
dasus 4 du il

1. AunagnsgnA&@uNus (Customer
Relationship Management Strategy--CMS) #1118
fla msvenuuUARNTIIMINIIARE AU

AananAlyal Lun1saseAuduRuS uday

D

FBUAAAMALATUNITUINTWToANAIN AN

D

WANA19AINAUYITY AI8TBLAUDNINTARIAT
A1U1T0NBUAUDINDAINABINITURIGNA1DE]
AN MlUTEEEY T

2. frumsa¥ne Mk wagnssnvia
Fuusuuudsdu (Establishing Enhancing and
Sustaining Relationship—-ESR) 1un1saineainu
HNUIENINENAT VY wargnALANAUBIAnTaIY
An1sianunsatenvuzlogndi Tnesjadunis
povauDsANLAIANTIvesgnATimianitnin
ANAYNNY LATNISALIUAINTIUIIMAUTENING
aeAnsiugnAlunIsiSeuiInUsEaunsaluag
Ay dusllndBauanntu dens
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3. ANUNTANANNENITUSAUNGND19B ke
ndufiisvEnalunisindulate (Relationship with
Referrals an Influencer Groups in Purchasing
Decisions—RIG) +duign1slunisasesinuad
Weuan aseseaunisalluailududiuazuinis
UDIDIANT AADATUNSIHEUNTTOYATTIENSAUNGY
P NBWAZNGULINTNAIUATONENON dasip
Joyarransludsgnanlaegregnieuasiuady

4. ULUNBIANA1VBIGNAT (The Customer
View of Value~TCV) Wuidnsinsedoansioya
Rerfudumuazuinisuazesdng leyaliunis
aniruafduINluaengnA1 MmensiLaue
oyatignioaazdniau samfamstamuiinugas
TIN50 NTNIULAENITRRIUIAMAINATT
Uimsmudelausuuzyegnietwsioiies
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ANNRIINANAYDIGNAT (Customer Loyalty
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Wqﬁﬂiiumi%@ﬁg’] NHANIIUNITUBNGD LASNIS
fanmuainnisuinisudsnisee fall (1) A
ﬁqwaiwaagﬂﬁw (customer satisfaction)
(2) anﬂsiums%a%w (repeat purchase
behavior) (3) wg#Anssun1svanme (word of
mouth communication) wag (4) mﬁmﬁumw
N1TUTN1TNAIN15018 (after sales service)
(Shokouhyar, Shokoohyar, & Safari, 2020;
Zeithaml, Berry, & Parasuraman, 1996) 81994
Tu Chaikote (2014) Fsnsadanuasindniives
gnendudeiigsiasedlimnud iy aenisthnns
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ARSI NMsuSmsgnAduiusidusngs
dasz FaUszneaudie sunagnsgnAduius
FuMsass syl uaznsSnwInnadiug
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wagnguiidvEnalunsfnaulate uazdusmes
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s Y o v 6

FANAIFUNUS (CMS)

Y

- AunNagm

- fhumsads Mg wagassnw
AwUSWUUEE (ESR)

- MUNNTATNANUTURUSAUNGUE9B
waznduiivsnalunisinaulade (RIG)

- UYUNBIAUAIVDIGNAT (TCV)

(Customer Relationship Management-- CRM)

AN ANAYaIgNAI
(Customer Loyalty-—-CTL)
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HUAFIUVRUIY
AuNAgIUT 1 (H1): MsuSmsgnendusiug

[V YR

AunagnsanAduiug dauduiusuazdig

)

v a ¥ 6 ¥

nIgNUiaAUTNANAveIgNAAUdIan
UATHUY

ausAguil 2 (H2): n1suisgntduiug
funsaiansiiuyuuasnsInyIAL LS
wuudsdu fanuduiusuazdsuanszmusiondn
nAnAveIgNAAUGINAATLATILY

auyfgudl 3 (H3): nMsumsgnendusius
AunsasANdNTusiunquenduasnguyil

¥
A = o £ 6

answalunisandulaze fdauduiusuazds
HANTENUADANAINANAVRIGNAAUGHIARN
UATHUY

ausAgudl 4 (H4): n1suIsgntduius
AULNNBIAUA1YBIRNAT AAuduiusiayda
HANTENUADANAINANAVRIGNAAUTHIARN

UATNUU

521 08U75998
WunsTesmaUsuno

Useunsuaziaegng

Usznnsildlumside l6ud gnénaudanad
UATHUN FIUIU 1,449 AU ToyagnAdudunan
uAsILL Raust W, 2560-2564 14N sduoens
LLUULL%JQ%y’uqﬁ A28n19.0AN154 Krejcie, and
Morgan (1970) (Srisa-ard, 2010, pp. 99-100)
113 310 AU MHTUNMINBUNTULALHIUNIATI
douANANYIAIvBILUUAB LAY 31U 212 2T
Hulyiteyavan ielilunsieseideyameadia
Ingdnsnisneunau Anduiouas 68.39 dennded
U Aaker, Kumar, and Day (2001) 5¥y31 8931
nsneunaueglesiosay 20 stiolnweusula
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wiasdiefildlunsise

nsiseadiilduvvasuanudunisciled
fanntunaingusvasd uaznseuuudn 19y
mimmaauqmmwmaqm'%laqaja 1aun15NANTN
mwmﬁmmm%qLﬁ@%ﬁﬁ]ﬁﬂ;ﬁlﬁaaﬁvw ntauily
naaeslinguiiog 199 IuIu 30 AU HANITNAFRUY
Afisansadssuun TnensnsisaeumsIua
uUN TAI921I19 0.523-0.888 @0AAADIAU
Tayraukham (2010) 5¥U31 ANSIUIATIMUNYDY
WUU @auniyl AIsEALALAIN 0.40 LagnsIadau
ArAudedusien1snageuadfLeanIves
ATOUUIA TASEUIN 0.808-0.941 @0AAABIAY
Hair, Black, and Anderson (2010) 5¥y31A1A31Y
Fetuveauugouay Asiianiuni 0.70

wuvaaunny wseenidu 3 aeu laun noud
1 ﬁi’fagﬂaﬁ"ﬂﬂﬁuaaqﬂﬁﬂ@uéma@’humwum SNy
wuvaeuaduLuUNSRSIRERUII8NTS (check-
list) mouil 2 mmﬁmLﬁwﬁ'mﬁumw%mi@nﬁw
Fuus $auau 20 9o wazeeuil 3 AruAnLiY
Lﬁmﬁummm%’ﬂﬁﬂﬁmaaqﬂﬁw ANWUTUUY
gounnutdunuunsd@uyssuuan (rating
scale) 91U2U 23 To LUUALATILENE (likert scale)
(Likert, 1932) Us¥AUAITIN 5 SEAU

nsusIuTINtaya
Td35n1sdswuvasununisluswilgd any
IUIUNGUAIDENS Ll gnAAUGIAGTLATNU
Janiauasnuy JoyagnAAuguIanIuATNUY
Fausl) w61, 2560-2564 §1am 310 atfu Tuszwing
Woullguigu-Aug1ey w.A. 2565 31U
LuvasuailFTunIsRUNdULELHIUNITNTID
douANugNABIvestaya I 212 adu
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NM93LATIEVYoyan uAouiILAB T H Y
Tusunsudifagu Tneadnldlunmsieneideya
Usenausiy anmaengsa (descriptive statistics)
1Fun Aiede wardnudeuunnsgiu uavads
W9y (inferential statistics) \enaaoy
auyAgu laun Msliesgvianduiusuuunynn
(multiple correlation analysis) Wazn153LATIZN
nNIannaekuunand (multiple regression
analysis) wuudumeu Tnganansathunfuuanis
Tiaguuy waziiinasWaTanIskuanumMNNe
AduUsyansanduius (r) (Evans, 1996)
Faseluil
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0.60-0.79 Ru1BA
ADUTN9E

0.40-0.59 WuNYH4
Junang

0.20-0.39 Ru1BA
AouT

0.00-0.19 eds  fanuduiudseiusi
NAN15398

msvelundaildnsieaeunudusiuduay
maﬂiwwaqmiu'%vmqﬂé’ﬁé’uﬁuﬁ‘ﬁﬁﬁiamm
sndnfvesgnAaudinanuasnuy lngldnis
WATwEVFITUSUUUNYAN WaEn1TIATIZNNT
DANDYUUUNYIAN el

MTUATILYTNTUNUTYOINITUTNITGNAITUNUSUALAIINDITNINAYONGNAYTUELITATUA T

fianUs CTL CMS ESR RIG TCV VIFs
4.00 3.90 3.88 3.83 3.91
S.D. 0.59 0.63 0.76 0.73 0.69
CTL - 0.777* 0.800* 0.842* 0.851*
CMS - 0.846* 0.805* 0.815* 4.281
ESR 0.873* 0.812* 6.459
RIG - 0.846* 5.445
TCv - 4.175

AN 1 WU FnUsdaTsiazA1ull
Auduius fudserain g FauFaiinis
neaau Multicollinearity laglden VIFs Us1ngin
A1 VIFs veeiiUsdase n1susmsgnAduius
fiAndaus 4.175-6.459 Fedietosnn 10 uanain
faunusdassianuduiusiu weldfidudiaAy

(Black, 2010) wiloNa1saunAnduussandandunus

a 1%

JenIUTBaTE NMSUSMsgNAIFLTUS Tuus

v

ATAIU NUIT AANMUFURUS AUAILUTAILAINY

asnsnfivesgnan egrelitedfyneananseau

[ 1

05 Tnediadulssandanduiussyning 0.777-
0.873
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UFRAMIERETAG]

INAITN 2 WU MFUTINIGNAEUIILS AU
N138319AUFURUS AUNAUD19D9 wagngurdl
dnsnalun1sinaulade (RIG) danudunusway
1 1 7 7 a E2
danansegnusienuaininAvesgnan (CTL)
0.311; p = 0.000)
WB991n I35 NS UNSAS 19 AUARLTIUINES 14

(Fudszandannsy B3 =

Uszau nsallnailuduiuasusmsvesaudunas
UATHUN ARBAIUNISIHELNITaYAYIANSUNGY
898 UaLNFUEBNTNA JuANTAG1ENOALAL
desiotayarniansiudignanlaegragniosuag
Vivals Fansusmsgnanduiusiidululuiiems
a o = v ' Y & =
Wiy weliussqudmanegeuuansliiiuis

v 6

AMUEINITaluNIsUTISgnANduRuS NUsYaY
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1%
=

AUASD wardn1sUInsanANduTuSaE9ENTa

FAauzyliney duaewanINieIN1TVRIGNAT
Ifogasaiiios dawaliinAnuassnsansvasgndn
Feaonndaatuaiu 358ves Juyjingam (2016)
wuin idestlennanisaanaiiddey Ao nsuims
anAduNug Wiesnnsuimsanuduiusiiu
dauﬁﬁﬂﬁqﬂﬁwLﬁmmm;dﬂﬁuﬁuﬁuﬁw LaLIANS
¥liAn msdetn uwazdeaidosldluszezen
Mmlinnseatnaansaluimudualuansnis
HARBY 9 LLazﬂﬁumﬁwLauaiﬁﬁugﬂﬁwﬁaq%Jﬂﬁﬂa
fuasAnsle feoldindunstisandunulunisly
wanamandnluel uaziduieies Teddnunlug
AudNSNIegIna wazadennuiianelaliiu
anéléidusgnann Jswonsuansignd 3

NITIATILINITONDBELYONNITUSNITGNAITUNUSUALAINITNANAYIGNAITUEL 1T AT

ANRSINANAYRIgNAT (CTL)

)}
N13UMIENANENIUS (CRM) ;§,, duuszdus AUARAN t Sig.
3 nsemeey  LARBUANATEIY
(Beta) SE B

st () 1.096 0.136 8.030* 0.000
AUNALNSINATNITUS (CMS) H1 0.090 0.069 1.294 0.197
fumsasne mafiugu wagmsinw - H2 -0.001 0.069 -0.007 0.994
AwUSWUUEE (ESR)
AIUNITATNANUFUTUSIUNGU9BY  H3 0.311 0.068 4.591* 0.000
waznduiidvsnalunisdnaulade (RIG)
fusLBIRuAITBIgNAT (TCV) Ha 0.362 0.063  5.733* 0.000

F =140.862 p = 0.000 AdjR* = 0.781
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gnAndusius snuspmeanaATinz UM STIVINY
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LLazmmm%’ﬂﬁﬂﬁﬁuaaqﬂﬁwﬁdaudaLa'%ﬂﬁqﬂﬁwﬁ"lq
searselndiinanudetu wazduladivn
donldauduazuinis dedmadviiuuselod
HO8IANTUINEITY 9d0nADIRULUIAAYDS
Chareanworaluk and Jadesadalug (2017) ¢
MNSANY mmLﬁ‘?‘iaﬁuﬁuaqqﬂﬁﬂLLasmmﬁﬂﬁmaa
anAAudsnEUigaURn wagYNINAdeUaNENa
°uENmiu'%miqﬂﬁwé’mﬁuéﬁﬁmmwé’ﬂmiaﬂﬁm
AABAIU YINNITNAFBUBYDNATDINNANWAIDIANT
fiflronundesiuvesgniuasamsnivesgnin
LLazmaauéw%wammmmL%ﬁ’umaagﬂﬁwﬁﬁda
AnuAnfvasgnmAudsnguigaumiuUsTnalng
HANIIVAADUANNATIY WU N1sas1sufdunus
LﬁaL'%&JuﬁmméfaamisuaaqﬂéhLLazms%’ﬂmQﬂﬁw
fidnSnaden wdnualosdns dwunisdaivioya
anAN NMTAATIXINGANTTUGNAN UarnNISHBUALDY
anusain1svesgnAnluseynnaliiidvinase
ANANUABIANT AINanEalesAnIldnnane
mmL%aﬁusuaaqﬂﬁwLwilajﬁaﬂn%wasiammﬁﬂﬁmaq
anen LLazm’mL%aﬁumaaqﬂé’wﬁﬁm%waﬁamm
ffvesgnin Sewensuauyigiudl 4

TunanssiudiunisusmsgnAduiug snu
nagnsgnAduTus (CMS) laifiauduiusuas
HansgnunuaIIuIdndnfvesgnan (CTL)
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(Fuuszandanase B1 = 0.090; p = 0.197)
ilesann msdnnisnagnsgniduiuslutiogdy
fu mngshvlianansauszendldineluladluns
afugudeyagndn wlefmuslusunsufiiiuns
afamnuduiusiugnAnlaegaumuzaung’
939AN 59199 lUAINITAIANITATZUIUNITAEY
meluesdng iusensiasuwlasfianansoney
AUBIAUADINITVRIGNAT A Tunu8A1L9
asAnsazldanunsaussaanudnianiunisadne
ANNNANATRIgNAT uvilignALAnAI1Y
flanela fngfnssunisdedn \ianisuendele
ADAARBINU Singsivo, Savatsomboon, and
Silanoi (2012) Wui1 MIUIMINANFURUS A1
mMsfuualUsensuiieasanuduiuslaiany
duiusuaznansenuronunAinfvesgne
Taosw Fsufiasauyigiud 1
La¥NITUIMINAIFTUS A1uNsase s
Wy wagmsinweuduiusuuudsdu (ESR)
lLifanuduiusuaznansgnuiun1uaessnana
yosgnn (CTL) @szavsanasy By = -0.001;
p = 0.994) iesann lutlagiuausssuuas
P3es5sudadudsddyretesdnslunisivun
wgAnssulun1sA LU ©30N15UINITUS
Fuivstindululumeiid gndoadusssuudnn
fhe iledunsadrenndnwaldia snviedadunis
smunszfeuidouardovsduliiinnsgu iile
Tyrainsufaninidieanudedndieidu
nagmsgnAALUS srumsaiia msiiiumy uas
n15¥nwanuduiuswuudidy Feazriilinas
Uimsnudinnuazain 3057 Taau gnieuay
uasle iamﬁqmnﬁmmmé’uﬁuﬂﬁudqﬂﬁw R
ADAMABINUMUITEUBI Singsivo, Savatsomboon,
and Silanoi (2012) #ud1 M5UTMTRNAIFURLS
aun1sshwignan liflanuduiusuasnanseny
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Relationships Between Online Marketing Strategy and Marketing Success
of Electronics Retail Businesses in Thailand

Yaowaluck Mungwongsa' Daranee Ketchompu®

Abstract

his research article aim to study is attempts to investigate the relationships between

online marketing strategy and marketing success. The research employed a quantitative
method. The data collection was designed to be conducted with executives by the mailed survey
of electronic retail businesses in Thailand, 91 Marketing questionnaires mailed survey were used
for data analyses. Furthermore, the statistical testing was used percentage, mean, standard
deviation, and multiple correlation analysis, while multiple regression analysis for the hypotheses
testing.

Findings are as follows: (1) Online marketing strategy, image, and brand creation had
relationships with marketing position. (2) Online marketing strategy, reliable information
presenting had relationships with reducing the cost of advertising, and customer satisfaction.
(3) Online marketing strategy, customer relationships had relationships with reducing the cost of
advertising, and customer satisfaction. (4) Online marketing strategy and customer reliability had
relationships with increasing revenue and marketing position. (5) Online marketing strategy and

product development have no relationships and have a negative influence on marketing success.
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The Influence of Good Corporate Governance Principles on
Competitiveness of Companies Listed in the Stock Exchange
of Thailand

Panichar Chankham' Sujinda Chemsripong’

Abstract

his research article aims to study the direct and indirect influence of good corporate

Tgovernance practices on the competitiveness of listed companies on the Stock Exchange
of Thailand (SET). The research model is quantitative research. The sampling group is a total of
293 listed companies in all industries except financial groups. The data collection questionnaire
tool uses descriptive statistics using frequency values, percentages, and structural equation
model analysis. And analyze the relationship path.

Findings are as follows: The index measured acceptable consistency at a good level, with
chi-square (XZ) = 58.48, Xz/dfz 1.54, p-value = 0.017, GFI = 0.96, CFI = 0.99, AGFI = 0.94 and
RMSA = 0.043 and a statistically significant operating variable (IMPE) of 0.98 at 0.05 purpose
operating variables (IMPE) with a statistically significant positive direct influence of 0.66 and an

OBJ with a statistically significant direct influence of 0.62 at 0.05 respectively

Keywords: The Influence of Good Corporate Governance Practices; Competitiveness;
Companies Listed in the Stock Exchange of Thailand
Type of Article: Research Article
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gsrAagsnalumsdnfunulamuinguszasala
na1lagagulain vdnufia 8 Yo mels CG Code
finauznssunisuisnanunsadluusuldlunis
ﬁwﬁuguaﬁamiﬁﬁiﬁgﬂﬁm wazysaINSly
Iuﬂszmumi@i’wLﬁuﬁﬁﬁﬁ]maaﬁﬂmslﬁ'm‘%Lm’
(1) fimuadnguszasd (2) andunmsnuinguszasd
waz (3) AnpnunanisaniiunisuaziUainetoya
unusuldiiedusmalunsfinanuuazyssdiu
NANTITALHUIUYDINNETANTT WarN15ULAUD
mamsﬁwLﬁumuiﬁm;ﬁﬁdauﬁm%ﬂé’%@mwdw
Aamslaussgaininguszasduioidimaned
nnuald (Jantadej, 2018; The Office of the
Securities and Exchange Commission, 2017)

MATIlIMUMILLAR Nuluazauidy

[ @ 19

q
Werdestunanuiinismduguananisin

=D

v
W
Y
@ =2 °

JeFunuianudrdgremandjuanisniiu
wafan13nd Wudwddglunsdnudugsio uae

e® D

HANNENTaNIINSLtU nelAAnNISUIRIANS
Tussad g {ifefnudnunnaniemss
I EATRRLH ﬁuawé’ﬂﬂﬁﬂ’amsﬁﬁug}uﬁﬁf\]miﬁﬁ
AOANENTON NN TUNTUVDIUST ENAANEITYU
Tupanandnnindurissemelng Imanufianig
fﬁ"]f"fug}LLaﬁamsﬁﬁ%a’awaiﬁu’%ﬁ’wﬁmmmmia
nensuetulaagsls ieiduuselovdsens
w13 ansuisdnsnavesmanuuinisiiu

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



134

@LLaﬁq]msﬁﬁa'qwam’ammmmsamamimjﬁu
¥p3Usunaansidoulunaianannswe wn s
Usewirlng iluesunganudunussenaneiuls
fiflnarenuamsaneMsuteuldTaLaungs
u warvszlonilunisUszend fuims Aoy
nssuN1S vasusEnaansiisulunarnuannsng
wisUsewelng ﬁwﬁagaﬁlﬁlﬂ%’ﬂumimumu i
#519TAANUEINNTANINTIUIT UV IUS BRI LU
Tusuan
INUILEIAYRINIIIY
WiaANYBNSNaNNINTINAZNIIE DLV NS
Uﬁﬁ’amsﬁwﬁuaLLaﬁa}miﬁﬁm'ammmmsa
MIMsustuvesUsEnaangleulunanaranning
wisuseindlng

YOULUAYDINITIAY
1. veuaiuonuasiauys

1.mﬁﬂﬂﬁﬁamiﬁﬁuaLLaﬁfumiﬁﬁ 8 e
wlannunsEUIuNsALiugsia fie (1) nsivua
faguszasd Usgneudie ndnUfuaa 1 nns
AsEMINDIUNUIMLAEAIIUSURAYOUYRIAEY
nssumslugruzgihesdnsiainsauliurifans
og19858u vANURURT 2 mstmuninguszasd
wazithvsnevdnuesfansiiuluiiernudsdu
(2) Msmiun1sIIngUseasd Usenausie vidn
URTAT 3 maiaiuadenniznssumsniiisyavsug
vENUAURT 4 msassmuaziannguimssei
guuazNIUIMIYAAINg MENUATRT 5 msdaaiy
winnssularnsUsenaugInveeadlauiuRavey
uay (3) NsAnALLaENITUTEEUNG Usenaume
vEnUATRT 6 nsguagliiiszuunsuimsanny
\dsauazmsauaunelu vanUFTRT 7 vénuGR
A mesnwamnuhdeiiovamaiuagmalaime
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¥

Yoya 8 atfuayunisiidiusiuuaznisearsiu
;g’ﬁmz’ju (Jantadej, 2018; The Office of the
Securities and Exchange Commission, 2017)
1.2 ANUENNTANIAITUUITY Usenou
f2g (1) NMTASNAMULANANAIUAITAT 1A
fiuWanSsvideusnsiTaunweneuinnssy
gy (2) N158519AURANANG LKA T0ut

a P

visousNMsiaudstulianunse uaz (3) madudi
sustue

2. YaUARUYTEYINTIALAIDE9

Usvans Ao Usemaanzdevlunaavanning
wisUseinalng 993U 629 USEN (The Stock
Exchange of Thailand, 2022) 9147usNa1754
NANFUIAAIMNTIN BALTUNFUNINNTNEFIAA
153 esanngugsfionsFuiingruneuas
waninaeianizlunsmiuguadsenailiiiveya
fumneinsluanuigndulunaavdnning vim
nquaaamnIsuaeg llaunsaiudeyaldnsu
dau Ky {ATeldiegasauans d1umu 293
UIun

3 gouaduiuf Woansusnaanadou
TupanavdnninduvisUszimelneg

4. veulwmasusrezial Wunisdnwlud
2565

Uszleuiiitléuainniside

1. dideannsnthuuusaesiludnuuie
nagpuiutayaleusednyluuiunvesgsianie
ngusegedulagannsadonldiuysulauay
fudsdanafvnzauiuuiunvesgsiatue e
BTUIEAIUAINITANIIATUNANITANLTUIY
uinNTINveIRIANIINGNsIAABUY sely

2. MI8UNIATT LAaTAIALENYY N30
yheauiifetos ansathnanmsideluldidu
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miﬁﬁwJLLaﬁﬁ]miﬁgﬂﬁaa wagwisngausaluda
Tunisfiansan ieufudseudlotededuly
aenndosiuiady uazavgiidanasroninu
AN1150V9N 15Ut Wl Tnauanunsaly
3wt sfuresUsemalnedsuguiingunienis
LU

3. nguusenaansideulunarandnning
wisUszmelng anansodinan1sidelulidudeya
Usgnaulunisiiarsantudniiugia msfiugua
AIN97IA N5 dnasInIneIns uazawuueauTn
Tflanumnzautudadefidmaroanuaiunse
MM sutedu waganudusalunmsaiiuauees
UsEn sudsusenlauselegdannnisiauiuag
Usudgsnndadedrdniiietes uazaonndes
Aonsutsdustnawiiase welinaniseniunu
maqu%ﬁwﬁﬂizﬁm%mwaQszﬁuﬁﬁﬁu waziadnu
A11509119n15ue T eadeanuideriuunde
folviuiinayu wagdildiulmde
wuAn Nl wazeAseiinendes

mé’nmsﬁ’qﬁuguaﬁqmsﬁﬁém%'uu%ﬁw
aanzileu U 2560 (Corporate Governance
Code--CG code)

F1UNUAMENITUNITAIAUNSANINE LAY
pANAUANNSNE (n.a.0.) Tn1sivuaulounanism
ﬁ’uguaﬁamsﬁﬁ wimsInvimannsiiugua
Aams7id a3essalu msdfiugsie wazassen
UTIUNTIUNTUSEN Usvns waznddnen Vidu
anednual§nys Jedmualiuidniieyly
paanannsngurslseinalneg dn1sdnvinuag
fvusuiielt A0ARGRIANUNANNIIATUALS
Aansiifveaudsmannzifen NANNIAAUALA
Aan157if CG Code atud 2560 fisuau 8 1o
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Usgnausme (1) nanufus 1 asendndaunuim
LAEANMUSURAYOUYDIAMYNIINNSUT SN g UL
firesAnsiasequaliunifanisedededy
(2) wanuus 2 Amuaingusvasdnasidivaney
vénveshansiluluilernudsiu (3) ndnUgum
3 l@suadsnnnssunsUIENATuszansam
(4) vanUUR 4 assmuasimuguImsseaues
WaENSUTINTYAAINS (5) wanuf U 5 nsdaesy
WinNIsUKarN15UTENBUTINI0ENEANUTURR
YoU (6) anU U 6 gualiiiszuunisuimsaig
doauaznisenuaungluiiivangas (7) ndnUFoR
7 Snwianuindefionisnsunagnisidaime
Uaya wag (8) nanuun 8 aduayunsidiusy
waznnsdeansiugfieniu (The Office of the
Securities and Exchange Commission, 2017)
wazifteli shilalddh CG Code atiu ¥ 2560
A8AARBINUNTLUIUNTVINIUVBINIATIN LAY
asatlUuuRlaese uaztlugnisdnnisids
ganalunsaniunulsmuingUszasalanaiilag
agUlénn vdnUfuR 8 9o neld CG Code Tinaiz
nssunIsuIEnalutsadliusuldlunisiidu
guafanisialagndes uazysannisdillly
ﬂﬁ%U’Juﬂ’]iﬁ’]Lﬁuﬁqiﬁﬁlﬂax‘lﬁﬁ]ﬂﬁiL%ﬁJ(’%ﬂLLG]'
(1) fimuadnguszasd (2) andunmsnuinguszasd
waz (3) AnpnunanisaniiunisuaziUainetoya
(Jantadej, 2018; The Stock Exchange of
Thailand, 2017)

AMUAINITANINITUVIVY (competitive-
ness)

ANuasanansuety uedesdled
a111303nn15nSneInskazasianulaninig
Wy é’aﬁ?uﬂaqmémaqﬁaﬁﬁﬂsz?m%mwasm
Wwendsliiteamesiansuwdsdulugatagu §5ia
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Fndudosldnineinsegrefiusz@nsann
Usgnauiun1svinagmnssnag (Besanko, Dranove,
Shanley, & Schaefer, 2000) lana12711A314
ausalunisuy sy Aenadilsiilauseu
BaasuegiadeIouifisuiuguidleeiadsly
gaamnssulag (Wiggins & Ruefli, 2002) AL
aunsalunswdedufie ANNEINNTANIENGNUDY
n3nennsiviilvuenldiuTeuguistainlugns
sudusuiimilondn (Foss & Knudsen, 2003)
ANNENLNTOIUNTUITUAD ANNLANAISURIATLS
L%ﬂmﬂﬁu’mﬂ’h@quu (Grahovac & Miller, 2009)
ety nsTaeEInsanIensu iy Useneu
e

1. N3ANAUNUNINITIANTVOIBIANS (Li,
Zhou, Li, Garner, Watkins, Carter, Smoot, Gregg,
Daniels, Jervey, & Albaiu, 2020) NA1IABBIANS
anunsaadimnenisusduldiAedulddaenis
yadunisasiensusendaainveuiun (econo-
mies of scope) i Aonuansnsalunisansiuyu
Tngldn3nenssrutuvonniogsiasiag ey
danalainlsanuunalvgdnagdsmunsudnse
Wihee (Putra, Sudarmiatin, & Suharto, 2018)
osanniswandufmanauszuamdusiuauann
Jeanunsalensnensuansuiulanaliiianis
Usegndanunulunisudn dundnvesnisusendn
1NVUIN (economies of scale) suiululudes
ypamsnanlulTinainiiolidunudoniae
f1ad n3ndne9n15UTEUdnInAIuLs)
(economies of speed) AonsHAnFESnIITIE
?Tumﬂm%’wmmﬁﬁagmmmamwznaﬂ,ums
HanwaransuulunsEndumvSeuInslagena
Tmaluladidnees Aeanuisiaevinliduyuans
1o (Veselovsky, Pogodina, Idilov, Askhavov, &
Abdulkadyrove, 2018)
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2. NAENSNITATNANUUANA (differentia-
tion) FaN1sTiesdnsuaImAULANANLiDa3NS
JolaluSeumensuyetu Ingnene uasedunn
w‘%au’%mﬂué’mmﬁhjmﬁau@LL*U'@*iTu wieliAn
AAT (value) ﬁLﬁm%uLLdQﬂﬁﬁhidwsLﬂug‘us"m
FNYULVBINANAUINITUSNITUSINITVIBAN
é’ﬂmjﬁﬁqﬂigmﬁ%dqﬂﬁ"] UINNTTUNIIA Y
waluladidanuviuats arwidedewessia
nswanegnsatiiaue (Irfan, Zhao, Ahmad, &
Mukeshimana, 2019)

NAefAetas
msﬁﬂﬁ’ug]LLaﬁamaﬁﬁlﬁﬁﬁﬂ%ﬁmmﬂﬁmua
WAAMLAANAN VAR Pargendler (2016)
lﬁﬁﬂmmsﬁwﬁ’ugLLaﬁﬁ]msﬁﬁlﬁ%’Umsaam%’udw
msﬁ’ﬂﬁ’ug}LLaﬁﬂmsﬁﬁﬁumumﬁwﬁ@ﬁamm
|

ANSAMALTUIINNITA VLU UVBININITOLE NS

o

Fadu Tnsanizianisiaanzifoudassly
sUwvuUsEnumvy wazdud1aangiiouluy
panavanysnguislsemalne danuaennassiu
3147998U89 Samaduzzaman, Zaman, and
Quazi (2015) eauenguln1siiuguananis
7in fo “nalnvesmsmfuguananisiduszuunis
adununeluresianis” Allegrini and D’Onza
(2003); Kraithong and Sincharoonsak (2018) ¢
Msfnwnsaduunuinguszadlisnsng
7an158319ANULALUSEU Nan1sANYINUININTS
AliununingUssasrilidvsnasdonsadieany
TawSeuiinarenisadnsanulmuseulunisudety
WuREAUAUIUITY Eamvachirasakul (2016)
ASEAN Corporate Governance Scorecard e
nalnussevniuia dwasgnelsnenalsznaunis
LazAUAweIU TN aanDeunanandnning:
UssnAaNlalde Useinadealus wag Useimelne
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UsgsuUInIshazUsesnuauenIsl N158AN
Fuusn1sauiuNausEnaunIsusEM Jaduves
n1sifuguafanIsiinadanimaInIsalunis
ICIREIRY! Ima*ﬁmmmmé’aﬂmsmaa;ﬁi’u’%‘f,mﬁ
Usznoumen1siiulanueeen YEIuLuInaIn
WNE LavdIuLUna1nTIN waeInaINnNaensues
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U3Eiiuszneusiesnsnanay wnusedunsng
FIWTNTINANDUWUADAIUVRETONY uazls
feviu Navakul (2010) Auasnsalunisudaduy
¥04lng NasINTaANaINIsalunITuY s
VDILF AT UTZINAIINTIBITUNITIADUAUAIY
annsatunsudetuvesaatudinsusul’ wazidu
Filasuniseeusu (Bhisalbutra, Kongklay, &
Kittisaknawin, 2016)

NI 1 ASBULLIANUAANIELUN1TINE

HUYAFIUVBINITINY

auyAgIud 1 (H1): msfvuningUszasdd
ANTNANIMTUTIVINABNTANTUIIUAY
Taguszasdfidmunvesuignaangifouly

paavannsngwalsemnalne

AUyAgIud 2 (H2): n1sanduaruaiy

[

TP USEAIRNANUALBNSNANIATUTIVINABNNS

9

AR MINUTELHUNANITANHUNITLaENISIUALNY
dayavesuTenIangidsulunaiananningdums
Usenelne
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auyRgiuil 3 (H3): msfvuninguszasd 7
ABNTNAN19IRTUTIVINABAMUANNITANIINTT
wisturesusenaangiloulunainannsndun
Usendlney

=

AULATIUDN

43

(H4): a1satiuenunng
Toguszasd Aifvuaddninanisnsadauande
AN ENLNTANNNSHUITUTRIUS ENIang D ulu
paNANSNNINEUIUsEINAlng

auyAsIudl 5 (H5): nMsAnauUszidunans
aiunsiarnslaievayalaninan1ansuds
UINADAMNAIUITANINITUUITUVDIUTEN A
nzifoulunananannsnduralssinealneg

s2iiaudsivg

Wun15398189U5u1 (quantitative
research) Usg¥1nsuazfiieg1q Ao UTENIA
nzifoulunatanannindususzwmalng Suau
629 UTEW (The Stock Exchange of Thailand,
2022) FUIUFINA1ITINYNNAUAAMNTTU 8ALIY
naumdnynindgsiansiu esanngugsians
Ruilngsnguaznaninaaianglunismiugua
%qawﬁﬂﬁﬁﬁﬂ’agaﬁLL@ﬂm"mlﬂmﬂu‘%@’m?iﬂu
naAnannIng ngudtegelasun1snaundun
Fuau 293 U3Em Fahundunguiegiinside
oAy S1uau 293 VST ndesdleildlunsive
1owA wuvuaeuaun1side Tunsiiunusiudeya
denvuasvatnludevsenannyifoulu
paanannIngLaUsEvAlng S 629 USEN
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wazlASUNITROUNSUNIIIUIU 293 USEN 31N
Wuv@eunw "“;Lm'wﬁst’faagaimaﬂwﬁagaﬁlﬁmmm
#0UANNYNFID ANy TAlNoUMTIATIEViveya uax
#3UNAN1539

adAnildlun1s3de Iaun adfmdanssaun
(descriptive statistics) uazatafidlun1slinses
Tuinaauni15lAseas1e (Structural Equation
Model--SEM) Lag N5 AT MEUN19IAINUEUARUS
(path analysis) tiearuazanlunsiaszi
foya (et mundnysdovesiauls il ns
MvuaTngUsvas (OBJ) nsanlumuingUssesd
(IMPE) nm1sAnaukazn1suseiiiuna (EVL) way
ANEINIONNITUVITY (COMPET)

NAN3IY
HANSNAFBUANUABAAGDIVBITULUUAIM
dunusigalaseasne (SEM) MIsnaaeuau@en
AR IVDIFURUUANMUFURUS LFId AR IY
auyRguiutoyalieUsedndnasnisusuuss wu

v
v ada o

1 daudennasslusedud Inelinuidinniu
donAdes (fitindex) fiwauduldlusiud Fesidiu
TaTndunisanuduius auauyfgiudainy
donndsulayaiBeUsedne Inede Chi-Square
(x?) Wiy 58.48 p-value Wity 0.017 iy
dAgyneadia Y */df wiriu 1.54 Anvilinaau
d@onAded GFl WinAu 0.96 CFl windu 0.99 AGFI
WinAU 0.94 wag RMSEA wi1AU 0.043 Langml

AN 2 A9 1
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HANITNATOUAIINTONAABN YN FUNUUAIINANIUSH WaNLAT AUy AT s InWlannalasias e

adanlEIaAu LNAUIINTSERNSU Anfildannwans NANTISNATAN

donndg Tuszaud g

Y/ df laiiu 2 1.54 HAULNEUY
GFl GFI > 0.90 0.96 WL
CFlI CFl > 0.90 0.99 BN U
AGFI AGFI > 0.90 0.94 NULNEN
p-value p-value > 0.05 0.017 lairuneus
RMSEA RMSEA 13lna 0 0.043 BN U

91NM1319 1 a@sunan1snageugULuua
duiusBannuesdvisnavewanuiRnismiu
guafanisifseauaiuisalunisuysdues
vsemannzileulunaavanninduisUseinelng
MuingUIEasd WUl JURUUANNENTUSAY

auyAgulianuaenndesiulayadalsydng g

¥
N o 1Y

avfivinanuasnnded (it index) Neausulaiu
s¥euf AnlaanNanisnagsukaziduluniu
LNUANNISRINTAUN

Chi-Square (%) Wiy 58.48 df Wiy 38, p-value Wiy 0.017 wag RAMSEA Wity 0.043

21w 2 LearuduiusiBavnvesdnsnaveanuiinismiuguaianisisseauaunse

MINSWUITUVBIUSENIAnglsulunaaannsne wisUsemalneg (nasusulaa)

a Y a
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ATAATIZREUNIIAMUFUNUS (path analysis)

N15ILATIEALE UNIIANFURUS (path
analysis) HANITILATILNDNTNANIATI DNTNA
NNOBN LALBNENATIN HANITIATIEALEUNIS
ANNENTUSANTLLAaEUNSIATIAT19INEREINTS
Usuusdlina tnseeulimanunainaden (eror
variance) 989n53nsUsianudunusiulaniu
Auduade Inefidadeidsannguosdninaves
vdnUiURnsAuguaiansiifrenmaunge
Tunsudsturesusenaangidoulunainnannsng
wisUszwndlng Faduduusursneuan S1uau
1 fuds loun msimuainguszasd (OBJ) uay

M99 2
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frauUsudeniely $1uau 3 Aauds Useneuaie
(1) mMsanfiunuinguszasd IMPE) (2) nsian
wazn1sUsELliuNa (EVL) way (3) ANE1U10
N19NIsUYaty (COMPET) wudn sUMuUAY
Fuiusiilasunsusuunudn farudenadosiu
Toyalelszdny Fahrguiuuanuduiusves
Svswavemdnufifinsiiuguaianisifse
ANaEunsalunsuUstuvesusenaanesifouly
mapuannSneuisUsEmalve ulasziiion
BNTNANN9NTe BVENAN 190U UardnSwaTiu asy
nan IS Rlas fauansmgs 2

HANISIUATIEYIAIDNENAN NG TI DNSNAY NI UATDNENATIY

fianusna IMPE (R? = 0.44) EVL (R* = 0.83) COMPET (R* = 0.50)

AuUsivn DE IE TE DE IE TE DE IE TE
OBJ 0.62%* - 0.62%* - 0.61* 0.61**  -0.05  0.49* 0.44**
IMPE - - - 0.98** 0.98*  0.66*  0.14** 0.80*
EVL - - - - - - 0.14 - 0.14

DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, **p < 0.01

1NA1519 2 USLNUMEANNITIASIASY 3
AUN1AIL
AUNT5IATIES19N 1 TeUsN1sA LU

1Y

Taguszasd (IMPE) usudsnunuin dudsd
FINTNANI19NTHIIUINABAITATUITUAY

v

Toguszasd (IMPE) & 1 fauds Ae N1sivum

a a

ToqUsvasd (OBJ) laafidnsnanimsudeuin

Wity 0.62 egndifuddymeadnfisysu .05
aun1stasaad el 2 ffudsmsinanuranis

Aunuuwaznadamedeya (EVL) WWuduys

ANUNUIN TALUSNIBNTNaNI90eusanNISRAAL

NANISALEUITULAZNI5LY mwsﬁﬁayja (EVL)
1 fuds lawnduwusnisimundngUseasd (OBJ)

a

TneilAdndnan1eeau winiu 0.61 agsiiteddey
VeEBRTisYAU .05 warnuhdFuUsisidvswana
ATINDNITAAMINNANTITANL TN UL T ALNE
Faya (EVL) 1 sauds teuadaudsnisaniiua
mudnguszasd (IMPE) lagilrdnSnaniansads

VN AU 0.98 aEelitiudAnNanfnTeau .05

a

AUNTTIATIATN 3 TAwUTANAINNSE

I

NUNITHUITU (COMPET) tJudkdsaiunuin
ALUSNLBNTNANINTIADANUANUITONIINT
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wUtu (COMPET) 3 @UUs wazdvsnanisos
2 fwds Town (1) faudsnmsimuningusseasd
(OBJ) lngflA18v3nan19nsadeau windu -0.05 &
ABNBENANDIUYINAY 0.49 UBDNBWATIVINAU
0.4 pgafiifudFnymneadfisau .05 (2) fuls
n1saiununuingusvasd (IMPE) lnedien
DNBNANINTUTIUINNAU 0.66 wazlA1dnsna
N9 WU 0.14 wagdldndwasvinnu 0.80
pgnldpdAYnIsadfszau .05 uag (3) Aauus
n1sfamUNanIsALIuuLarn1siUaNe Yoy
(EVL) 1agdlandnsnan1ensuaaulnyinnu 0.14

o w aa

pgslifivedAgynIsaa

NAN1SNAFBUANLAFIY

auyAgiuildSuniseeuuauyigiu 3
duyRgnu dail

auyfgiuil 1 mstmuainguszasddavsna
MIRSRTIUINFNIIANIUNUILIngUITaR

Fisvunvesusimasmzidoulunanndnnng
wisUsenAlne nansiasgvmu daduuseans
ey 0.62 egafitudfynieadnfiseau
05 FruFweuiuauRgiui 1

auyfgiuil 2 matuiununuinguszadd
MUUANBVIBNANNATUTILINADNITUSTEUNANT
ANuNIg warn1sidaNeYayaveIuTENaNA
nzidoulunarnndnnsnaunalseimalnenanis
AAEinUIN SaduUsyansiduniavingu 0.98
agnafifeddyn1eadavisedu .05 FouFeeensy
AuyAgIUT 2

auyAsIudl 4 msiuduauauingUszaed
BNTNANIIANTUIIVINADAIUAINITANIIANT
wisturesusEnaangiloulunaiaannsnguns
Usendlng nan153aszvnuIn Sanduussans

o o a

EUNIYVINAU 0.66 819N 8EAINSE@RRNSEAU

o

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

141

05 feuiseeusuauyRgui 4

a

wyAgunlasunisuiasauyfigiu 2

)}

G Fail

auyfgIuil 3 matvuainguszasddavina
NNATITIVINADATIUAIUITONNNITUYITUVDS
vsemaangiloulunarananninduiesenelng
HANNTAATIEUNUIN TAUFUNUSITIAU HaN1S
AATERnuINdAdNUsEaNSIEUNIAInU -0.05
othalsifiuddmsadavisesu .05 dnfufsufias
auyAgIuT 3

auyAgIudl 5 MsRamuRan s iunuas
Walngdaya 18nTnaniemsudauinseniny
A1U150N9N1TUT ST uVD U NaangLToulu
AaAnanNsnguiaUsEnalng nan1sIiAsIei
wuNdmduUsEaNSIEUNIaAnGU 0.14 agslif

o
YY)

AU asauyAgIun 5

v o W

HydAgyn19ana

n1saAUTIEHa

msAny3dendel wud mavaaeuaLsfgy
AIENTNADUIULUUANNFNTUS YR
anvpveamdnujuinisiifuguaianisiiase
ANNaENsaluNsLUTuesuTENInsLdeuly
paRvENNINELUsEIAlEnL TngUITasAnIe

Tsunsudusagy wuin S3uuuuannuduius

v
A v o adao

AuaenndesiutayalieUsedny tneddvilyin
A wEemRdes (fit index) Mieuiulslusysud Tng
111 Chi-Square () Wiy 58.48 p-value Wiy
0.017 Y*/df wiriiu 1.54 Advilinmuaennaes
GFI wihfiu 0.96 CFl iy 0.99 AGFI wiriiu 0.94
LAy RMSEA i1y 0.043 LagHan13nadeu
anyfgu Wulumuauyfgiu 3 auyfignu wazll
Dulumuauyfignu 2 auyfignu uazwan1smaaeu
luaanduduius auauyfgiuiudoyalds

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



142

Uszdny dsduvuanuduiusiianuaenndesiu
ToyaigeUszdny nsmmuaingUsvasd (OB) Ll
BNTNANIINTINOAINNFINITANIINITUUITU
(COMPET) usildnswanioenoteivsdfgnig
ANARDANAILITANNNITUIITU (COMPET) 1o
finsiduaumuinguszasdfidivua (IMPE)
LagN1TAAMINNANITALHUIULAEN1TLUALKE
Joya (EVL) ufuusdunans uenainiinis
fufunumuingusvashiinmun IMPE) T8vwa
NNATINDAMNANITONN NTUUITU (COMPET)
o8 19Ty AYNI9EDF Wi n1TRARINNANIS
AunukaznsUamedeya (EVL) Lifded ity
NNEADARDAMUEILITONNNITUITU FOAADINY
314798 Pargendler (2016) msﬁﬁU@LLaﬁf\]miﬁ
AladtninnsldausuuiruRnainuanedll
"LﬁﬁﬂmmiﬁwﬁuaLLaﬁﬂﬂ’]iﬁﬁlé’%’Umsaam%’udw
mifﬁ’ﬁucﬂLLaﬁa]miﬁﬁﬁuwmwﬁﬂﬁwfamm
dSafiiiuiuannissdunuwesianisedia
diBu Tnerangiansftanngzidoudadiluguuuy
USEUTU wagihinanneleulunainranning
wAsUsEInAlve LaglinugenndnsiuuiTeves
Samaduzzaman, Zaman, and Quazi (2015) 1@
luevguinistiiuguaianisiia e “nalnues
msﬁwﬁ’U@LLaﬁﬁmmﬂu syuunsaiiuaunglu
¥997an15” Allegrini and D’Onza (2003) lavinn1s
AnwimsailunumuingUssasdlidvanasons
a519anulalUSeu nansAnwInual nsaLiy
NuanInguszasAiidninasanisasienule
Wisuiinaneanisasrsanulaisaulunisuasdy
[URYINUUITEUDY Eamvachirasakul (2016)
Anwdas ASEAN Corporate Governance
Scorecard Wag NalnusTENAUIE denasgslsne
naUszNaUNISLarAMILEEEIUT IV 9aviDeu

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

paNARaNySNY: UsemAnaldy Useinedalus
uag Useindlng wudl IuInAMENIINAIS dndiu
NITUNNTDATE ABZNTIUNITUTEN UAZN1TAIVTI
FUNRUIUTES UM SUaE UTE s UAMENTTUNNSE
ANNENTUSNIsaUAURaUsENaUNSUSEN Uady
YaansMiuguaiansinasdeauansalunig
IR Imai’mmﬂmmﬁ"aqmsﬁuaw@%‘lmﬁ
Usznounlun15iulnveuen1gdIuluInana
RN kardILLUINaINTIN LagInaInnagnsues
USEMTiUszneufesnsmanauLnusaduning
FWTNTINARNDUWIUADAIUVRETONY uazls
eviu

Jolduauu

1. uu’ammﬁﬁﬁuaLLaU%@’m@mLﬁaﬂu
panemdnnsnduialszinalng WeRiarsannans
unuin msﬁwﬁuauaﬁﬁ]miﬁﬁ%mmsaa%ﬂq
ANHANNITaNINIsWltuld ananathdeyaluld
Iumia'qLa’%ﬂﬁﬁizwmsﬁﬁuqLLaﬁamiﬁﬁLm
USENRAIANANNSNEY

2. USEVRANAUSNNSNY anunsatinan1sIve
nanufUannsiAuguaianisiifdanasionany
anusannanisudady Wudeyalunisiiugua

a

Aansliiinmsuumumannisiniuguaianisi

a A

7 wielvulaimsdnduny msneaunims
fuuaznsUametoyadetiold losniluteya
\a3esdlefiddgililunsindulavesinamu
Aneviu uazgidiulade

3. fiedladnusundnufiRnisiiugua
A9nns7f wazauatunsanansuasdully
Uselevdaaganuideiuuigm viegsiauen
panAndnvsnesoly

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



NIEsnuUnfianediaumans U9 14 aduf 1 @nsieu - wwiey 2567) 143

References

Allegrini, M., & D’onza, G. (2003). Internal auditing and risk assessment in large Italian companies:

An empirical survey. International Journal of Audliting, 7(3), 191-208.

Besanko, D., Dranove, D., Shanley, M., & Schaefer, S. (2000). Economics of strategy (3rd ed.).
John Wiley & Sons.

Bhisalbutra, P., Kongklay, J., & Kittisaknawin, C. (2016). Guideline for enhancing organization
capability adhere to development of human resource competency. Veridian E-Journal,
Silpakorn University (Humanities, Social Sciences and arts), 9(1), 1315-1326. [In Thai]

Bulathsinhalage, S., & Pathirawasam, C. (2017). The effect of corporate governance on firms’
capital structure of listed companies in Sri Lanka. Journal of Competitiveness, 9(2),
19-33.

Eamvachirasakul, N. (2016). Effects of Asean corporate ¢overnance scorecard and corporate
governance on firm performance and risk: Malaysia Singapore and Thailand. Master’s
Independent Study of Science (Financial Management), Thammasat University. [In Thai]

Foss, N. J., & Knudsen, T. (2003). The resource-based tangle: Towards a sustainable explanation
of competitive advantage. Managerial and Decision Fconomics, 24(4), 291-307.

Grahovac, J., & Miller, D. J. (2009). Competitive advantage and performance: The impact of
value creation and costliness of imitation. Strategic Management Journal, 30(11),
1192-1212.

Irfan, M., Zhao, Z. Y., Ahmad, M., & Mukeshimana, M. C. (2019). Critical factors influencing wind
power industry: A diamond model based study of India. Energy Reports, 5, 1222-1235.

Jantadej, K. (2018). Corporate governance code for listed companies in 2017. Accounting
Professional Journal, 14(41), 73-93. [In Thai]

Kraithong, J., & Sincharoonsak, T. (2018). The impacts of corporate governance on firm
performance of the real estate and construction industry groups listed companies on
the stock exchange of Thailand. Journal of Interdisciplinary Research: Graduate Studiies,
8(2), 500-508. [In Thai]

Liu, C., Zhou, Q., Li, Y., Garner, L. V., Watkins, S. P., Carter, L. J., Smoot, J., Gregg, A. C., Daniels,
A. D., Jervey, S., & Albaiu, D. (2020). Research and development on therapeutic agents
and vaccines for COVID-19 and related human coronavirus diseases. ACS Central Science,
6(3), 315-331.

a 13

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



144 Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

Navakul, S. (2010). Corporate governance and competitiveness of Thai listed companies in the
stock exchange of Thailand. Doctoral Dissertation of Philosophy (Public Administration),
National Institute of Development Administration. [In Thai]

Pargendler, M. (2016). The corporate governance obsession. The Journal of Corporation Law,
42(2), 359-402.

Porter, M. E. (2008). On competition: Updated and expanded edition. Harvard Business Press.

Putra, Y. S., Sudarmiatin, S., & Suharto, S. (2018). Analysis of differentiation strategies to create
competitive advantages in facing global markets. In The First International Researceh
Conference on Economics and Business, KnE Social Sciences (pp. 254-269). Dubai,
United Arab Emirates.

Samaduzzaman, M., Zaman, F., & Quazi, Z. (2015). Literature review on corporate governance
structure and performance in non-financial firms in Bangladesh. Asian Journal of Finance
& Accounting, 7(1), 96-104.

The Office of the Securities and Exchange Commission. (2017). Corporate governance code for
listed companies in 2017. Retrieved from https://www.sec.or.th/TH/Documents /
CompanyHandbooksandGuidelines/CGcode2560 th.pdf [In Thail

The Office of the Securities and Exchange Commission. (2022). The Securities and Exchange
Commission’s strategic plan for 2020-2015. Retrieved from https://www.sec.or.th/TH/
Documents/strategicplan/strategicplan-2563-2565.pdf [In Thai]

The Stock Exchange of Thailand. (2022). Memger list-The Stock Exchange of Thailand. Retrieved
from https://www.set.or.th/th/market/information/securities-list/main [In Thai]

Veselovsky, M. Y., Pogodina, T. V., Idilov, I. I. Askhavov, R. Y., & Abdulkadyrove, M. A. (2018).
Development of financial and economic instruments for the formation and management
of innovation cuusters in the region. Mediterranean Journal of Social Sciences, 6(3),
116-123.

Wiggins, R. R., & Ruefli, T. W. (2002). Sustained competitive advantage: Temporal dynamics
and the incidence and persistence of superior economic performance. Organization
Science, 13(1), 81-105.

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



NIEsnuUnufansdianans U9 14 adud 1 (Wnsew - wwieu 2567) 145

DOI: 10.14456/phdssj.2024.12 R A 3, 2023
Revised: March 31, 2024
Accepted:  April 20, 2024

NNSWAILINTVBNETIRTETTAVU ISR wallaaguyutiuazn
aruatiuls dunatiuls Jmingiiasail*

a a U s aa L4 a a U 9 U = a a3
FAUITT RUAUNT AINTYIU MINTIUUNT NP INUUAT

UNANED

naAfeiiiingusvasdiiie (1) Wannmsvieniisndadsassdmudndnualyumu (2) W
U wAnfasinsvionilsndeaiassdvugusndnualvesyuey wag (3) Wanndnenmyed
nInsaasumM el uassduugusadnvaivesyuu IngldselsuisaseufiRnisuuy
fidusn Fadeinauandsaunim ngudlitoyavinlduiuszneumaoadelugusudiuau 10
AU uazngutinvieaiiiunsvieaisyuwutuagii S1uu 50 au Taslduvudunvaluay
wuvasuawlunssuTuteya adanldlunisimsizsideya Iéun Afesay Aeds drudsauy
UINTFIU uarmMeseiduilon
AU MIRaunTiesfsmsuTunT s Ingldsndnvaiymulsenaude
sunfimansifunfigauanysal mswamiineFossyiimansyuvu Afssariguy dnfanssy
vioudlen wagdtfausssuyuvy nandusimeeuiivndiaisasduugusndnvaivesyuuuag
Idun nszithazmeuazfidumisdenoonuuulagldanatodmoyuu mafwudnenngomenis
pam UsIAeiLazYesTissAnyuvutuazihaunsasieuteyatuvulazidun s sinda
Aanssviouievesuvuthuani yuuiiusudauiduagd uasmstaudunsraneelay

AEARY: IR, NSViBAENTIETeaTIA; Snanualyuy
USENUNAMY: UNANLITY

N15971984:

WIS Budund, 33n0ay WIRsTUN wardnell uies. (2567). mswawn e fiondadnassa
vugudnanwallaeyusutuazi duatiuls swnethuls Jamingiivsiil. 2759759u] U
VNEIALIARS, 14(1), 145-159.

' AMYINEINITINNTT WAINUIRETVAUATAITIA
398 My 9 AUAUATAITIANN BLNBLTEIUATAITIA JMTAUATAIIA 60000, Uszinelne
{IURAvaUUNANY Bia: janejira.ngo@gmail.com
2 AYINEINITINNTT UNTINUIRET1VAUATAITIA
*UITBIUUTENIUAY 23U, Useinn Fundamental Fund Used10auuseanns 2565 (Rumiiieenu)

= Y a

1un1ssusasAnMNAINAudfvinisddensasine (TC) aglungun 1 arvideauaans



146 Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

Identity-Based Creative Tourism Development by Ban Sanam Community,
Ban Rai Subdistrict, Ban Rai District, Uthai Thani Province*

Janejira Ngoenchan' Sirikan Thawipithanun® Laksamee Ngammeesri’

Abstract

his research article aims to (1) develop creative tourism based upon community
Tidentity, (2) a tourism product upon community identity and (3) potential for marketing
channels based upon community identity. The study was performed with participatory research
method for qualitative and quantitative aspects. The key informants included entrepreneur in
tourism in the local community of 10 persons and 50 tourists who travelled at Ban Sanam.
The data collection was conducted with interview forms and questionnaire. The statistics for
analysis was carried out with percentage, mean, standard deviation and content analysis.
Findings are as follows: The development of tourism based upon the community context
of Ban Sanam with community identity including the geographical aspect of abundant forests,
development of the community’s history tellers, community museum, organizing tourism
activities and community’s cultural pathways. The products from creative tourism upon the
community identity of Ban Sanam were backpacks and bookmarks which were designed
from tracery of the community’s local woven fabric. As for the development of potential
development for marketing channels, it was found that the container and souvenir of Ban Sanam
could reflect the story of the community and tourism routes and tourism activities of Ban Sanam.

The community had its brand for the products and development of marketing online.

Keywords: Development; Creative Tourism; Community Identity

Type of Article: Research Article
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The Model of Cultural Tourism Management with the Participation
of Sakaekrang River Community, Uthai-Thani Province*

Preeyanan Phosirawat! Chalorat Sirikhetkon®

Abstract

his research article aims to study (1) the context of the community and cultural

Tattractions of the Sakae Krang River basin (2) increase tourism potential by promoting
public relations for cultural tourism in the Sakae Krang River Basin and (3) develop a cultural
tourism model with the participation of communities in the Sakae Krang River basin. This mixed
method. The sample consisted of 30 community stakeholders using a specific selection method
and 385 tourists and random sampling methods were used. Data were collected using a structured
interview form, conduct a content analysis, and use the questionnaire as a tool. The statistics
used in the analysis were percentage, frequency, mean, and standard deviation.

Findings are as follows: The context of the community in the Sakae Krang River basin,
Uthai Thani province is a cultural tourist attraction with the potential of the area by 4 tourist
attraction elements: attractions, amenities, accessibility, and community participation. The results
of the factors affecting tourists’ decisions in the Sakae Krang River basin found that most of the
respondents had the tourism behavior of tourists who come for cultural tourism in the Sakae
Krang River basin, Uthai Thani province in terms of tourism attraction, followed by community
participation, tourist accessibility, and destination amenities. Guidelines for development should
receive cooperation from all sectors in promoting and developing tourist attractions. Researchers

used the 4 S model, which consists of Facilitate, Communicate, Engage, and Enhance activities.

Keywords: Model of Tourism Management; Community Participation; Cultural Tourism;
Community Way
Type of Article: Research Article

Cite this article as:

Phosirawat, P., & Sirikhetkon, C. (2024). The model of cultural tourism management with the
participation of Sakaekrang river community, Uthai-Thani province. Ph.D. in Social Sciences
Journal, 14(1), 160-175.

"Faculty of Management Science, Nakhon Sawan Rajabhat University
398 Moo 9, Nakhon Sawan Tok, Muang Nakhon Sawan, Nakhon Sawan 60000, Thailand
Corresponding Author: E-mail: preeyanan.p@nsru.ac.th

“Faculty of Management Science, Nakhon Sawan Rajabhat University

*Scholarship Support from Fundamental Fund Nakhon Sawan Rajabhat University, Fiscal Year 2023

a 13

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



162

aadunwazauddgvesdyim
nsvioaiondugnaivnssuniauinisiil
unundidglunisiuiadouiasugiaves
Usemelnefiniasglinsudndunazativayuegng
seillos 1esananmsailugnisdnau i
919 uazmsasulugsiefifsuilesnnine e
fnmsidumaviouiienluduasiouieiegnu
i1 lyiAnnTas19assARaEN1 TN
oghstaiiies nvagadunsadenuliiugiinie
Wleatiuayumsvieaiilen usldesssanimnsal
fumsvieafisauarsuuuunsvieadiedlutlagiu
finswasuntasluainedn Tnglanizudsain
anun1salnisunsseuinveshisalalsui 2019
(COVID-19) m3viesiieafioldinléfunanseny
Tngmss fadunsviondisanarsuuuunisvieadien
iaunlugnsvieaiteafiddafiensoydnyg
uazfnwanIwLIAdeNIINTY en1simLInTg
vouflenfivszavaudiiaiiiunndeisegun
fugrunsilalonaldquyudunddiusau
(Tourism Authority of Thailand, 2021) gvig/511
dudandelunnianansvessemelnedidly
Fhussud ¥a uasiiTinvesausuilusiiasun

o A

NFINENIBIUIUNIINUT dtnazunngs lEuLEen
o v a4 1 & aa 9 =~ = 3
dAnyvdedetinvesaugyiesnd uefningidy
wWumsanwipuddey vadudunsdgyasias
Wudumeudsduiuiusie sautaduunas
imsefidAydnutimilawesnianans ez
ANANNAIBNYRitNdarenlagauienn
wazdadunidivemususounnlunitazwnnss
v & ) ¢ =% a Ao o caada
suituendnualniaufeIndineusndiatinnane
11 ngwhiusnasainmiingluaansuiuiio

[

91ALYDIYU YUY INTUNMAIETIR gAY BNYIAEY

'
=

TN15VAIUAULAY LNZLALIUASALUNTETS T
I3 Aad o v o ) A v 2
Julannilveidewedwingiesiil Nuandlviiu

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

farnululuveidTinnufuvosyu YN B

dsdagalalidnanduiitinguou Ussinduaz
Sanuszan veshguuithazunns muiamauany
#1199 aevounrmdiiusssnidituiifugay
nanecdutausssuguruguusithidagtunais
Jundnensdrfalunisiaunnisvieadieadios
ansarsgelalvitnvioniieiiaulauidoudou
e

Aoz IduduTsdnen mwaza N Aey
yaenisdaiunisvieniisrieaulofnuiies
sUuumsdinnsvienisndeinmusssulagniss
duuvesmruguuithazunns T ingviosnd
ilefnudnennuazgUuuumsinnsvisaiien
Be¥musssy Tnedeyaiilaarunsatuldidy
mnmdlumsaaasunsviondieamssssunalag
i Suaziulselonideussrvluiuilunig
aseneliiamemsuasmeden uazanuiduuds
Tuguu afrensiidwsiuwagdinintiuinli
fuaulugey sanuisUuuuNsinmsvieadien
ARl fugusuguuihazunnds Smingiiesnd
soly
IUTLEIAYaINIIIY

1. iieAnwnazsiusmdeyauiunyuvunay

uwnasvieufisndefmusssuguusitasunnts
Janingiissnil

2. \ilfindngnwnisviesiilen lngnnsdaadu
msUssnduiusmsieadisndeinmssalugy
uhirazunnds Smingiesd

3. WleanngULuuMsviesisndeiamsssu
Tpsnsfidusuvesuauduusiinasunngs S
Ryl

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



VBULUAYDINTIIY

1. veuinduiileviuasiuys asaunqu
LuRnuarnquiiieafunisianisvieaiien
psAUsENEUYBILVAMBLTEY Mevieaivayuy
deflagalamianisvieadien nsvieafiennds
fanszsw uazmalauiuvosniluyueuguusitn
avunns Jwmingvivsnil

2. YAULUARUUTEYINTWALAIBEN 11518
Benaunm Ao filondegluguusithasunnds
ivaazunne Jaringiesnd laun funuguwy
duusithazunnis fuihaumu fusgneuntaduiiin
$ruemns $1ud Wmhilvesizuazienvuiivh
nifiAafunisveniioaluiiui sauedis
$117u 30 AU warMFATETeUTINA fp Thvieailen
yuruguuitiazunnis Sinfngivsnil fegr
F1U7U 385 AY

3. goulwnduiuiilunsfine Ae g
guusithazunns Srfagifostil

4. yaunsussezan andunsiudeya

TuAsAaunaIAY 2565 BalAouiueNeu 2566

Usgloniflésuannnsise

1. psuan il UTunguvulazumasied
Fondeinusssuguuihazunnds Saingviosnd

2. awnsauiiudnenmnsvieadion Tagns
duaunsuszrdiusnsviondiondeimusss
Tuguusitasunnis Smingviosnd

3. dHan1sAnw1ITeNaIFULUUANS
vioufudeinmssnilasnisiidiusmvossuy

fuuliiazunnss Jamingvivsnil

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

163

a =) a o z:l' t:l' 174
WUIAA NS WAZITUIBINYIVBS
LUIAALNEINUNISINNTITN BTN

nsvieafisndunisiiunisainfiugiuniin

v & & A& <&
odeluszezanduy wislussuznantinim
A ~ A v o ot
Weldanuilaaaiuinisiigingussasdlag
Anumeauaingla Wy nMsinWeu WeugId
a ) 2 v a o =

LANUABUIRINSTTY WUAY 8198NSHNLTUTID
Taiwnwsudle adnisiiunisiuazdaalinanam

¥ oA a ' P = |
selivseusenauenTnsine Wldudyanives
nauselovuuug 1nen153nn1svieaied Ao
nszUIuNslunNisinnIsviedeIniiguuuunis
A UNILNEEY NUlAFNNLINFBUUDINUN
19 Ing Jittangwatana (2012) Na1731 11590N73
NeuienTdun1snmuNsvio e araLung
TAadulumuneau Tneiin139neasnisN1susnIsau
UAAR N1T6IUILNTT LAENISATUANDE LI AL
wialdulumunaunlainglinsauviaiinis

UseLUNANI5YI99 91879728

aeﬁﬂiznawaeqmafmnsiuﬁmLﬁm
Bhatia (1986) nan1171 84AUIENDULNAY

=

viouiied Usenaumme (1) @anegala (attraction)

fordussduszneuiidrdyfianiiagy 101w
nvieaiisnfunsludundwieadendug o
sisgelamssnuimusssy 1wy Tusaaniuds
readfidfynisseiiaand dsdegalanie
SITUVIA Lo At wagniun (2) Assnueany
agan (facilities) Aerdudsdndunaziudui
suliuvamenierfuraulanndsdu ldun
Tssusuuaganuiiindou way (3) n9idnda
(accessibility) {upsAusznauTidfayfivsyael
tvieaiiteanindgaiiranlals leud nseaunen
yudsilagninautey @ Burkart and Medrink
(1981) agUundwinilenilesdusenou 3 Ussns

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



164

Town ﬁdﬁd@fﬂiﬁ] (attractions) N340 (accessi-
bility) WArASIBANAZAIN (amenity) VauzT]
Manirochana (2017) asUi1ilesAusenau 3 Ay
fatl (1) Aadagela (2) fihesdnsyumuuaznisd
dusimvesmua way (3) msdanisetnadsdu

wurAARgIRUNSTiRAlB T RS T

nMsvionflendeinussay 1unsvienien
sUuuuvilsisjadouianniausssudug WolviAn
Tandimidlvaig Aint1alna a1nnisiivszaunisal
Tuuva simusssufiasiondnualianiziu 39
Jittangwatana (2012) a3Un15vioaifigaids
Fausssuindusuuuuniwosnsvieadieiuuy
JeBudisjadumsluviondierdaunasiauiond
uywdasstu e lWlFsuAuanau I EnWEY
wazldsumuganmsane mnude amnudhle
AeandenLLay Iausssy 13ndinsenisinw
anmundeulasiausssy nyuvusiosiudl
dussemsiansvieaiieiine iinmuauna
wianszuan TN Iveafinaznseysnyg
Aunadeumugiuly

WUIAALAINUNITVID LN IYNBU
nsviesfiealaeyuyy Wunsvieuiieaiia
Tuannsfidusausazanurniuve el

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

Brvesituillunsnsunuiasimunnsviesiies
iiouszlovirenunmiinvesauluyavy uay
Anuduvesdinuiamusssunazduandey G
Manirochana (2017) a3ui1 nsvisaiiiealag
guguaIsAilafisesdUsEnau 3 Usenis laun
(1) Asflagela (2) frhesdnsyumunazsildimusm
YOIYUY Ua (3) Madansogiededy

HU2ARRIUANSHEIUS I

Msfidusn 1unsiiyaravdenguynna
flenaunansaiufaiiu auewus Sudwied
lomaasilouUAdndulastaiiivauazaalunis
Wrsrududruniwesianssundensyuaunis
athdlnogranilmionatsognslunisanauay nns
aduu msdndula nsuAtym nssuiaveu
wavnsunauselerifiieatuniseniueu d
Siroros et al. (2003) nd@1331 nsidusudu
mzmumﬁﬂiwww%Q’ﬁﬁaulﬁﬁam%aﬁ
Iamau,amﬁﬂumaﬂLﬂﬁauﬁﬁagaLLazﬂaﬂmﬁmLﬁu
Weuaayadenuaznisdndulasiige eatu
TassmsfivnzauuastJuiiensusmiuynied
\Reates RaudiSuaunseiaisnmsanmuussiiuna
Lﬁ@lﬁﬁmmmvﬁﬂﬁ]LLazmﬁug” n13i38u3 N9
USuiaeulasenissauiu deesdulselonise
Ve

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



ASBULUIAMUAAN LY IUNI5IVY

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

165

UTUNVBIYUTU >

29AUTENOUVDINAIID LN

'
a

- qﬁa@mlﬂmqmiviauﬁm

- AunenNasAINIeNsYieaiien
- msdndeunasieudien

- MIREIUTINVRIYUYY

Y

fdenennla

u
a

- TPV veIRFURNABLANT
- Ussindlnag Juusssuluviaadu
- ANAUEADY

Y

WANNITHAZUUIAA
~ wwdaRgfunsSanseadien
- unARmvie s ELTY
- wnAnmsvieadiendeTamusssy
- WUIARAUAIHEIUT

Y

v

sunuunsIansvinag s Inusssulaenisildiusauvasyuvuguuitiazunne
JmIngiiesil

NI 1 NSOULLIANMUAATIGIUASIVY

521U8UasIY

Junsideuuunaunay (mixed methods
research) Usenausig N15338s9AMnIiAENIs
WAusIuTImdoyadnnsdun1eeldedn (In-depth
Interview) wazn153dEIBsUSAlABAUTIUT Y

v 1% Y '

magamaquaaummmﬂuﬂwauﬁm

Usensuaziegns Ae fnildiuieitesly

urUkaztinvisangliunenviesieluguvy

quudihazunnia dnrsimuadiegiadudiua

2 ngy MTIWUTIRUAN U 1 Av FaunuyLvy

quudthazunnawazfiiyuyy 911U 20 AU

HUSENBUNISAUIIN $1We1Ms $1uAT U3

a Y a

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



166

5 AU LAZMTNNY0ITTUALLENYY U 5 AU
Ingg lviToyadasdusaud1siulasinising
Y] [ ) =
agmsla 52 dua1uIu 30 AU lAgn1sEBNLUUY
ANIZINLA UATNITIILTIUTUI NquN 2 fe
Unvieaniedldgasnisaruiuiiegie nsdlinsu

UUUTEINT M0 Ued Cochran (1953) N5eAU

'
a

ARy 95 Wedidud auaainAdou
FAatuld 5 Wesiiud Faldsedhaiau Siuau
385 Au LaztdunsAndendedslaglildninu
1aztUu (nonprobability sampling) senisiden
fee1akuuTadey (accidental sampling)
\3esilefldlumsifuitanmain sausm
ToANMIFUNAITEN (in-depth interview)
Suunnguilidenionizianzas Ao FunuyLy
duusithazunn3a i fusenaumsduiivn
Fuong Hudn imihilvesisuasionsu Tuuy
dunwalluuiilagease (structured interview)
dnsAmuamiauliaimi naasuaun
\nesilednensnsiaasuteyanuuauid (data
triangulation) TWEidevelensivaey iaueuus
UsuusdludomaiuinnsaUseiiiu Asoungu was
donARBInuUIngUITaIAYeINITITY UALN1TIY
FIUTHN INUTIUTINTRYaMELUUAOUAINAN
tdnvieaifenfiiunisnvienileluguruguusit
drunndy dnwauzaaruvatelanazUateUad
LRI NS IAAZUUUAIMDUITZAUNITIA 5 SEAU MM
ILUUYBY Likert scale (Likert, 1932) N15A519&0U
@zumwﬂ”mmmLﬁaamwauﬁam (content
validity) A28A1AY¥UAIILEDAARDIVDIUDAINIY
Auing Useasa (Index of Item Objective
Congruence--I0C) INFBIvIIUIY 3 AY
1A321979 0.67-1.00 LngNan15M 921980 UAIAM
Forfuduuszaniusanivesaseuuiaiaaty
fienduusyans wihiu 0.966 dedidannndn 0.70
Jsdohunasinazanusailulale

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

nsfiusuTndeya Uszneudedeyatgy

el

Diuazdeyanfegdl dsll (1) mafudeyaugugd

(primary data) 99NN1TAUNBAILUULANZANNAY

foena fio Munuguruguuithazunns uagdih
gy JUszneunseuiiin $1uems $udn
dmihiivesdguazionvuiivianiifineaiunis
sioaiierlufiudl wasAnwidoyafildannisuan
Luvdsuaufiunguiaog s dun dnvisaiiien
ﬁLﬁumqmﬁaaLﬁaﬂuﬂgmuﬁjmLL;J'ifﬂaszﬂ%’&
Jmingiesnd dnvazdoudufaiuvarsle
(close-ended questions) kazAin1uuaeidn
(open-ended questions) Q'?J%JEJ?’JUTJNLLUU
aounwfilasu msrvaounuanysaitaziily
Wpzideyasely way (2) Mmaivdeyanfend
(secondary data) iunsifiusiu saudeyasin
n13An®ILuIAe Nquiuazionalseuised
\Rendes feyaandodumesidn uazanmieny
massiAgtes Wy MevieaiisauisUsmelne
Janingiesiid drdnauimuiguyudmia

Y =

< £%

VYs1U LWUAU

lunsiiesgiveyaanuuuasunuldada
\TanTI8dUN (descriptive statistics) Usznaugie
AIAIUD (frequency) ANSaeay (percentage)
] = oA
ALRAY (Mean) WagALUBLUUNNATEIU (standard
deviation) @unslAsgsideyaannnisdunyel
lgns3msgiiiilen (content analysis) wagasy

HAN1TIATIERLUUANS

NaN15338
1. HaN1TANEIFEAINUTUNYIYY
31INNITANWIAUANINUTUNYUYY WU
guyunyUruazunnis adealuioisen "glny’
vanefa fegueseulne fenugauaysalves
Huft Truazunndsdweneiilngusaziiany

wigygasosaunatedudeing 1wl we. 2453

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



Tuafeveanszumanfanszaound ity
huasunndsgnontuduiiosgiios il uaelétod
Duideanszaundn3 esanifudivsegives
wizswdavesivniadl 1 Jagtusiuaazunnis
froglulwmsunoidios Swiagiesd wigumy
guusithazunnds fnsdududinegesnaFoude
Frewvdoflamnondoiu viliauluguyuegesis
asway daulngisznovendndszudnenaiies
Uarlunseda uazmamuanlud e Temeg wu
wituun fntne uazense iudu e luuilae
wazsmhefinaaanvesnauaiies uonantu
Fuhluuvssudulargne vand vandu titenns
nuBLE N IHALIIYAA YD IELA
MNHANSANYT WU undsvioadfisanelu
sunaiiles Fmingiesnil uwvdaisaiien
Betaussrufididumeeniisaniug uuait
azunn¥e Feuseneusng TndstanuAs nsvlgu
UsHNMIYUN vyalan 1nvdn IaTunsisy du
unaaisafiediiuidTinanuduegvesyuy
WU e Fuuitazunng Bouunvesauly
gurudi nnsdeaieusithazunnds fnuims
ABULET aUUAULAUATONLTIET UTuaesn way
ffisfusisziRaansuaz Sausssuvieadu 1ng
whunduendnwalfidinaiiu fedewalviidiuiy
wiaisaielusuneides daningrusnil 1Ju
wawlouflnrfivarnuansasnsanoulandves
tnvieufisdldvainvatengu 1wy nguggeeny
AsaUATa Tovie vide eu niouadsdimsduatu
Tauluguruiiselduaziauiuna wisaiilen
Tupugiiu
2. nMmaLfindngninnisvieaien lagnis
duasumsusznduiusnsvieniendeausss
Tuguusithazunnis Smingviusnil
2.1 31NN1TIATIENAIUNTBULUIAA

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

167

19

nenINNIIViBaiied ajunaniside a4 anu
il

Ze

2.1.1 ﬁ’ﬂamwﬁmﬁqﬁqamhmqms
vieufle Ssmingiiosnil idudamiadng oguay
mMenamauuLiidouiiviesiientnaulavaneui
fenanwaluazanulaaiau I0TaLUUSEUNE
meludlesdinnuidsuasu Snvaznsegonduiu
YuyUYUN Yuvuiunasieaisrifanslaniey
YOrTAIUSITL MNENTFITUTALarAwIndoud
onuauysal uardsisgalauntinviesiiesdrlug
aziigafuRaUTausssufiiuseTRnuduun
W Sadsfasnuds Sainszwmsguvuinlug
Junsuiiledugrisuranside widnniae 3 fen
nUsnaauadetadauds fdulatusiu
449 ”LiszsJamﬁmasLmﬂ%’q \Duidaweswamy
UseAugIuIoensEnnsuImMinass d1uinvngs

v A

dmSugaiudAyAe “umInisuna 100 wns”

£
'

Faduimsddnyfinarsegdaiaiilinen
usaun aglulseaumenseanuagluaawiala
are91u wazdngluaasu wiotaluad 1Ouin
Lﬂ"le'ag’%mﬁwﬁwazuﬂﬂ%ﬁ ?ﬁﬁﬁqgmhlﬁm’
Insnssusndsluluaduasinig Wun ey
adssaulndunsnounu neluindiaududuns
ninluad Jermsaartnenssuiniun Wy uund
waaey WusasuUnvaes aosty fidulau
otsuueneIA1s NTdnvaTHANLUUAE TuAN
Hudu

2.1.2 #nenIna1uAesIuieaIny
agennansvieadien Saningiiesdiiudmin
809 wiflnszduasugiauaznsviesiion vinls
Aaiiin Tenaws Sruemmsaiaigludanda
1nTu Adiin Ansalalums 91NIIAgN 3
VevesisTanuazvosrn wazgauinslrideya

AUTNYIaLY

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



168

2.1.3 AnAINAIUNITLIT 10 9ULNE S
vieaiflen Savingiiesndl Wuiiuiifioglilnaan
nsanny awsatdusalundulaniglu 1 Ju &
dumspnueLTiazmnranewdunng vinnldazenn
Iuﬂ13ﬁﬁ’Uiadauﬁaawmw3aﬁqsag’ﬁmmimmmz
18 Tneluituilaindunisadraduauuneunia
waza1nens Inaidunispuunaudild Usznaude
FALNIUADUNTA DUUAINYIITIVILANITLAUNIS
vieafleluguruguusithazunnslalenndun 4
Urgvannaeald@uny Biliaiunsaidnfounas
vieufiwameludmingriesiiildine

2.1.4 AngnInauN1THaIUTINTBY
yuvu auluguvuldtidausanlaethdudlurioady
finantuniiothunsming Tneldiuiiusnaie
AA1A AUUALLAUATENLIIET Uasguvulasung
Uszanuauansmheanulunsdaiuiivinianssy
Afunsvieadienlngidyuvy 9¥unsatuayu
sulszanasiiodavidhedssanduiug waznnsld
L?:aﬁ'wgmwuLﬁmﬁuiumﬁwﬁammmawmu

2.2 A1NNANITIVELTIUTUIUAIUNTDU
wwRafnenmMnIsTionies wui

2.2.1 %a;gaﬁ’alﬂsuaaﬁfﬂviauﬁm

mﬂ%gaﬁ"ﬂwm;ﬁmauLL‘U‘uaaumm
$runu 385 AU TAuavieadisandaimusssy
qujml,ahfﬂammﬂ%’q nuan d@ulug i umeands
duau 217 Au Aadudesas 56.40 eglutiteny
41-50 ¥ dqwu 182 au Andusesay 47.30 4

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

anunwensa $1uau 218 au Anduieay 56.60
fsgaunsaneUsgens S 222 au Aadu
$ovaz 57.70 fneldiadededeunnnit s1um
20,000 UMW 91UIU 158 AU UDITWTUITIUNIS/
winausgiamie Suau 101 au Andudosas
26.20

nansidesudeyanginssunisviesiien
wut dndnedidnuarnafumanveadientu
AseUAT T0dAwAD vieaiwafunguilou lne
sopuddIum sesRwnFe lumalagsa/sag
finquszasdiitefunsvieadio/indeu soa
1fe WBeugi/dfiou Fedrulnginesiunian
vioe e Tmussaluguusithazunnds 14en
1-2 Fluslunisvieniien sesasunde 30 undl-
1 $lus nudeyanndedumesidndudade
wdn sesafe i dious Taedaldineluns
uniirmnSmiadusuauiu sewing 1,501-2,000
UM 5998901A8 581318 1,001-1,500 U™

2.2.2 pudniuresinviedien
AuAninvesinvieufieniidse

Fnenmuvasioniisndeanssuguuaihasun
%3 frunmsaNTiavan warlnseidusediu
W 4 g I ﬁwu%qﬁqam’m FuAISIIBAIY
d¥A2N AIUNISIAN LaZA1UNISHAIUTINTDY
gusulunmsin egluseduann deRarsuidy
FIAU ANWITOANIARINITIS 1

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



NIEsnuUndiansdianaans U9 14 aduil 1 (wnsew - wwieu 2567) 169

f1319 1
ANRAY FIuTeUUNLINTEI UaETEAURIMANTUA TUNGANTSHN VoL IVeINYaUTE

(n = 385)
- 4 o . SEAUANUAALIAY
WHANITUNTTVR U NIVBTINYID ALY —
X SD wlawa
1. shudafagelavnanisvieaiiien 4.35 0.58 il
2. frudssrunanuayAINININSYiB Tl 4.06 0.62 1N
3. fumaitdaunamieciien 4.11 0.56 ly
4. AUNTLAIUTINVRIYU VY 4.21 0.59 ly
53 4.18 0.58 1N

A58 1 Ui sefumnuAniiuAnty  awnfe sunisiidiusnvosuey danedeey
waAnssunsvieaiisvesinviendien Tnesaudldn  Tusgduminuinfu 4.21 wagdunsididaunas
waweglusziuainn Wity 4.18 WeRosandy  vieudies Taefidnadeetlussduannwindu 4.11
g wud dudssgelanisnisviendion A adu
wasinnaauazegluszduunnvindu 4.35 seq

1319 2
ANRAY FIUTEIUNLINTGTY WAy sAUAIINAATUA NG IgAL9Y 9N 15918 94TTE1

o g
Fudssgalamsmsviaaiiien S

X SD ulana
1. undsvioaiinlsssumafigauanysal 4.30 0.58 Gl
2. Wuwvasisadisndng Afvedennaisny 4.36 0.59 10
3. undwieaieafinuAisesiula 4.35 0.60 Gl
4. undsvieafienfifidumnzalunmaiumdionden  4.37 0.59 Tl
5. wnasvieadivandugamneuaemadienindeundeula 4.39 0.58 1N

nanvidauung

33U 4.35 0.58 un

9INANTN 2 WU sEAUANNARWILAIAY WUl wrasiswiienduganunadateniaiie
Audsisgalanimsvieuiien lnesiulidwaeed  Wn Weungeulavdnuilannuiuig dAadeun

Tusgavannwindu 4.35 WeRiansaundusets  gauavegluszduunuindu 4.39 sesadun fe

a Y a

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



170 Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

wra s oealfdanuizanlunisiiuniely  iWuunavieudisadny Niviadeninaieey
vieudien fidnadgeglusyivainnuiniu 4.37 uar  laadeegluseduinnuiiu 4.36 aud1du

#1519 3
ANRAY FIUTENULINTT I UaETZAUAIINANTUA AN IEAIINALAINYNATTVDUTE

" ~ <
FrudeduaeauazaINNaNISiaadien — EUATTARY
X SD wUana
1. fiudnstig 3.95 0.64 110
2. Yonhilmnuazenaioane 3.94 0.61 110
3, fivensafeuiissefuanudeinisuazaonds  3.88 0.63 110
a. fiszuunsdeansiin wu dyaiudumesidn 4.10 0.60 11N
deynadlnsdnet Judu
5. SusmievesdisyAnuavvosiin 4.27 0.58 110
6. yUsmstivioaieanaznsliteya 4.21 0.63 ly
334 4.06 0.62 un

NAITN 3 WU seAuANUARTILNEIiU  seasnde yausnistnvisafisuaznsiidoya
AUAEIEANNATAININNTYDLNED Ingsin 1A wdeeglusyiuunnviniu 4.21 uaslissuuns
a A [ o Y A a = Ao o a s @ o o e
faadgegluszivunnvintu 4.06 1lefiansun  Hoansd 1y doyayradumesiln doyaynadnsdn
Jusede wuin Srudmdievesdissdnuazves  fanedeegluszauninuiniu 4.10 auddu
Hn fAdesngauareglusyivannuiniu 4.27

A1519 4
ANAAY FIUTENULIINTT NMASTEAUAIINANTUAIUNITTIDIUNAIYDUTE

. e SEAUAINUAALIILY
aunsdfaunariaaiien —
X SD wlana

1. magaunngana 4.06 0.60 1N
2. anudaensielunsiunig 4.12 0.50 1N
3. AuNNTBsaUULAL/ isaidunsinldliaend 4.13 0.57 el
4. prudaauvestheuenidung 4.16 0.58 1N

37U 4.11 0.56 41n

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



NAITN & WU SEHuAUAnTiuAU
sumsiirdsundsieaiiod lnesumidiadeoglu
sEdunan Wiy 4.11 dlediersandusiede
WU Audaeuvesdevendunis fdade
WINgawazaglusEAuIINMiY 4.16 S0%R%NAD

f19719 5

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

171

A mvesauULas/Miaduethldldnaend 4
mm?ﬁ'sﬂua&“}lmzé’ummmﬁu 4.13 wazAIu
Uaoadulunisiiunig ﬁﬁﬂLQﬁﬂ@&ﬂﬁﬁtﬁUMﬂ
WiNAU 4.12 eUaeu

ANRAY aIUTEUNUNLINTTIY UazTEAUAIINANIUA 1N 15T IUTIUYOIYUTY

. o STAUAMUAALIY
ATUNITRAIUIINVDIYUVY -
! X SD wUana
1. MSATINTNAINTIY WU MSAURNUEUNGTTUTR  4.26 0.57 170
AInTINYUYY
2. msfdsulunsusaadulituurdaioaiion 4.00 0.60 10
3. msuendelifynnaduLYiaien 4.12 0.57 1N
4. msiUalendlviauluguyudnuniidmsiuinuigusn 4.46 0.62 1N
msildusanlunmsmanusasiaununasvioadien
3734 4.21 0.59 un

AN 5 WU sEFuANAARTIALIY
sunsildusamvosuvy lnesmianaduedly
sefusn Wiy 4.21 efiansaundusiede
wud1 MsUalenaliaulugusudunddiusiy
Wornyuyu nsddiusalunismaunulas i
uwndsviondien fanedeinnanuazeglusysuan
Wi 4.46 sesasnde mslasiurfanssy wu
NISHUANBLEUNETINYIF QIDVInYuTU AT
wdweglusziuannyindu 4.26 uaznsusndieln
yaradusvioadien redveglussfunnwiniy
4.12 sy

nsaAUsena
NNSETURNANTTITY aansaianeiuse

1. annild deyauiunyuvulazumas
viouftondeinusssuguushiasunngs

NA9INNISANIEN T U3 UMYaTY Uvias
yioafsadetausssuguusiiiazunnds e
1IN 1NDIAYTENOUVDIFULUUNITIANIT
uwdsviaaiion wudn meluiufiguvuguusit
avunnds duiundnoninvosfiuiingemiy
3AUsENOULMATIDTIEN Fedonadesiulfn
U84 Burkart and Medrink (1981); Manirochana
(2017) fsil frudaRagala finudh anuiivieades
Tusaanusineg drulvgduundwisafieands
Famsssufifanuiiaula aeluiaddngnssu
aninenssusingg Asndadnvinnrenduetues
auluguey Wy dngluanisi Indunsnsuvie
Foviregs wazinaia deforduRaumusssuii

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



172

ndnwal fudesiuenuasaan finudn finns
Safiwnuuulauand iiosossudnvoiiond
Foensduiadfdin faeduieauazainly
fiRnasuAsy $31u01m1s ANl Aun1sIEngs
Inveadierannsaiunsluduvawisuiionls
dxan saEURAILSM s09lAgaNTansIsae g
Eunnspuunauildussnausie dznunaunie
auuanes dthevensaeaid@unie vnlauise
ihilaladne uagsunsiidsiu wudh auluguoy
flduslnehaudluiesduiinantuinsmuie
Tneldiuiiusnain nan auuawiunsenlseen
fmhsnumesgiisdaiuiiAanssufiniuns
vieuienlngityuvu IiunsaiuayusuUsean
WodnidneUszuduius Gedonadesiunis
#nw1wes Tancharoen (2018) inuin yawudl
Indndnlunisiauinues Rsniauies SA
werennlunisiFeus In1ssiudiiuasieaiiy
Wundsluyuvu uaztinvieserdanlngiidnuay
AsRunsIiendisafuaseuas Fesaaus
d1uf waziuniaiieviendier/wnneu 94
49AAA DIAUNITANYIUBY Somjai and Na
Lamphoon (2020) finuin dnvieaiiedule
wumaioadiedlufungadumsinseudioldinan
1NeTuATEUASILYS0UAGIUATUNSIALNG Lay
nsudeyaaindodumesiin sesawnde i/
\iou Jsaenndosiunisinunves Klungprasri and

o

Poomlaochaeng (2019) finuin ﬂﬂViENLﬁIEJ’J%'UE
YoyaaindeUssvduius dodumesidn 1wy
uled $9h91nWuiil Facebook deing Insvimn]
LavdeyAnaINATUeNa eI

2. HamsAnwInsifiudnenmnnsyiesiie
TngnsdaaiunsUszanduiudnnsvioniionds
Saussaluguusithazunnds

1A8FLATILVANIUNTOULUIAAANYAINANT

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

viendier awnsoefuseldin fdnenminesau
ogluseduann enamsizidudloanuniifin
Hunrdulseiienans Tausssy Useindld
dunenunegieiuiy Mssysndgilayn 138
Fmenuidueguas iansssuiiademnuuseivla
THuninveuiienld Whisazain wavussernie
yusuBasomaiumsvionileniloduiaiadis
YU

é’mﬁaﬁqam%mamiﬁauﬁm Tnvieadien
Fenunawioniendugamunesvatemaiiedn
wouvgeulandnuiinniiune Ssaonadosiuns
Anw19839 Somjai and Na Lamphoon (2020) il
wudn Snvieafieadiulngnukiuiuniaiie
vieaglutungn unsinsowiioltinarieiy
aseunsd Merunmurlunmsiiunadusosud
AU

FuAssIuaALarAINT1InNIsafien
guruguuitazunnds Tarssaulnaduiiugiy
omeusdoniannliity dennenueazain
nan1svieafiendiinn levawmd Susmminevesi
s¥dnuazvowrn 9auimstinvieailen Ssaenndos
AUN15AN®IV0Y Thongtumsiri and Buatham
(2021) fiwuin yuruinisdadssuneauazeIn
dmsuliusnsuninvieniien Sn1seenuuy
aonadestUIRTInluTIvY sy euiinisdn
finuuulsuawmdiiesesduinvieadiendideanis
Fuiaifdin Fefdssureanuavainluiinn
ATUATU

funsdndumasiendien Sidumseuunay
fazainuainuaiy fdievenvninasndunig
Flanunsaid1dang e afiondaTausssu
quuwihazunnsldine aenndofuuuifnves
Bhatia (1986) fina1afisesdusznoudiveaaelel
thvioadioninfegaiivhaulals o mseuunam

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



mua'aﬁLﬁﬂ’ﬂﬁaashqazmaamaﬁ%mmiaﬁa@m
Pnvieadiealidunvieadieals
AUNTHdIUT NV LYY WU An1sila
Tomalviruluguyudunfidsuimunguyy J
MILRLLAZ AL eI nsviAanssy
T LU LAUANY LA UN9ETINNF 0% Tn
yuvu aulugawudusnilaeidudluiosdiud
NaRTuNsIUne Snnsdiiusielduasdaasy
o1 ¥wlrfuaLluyuvl Gadenndesiunisinyves
Inpuwa and Nawalak (2019) AMUNISUINITIANTT
fnudn guvudinindismsegiiionsununs
U3Imsdnnisunasieadiendsimusssy Sdausu
Tun1sdneusulranuiiugusy G5 uA19mune

Y 9
= 1

dudrftuiilosvesiisydn daudunisdnasy
wiswgoluguyy guyuddinsinlunisdaaiuli
ythukdsduiudiordasmheifieaeseld
Tup$aseu

3. INMIANYIUINNITHAUIFULUUNS
vioufondeTmussnilagnsildnsmvesyuy
quusithazunns ansnsnefuselain quaugu
wiithazunnss prsfinissauiionusewinenedy
naensusazAlugusl InsianisUssnduiug
feanuifiduumdaioaiie e Tugueu 1auny
nsUszaduiuslidaay saustsldtemninis
doansfivarnvany daviigrudeyavesyuru do
Aefinrisingg gifodmiunisvieaiiion tesue
anuazmnlunislideyauninvioniies dnvi
dulsdundsieaiion saviediin $ruemns $u
evesisydn Wus Ssdenndeafunisfinuives
Dabphet (2018) finuin nsWawIFAEAINATT
Usgmnduiusamdnuaimsveadieatusududos

o

TN19919HUNNSUTENFURUS AT ALY 50NaLY
YoINN1TdaTIaINay LagdmTud il

drunervesluyury ATUTEYUNITes N

38759 Uaudianesdanuaans U9 14 atui 1 Wns1eu - wwiey 2567)

173

TNUNUUINSRANTIUNSYIDANYY dn1snseeuli
aulugauthuniidusalunsiaunfanssuves
guyy ArsatvayuliiinyaainsuazienIvuly

o v

fudiileviniidlunisuusihdeyauaslianug
futinviesiien duaiunistidiusiuvesyuvuly
n15¥nRanssunIsY e fiendeTmusssud
nannaney imﬁgamwa%’ummﬂfﬂaqmm
whenuiifetos uazaenndesiunsineves
Thongtumsiri and Buatham (2021) finuan
wwansluniswaun i uuva svoadie g
Tusssy wwedlasuAuTINLeINAIATE 1A
lnvuLazyuYy lunsussmduiusfsaniud
MeluguYy MATTUAZNIALNTURDITIBLEDAY
JUUsEINUNSIYUN8A13 anudi Auluy
Fosdinsnunuianssuvioniisiegesaiiowdie
UszandutusAonssuluguuulififuisuves
Tnviedien

s 31NN13ANINBAUNLTEUTULUUNIT
Fansvieaiisndstmusssulaenisiidiusiuves
guruguuiiazunnds ifeTaauezuuvunis
viosfiendaimusssus Wneldluea 4 a SsUszneu
At

1. AureAuEzaIN mnﬁmmu%mssuaq
wiasvieaien fuiivensaifiosasumsiiunia
vaafniouiien wazligniudauiniadiiodsiuae
auasmnliTuTnviewdien

2. Aoans mssiiumsuszanduiuslagldded
fiannuvainuaty wWu deduwmesidn Julyd
Usznduiusnsvieadienainniisanunieded
aansadhdslaielneiamsdeyanadsnsing
Wauludasnsaenen dnsiuedetesuns
Foas 1Wudu

3. ghusau MsiNTduTmINIENY
n1A55 n1atenvu wazAuluguvulun1simun

a Y a

H1unsfusesaunwangudnuiinignedenns

d13lne (TCN) aglunguit 1 arvndeauaans



174

Anan nvesyurulnen1siasziyanls yaseu
Tenauazguassa ilothlugnisainayanives
YUYY NFHUATUNTAAIUTINUAZAT 1AL Y
neluguu

4. \@ufanssy mstnsiivAanssuaiglu
Jadaynmeania Tudrdgy lngvenrusiuiloan
nMsvieafigauvisszimalng (mvm.) d1finau
Juusssndmingiiosni uazmhosmdug luns
duaBiliiRansslunmsvieaiieaiivainuane

Jolauauu
SEJ”aLauaLLuzLﬁ'mﬁumsﬁmmgUqums
vieuflendetmusssu msvsdnnssuiiefuszring
AASE MAeNTY karAUlUYLTUAINNITIANTT
Ussnduiusieanuiiniduunameaiieasieg Tu
YUY ”Lﬁ’u%msﬁﬂ’agﬂaLm'{fﬂm'auﬁm TR Y
AsUsEadusiug sausteldYeamianisdoansd
wanvane Iavigrudeya Javidedsiiuisngg
fjﬁaﬁm%’umiviauﬁm Wiegieruazaanly
nsbideya dnviniuled SeAIS U8RI
AAINANgT WU TN $1ue1vs Suvievesdisedn
\udfu wazdmiugiddiuiestesduluguy
AITUTEINNNTOTINAUIUHUUIMITAINTTUNNT
vieufies m3nszduligaulugmrudaniidimsom
Iumsﬁwmﬁ%ﬂsiuﬁuaaﬁ;muﬁﬁmm‘lmm'uLLaz
\Juendnwal T Iuifsgalaudtinviesiios ms

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

aduayuliifiuyaainswazievdluiuiiileri
w{‘hﬁiummuzﬁﬂﬁmmiﬁuﬁﬂmﬂL1'7im GNGER
mMsdnRenssuMsveafindsiansssuiivernvany
wazansoaguUsziudeausiuzlunisiing
Ms3TelUld fseassondelud

1. grumsidiusin Asiin1sduasuogiy
s3edvltaulurtsdudunddusanlunisiaun
uwdsvissfisrveanues duasaliauilubes
AsE1ENeAE eI ILTE D Tig T TausTTy
quushinazunns Smingitesnd

2. asfinnswauinasdaasuliiinnsdm
RanssunsvieadiondsTansssuiivarnvansinns
Uszendld Digital transformation Insnsatiuayu
wavwauweluladansaumne doseulaviideuly
Tudagtu wu wiadn lawd gyu unldlunisashe
mi%’uﬂﬁﬁuﬂfﬂﬁauﬁm Ignsudunasioudien
F9ziinnIsUDNAD WUl WYS Lﬁ'aﬁqamiﬁ]ﬁfﬂ
vioadien

3 mhsnuiiisadesnisiudielunisdnns
Msveafiendetmusssy lanudiende uas
AU IUNITIIHULAEN1TANTUAINTTUAS
vioadien atvaywivyszanalunsuinsinnig
n1sve s maamuaﬁuaquiwﬁ%awaams
Fn1snann Wiesnu1eduRT denen way
nanAsuBusansss wasnidyaduoidn
vosyuvy Sudusndnuaiilansiu

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



NIEsnuUndiansdianans U9 14 adudl 1 (wnsew - wwieu 2567) 175

References

Bhatia, A. K. (1986). Tourism development: Principles and practices (4th ed.). Sterling.
Burkart, A. J., & Medrink, S. (1981). Tourism: Past, present and future (2nd ed.). Butterworth

Hrenemann.

Cochran, W. G. (1953). Sampling techniques. John Wiley & Sons.

Dabphet, S. (2018). Tourism attributes and communication channels of tourism image for
future tourists: Case study of Phitsanulok province. Journal of Community Development
Research (Humanities and Social Sciences), 11(1), 79-98. [In Thai]

Inpuwa, R., & Nawalak, N. (2019). The roles of public participation in the conservation of
cultural tourism: A case study of Nakhon Phanom province. Ramkhamhaeng Research
Journal of Humanities and Social Sciences, 22(2), 73-83. [In Thai]

Jittangwatana, B. (2012). Marketing management for tourism industry. Press & Design. [InThai]

Likert, R. (1932). A technique for the measurement of attitudes. Archives of Psychology, 140,
5-55.

Manirochana, N. (2017). Community based tourism management. Journal International Thai
Tourism, 13(2), 25-46. [In Thai]

Siroros, P. (2003). Handbook of public participation. Master of Political Science Foundation,
Thammasat University. [In Thail

Somjai, U., & Na Lamphoon, P. (2020). Behavior and needs of tourists towards cultural tourism
Bangchalong sub-district, Bangpli district, Samutprakan province. Liberal Arts Review,
15(2), 13-27. [In Thail

Klungprasri, S., & Poomlaochaeng, K. (2019). The development of tourism management
communication in Kaedam community, Kaedam district, Maha Sarakham province.
Rajabhat Maha Sarakham University, Faculty of Management and Science. [In Thai]

Tancharoen, S. (2018). Community based tourism management for sustainable tourism
development. In Ist National Conference on Management Science, NCMS 2017:
Managing for Economic Growth and Social Development in the Age of Technology
Evolution (pp. 187-199). Ban Somdet Chaopraya Rajabhat University. [In Thai]

Thongtumsiri, T., & Buatham, O. (2021). Guideline for development of cultural tourism in the
local area to experience the old town district of Buriram province. Journal of
Management Science Udon Thani Rajabhat University, 3(1), 21-34. [In Thali]

Tourism Authority of Thailand. (2021). 9 New trends in the future of tourism. Retrieved from
https://api.tourismthailand.org/upload/live/content article file/20603-15378.pdf [In Thai]

a 13

H1un1sSusasamMwaInaudfvinisddensasineg (TC) aglungun 1 arvrdeauaans



176 Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)
DOI: 10.14456/phdssj.2024.14 Receiveq [ AUSUSt  gERavPs
Revised: March 25, 2024
Accepted:  April 19, 2024

Jadgniinasanisandulafnuideanzinginsannis unInenagsivnyg)
uATHITIA VaslnFeutulseNAnwIUN 6 TudwinuasalssAuazaiivsiil

179550 vouUTERD'

UNANELD

aov Sao s = 9 a @ Ao Y ¢ a Y
cLJ AT UsTasALive (1) AnwnszRuanufAniiunilien naneel Lagn1suImsInnTg
AEINEINITINNT UHINIREINVAUATAITIA VosNSEUTUITSENANWITN 6 Tudandn
UATENTIALAZ Qs (2) AnwisedunisdndulafinwrenueineIn1sdnnis uninerdesvdy
s o = ) = ~ v @ s @ = = @ Y ¢
UATAITIA Vet EuTUsENAn v TN 6 Tudwdnunsadssduazarivsil waz (3) Anwitadan nanual
waztladenisusmsdnnis NinasienisindulafinyisiennIneInN13INTT NTIMEN&eswaUATEITIA
o o S = ~ v W ¢ @ =~ P = av a a
vatinseutulseudnwUn 6 ludwinuasaissAuargriesitl n1533uasailduns39ei3aUsnn lng
1% & A A < v W P Al = g Ay 1 o
Tuvvasuauduasesialun1siiusiusudeya nqudtegenldluns@nwiasell laun dnieu
S = A v W I3 @ N o aa a 2% P
FulseudnuUi 6 ludwinuasaissAwazeriosndl 31uiu 384 au adifnldlumsliasieideya laun
AR Afesa dlotuuiInsgIu ARGy kaEN1TIATIEINTIANRETINYIAN
HANIFITENUIN (1) sEAUANNARAUNTReNMENYALANITUIINIIANIT AUZINGINITIANTS
IR T1TAUATEITIA agluseiudiuiisuniian (2) sedunisdnaulafinwdenmgineinis
§an13 WInendesviguasassA egluseiuiiumeniign uae (3) Yadesmunsiseunisaeu Jade
Auteidss Jaduiuaninwinden warladesuenldinevesdisoy dnarenisinduladinuiseny
WMEBINIFINNT URTINENFEIBHYUATAITIA

AdAgy: N13RRAUlIANYI; UMINENETIVANUATAITIA; ANEINEINTITIANIS
UTANUNAIN: UNANIRY

n1381984:

NysTal veuUsein. (2567). Tadefinadensdndulafinwidenasinginisdans uminendosudy
upsansIA vestniFeutuliseufnuli 6 ludmiaunsassduareiosd. PREGRETAT Yl
NNFIAUMIANS, 14(1), 176-191.

' AEIVIEINITINNTT UATINIRETIVAUATAITIA
398 13 9 FUAUATAITIANN S1NBIlIUATEITIA JaninuATaIssA 60000, Useindlng
HSURAvEUUNAIY Bia: jaruwan.c@nsru.ac.th

H1un1sfusesAunIwaInaudfvinisdrsdensasine (TC) aglungun 1 anvdepuanans



NIEsnuUndansdianans U9 14 adudl 1 (wnsew - wwieu 2567) 177

Factors Affecting the Decision to Study in Faculty of Management Science,
Nakhon Sawan Rajabhat University of Grade 12 students’s in Nakhon Sawan
and Uthai Thani Province

Jaruwan Choppradit'

Abstract

his research article aims to (1) study level of opinion image and management of the

TFaculty of Management Science, Nakhon Sawan Rajabhat University of grade 12 students’s
in Nakhon Sawan and Uthai Thani province (2) study level of decision to study in the Faculty of
Management Science, Nakhon Sawan Rajabhat University of grade 12 students’s in Nakhon Sawan
and Uthai Thani province and (3) study image factors and management factors affecting
the decision to study in the Faculty of Management Science, Nakhon Sawan Rajabhat University
of grade 12 students’s in Nakhon Sawan and Uthai Thani province. The study is quantitative
research by using the questionnaire as instrument to collect data. The sample groups used in
this study were 384 grade 12 students’s in Nakhon Sawan and Uthai Thani province. The statistics
used in the data analysis were frequency, percentage, mean, standard deviation and multiple
regression analysis.

Findings are as follows: (1) Level of opinion image and management of the Faculty of
Management Science, Nakhon Sawan Rajabhat University at the most agreeable level. (2) Level
of decision to study in the Faculty of Management Science, Nakhon Sawan Rajabhat University
at the most agreeable level. (3) Teaching factors, reputation factors, environment factors and
student expenses factors affecting the decision to study in the Faculty of Management Science,

Nakhon Sawan Rajabhat University.

Keywords: Decision to Study; Nakhon Sawan Rajabhat University; Faculty of Management Science

Type of Article: Research Article
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Dhamma Instincts and Politicians’ Political Conflicts

Taned Kaewsamerta' Damrongsak Janthothai® Sonth Bangyeakan’

Abstract

his research article aims to study (1) dhamma instincts, the internal and external factors

Tof politicians leading to political crises in Thai society; to investigate (2) the characteristics
of political conflicts leading to political crises in Thai society; and to propose (3) guidelines to solve
problems of political conflicts in Thai society in an integrated manner. Using qualitative research
methods and collecting data through document research and in-depth interviews. Data were
analyzed using content analysis techniques.

Findings are as follows: Internal factors as the motives in the working in politics of most pol-
iticians are the thinking system called mental factors which are evil mental factors. These are the
causes of all problems in this world. This will result in the mental conditions lacking common
sense in their duties or dhamma instincts. When the mental factors of politicians as internal factors
are evil mental factors, politicians do not have dhamma instincts in their duties. Their intents are
expressed in the behaviors that need to seek for power and interests as external factors. They use
power in their duties to foster interests for themselves. This leads to accumulated conflicts of
interests and have turned into severe conflicts causing political crises. Guidelines to solve the
problems of political conflicts in Thai society in an integrated manner are as follows. Use the
Buddhist methods to foster dhamma instincts in performing the duties of politicians. They need
to have a conscience to know their own duties. Dhamma principles or practical guidelines appro-
priate with duties or Dhamma vicaya based on the principle of the Seven Factors of Awakening,
the construction of self-knowledge should be practiced to create peacefulness and calmness in
society in a true manner. The principle of Saranlyadhamma (states of conciliation) should be em-
ployed to prevent conflicts such as putting one’s self in someone else’s shoes and paying mutu-
al respect. Iddhipada 4 (path of accomplishment) can be used as additional practical guidelines

to supplement and support the Seven Factors of Awakening to be more efficient.
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The Effect of Digital Marketing on Customer Engagement and
the Response of Organic Cosmetic Customers

Nattikarn Atsawamongkonpan' Piyachat Jarutirasarn® Kanit Kaimook’

Abstract

his research article aims to study (1) the mediating role model of customer engagement

Tbetween digital marketing and the consequent contribution of customer engagement
with consumers of organic cosmetic products on the Facebook platform and investigate; (2) the
goodness of fit measure of the mediating role model in context with consumers of organic
cosmetic products on the Facebook platform. Collect information from consumers of organic
cosmetic products on the Facebook platform 15 years old of 603 people were the sample group
use inferential statistics to test hypotheses to find relationships among external latent variables
and internal latent variables. The level of influence on variables using structural equation
analysis techniques using the SMART PLS 4.0 program.

Findings are as follows: The research method design customer engagement mediation role
model organic cosmetic products on Facebook platform influences customer engagement and
the results of the analysis can lead to the degree of influence arising from digital media
marketing variables. The overall indirect effect of the structural model resulted in a significant
positive relationship between digital media marketing variables. Influencing variables purchase
intent with the highest positive total indirect route influence and content quality variables
influenced purchase intent variables with positive total indirect route influence, followed by

significant positive total indirect route influence.
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2015) tinsnmnanansaussandldfoyamand  donuarnisiidiudanvesgné (Anderson &
Iumﬁmmsﬁ’uQ"U%Iﬂﬂmﬁmﬁm%m%aﬁﬂmaaa% Srinivasan, 2003; Delgado-Ballester et al.,
wniinuuunannesuednlaen1siansandiuds  2003; Dessart et al,, 2015; Eggers et al., 2013;
fn9q Aifisnsnaneninulinda arufldiusin Hollebeek & Chen, 2014)
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Stock Control is Unfair for the Fundamentals
of the Securities the Social Media*

Piboon Vitoonpanyakul'

Abstract

his research article aims to study (1) the importance of unfair securities price control

Tmeasures on the fundamentals of securities; (2) the principle of investor worthiness
towards unfair securities price control measures against fundamental factors; (3) the opinions and
suggestions from retail investors which will lead to measures to control unfair securities prices
on securities fundamentals by social media. This research is qualitative research by collecting
data through document research and in-depth interviews with retail investors. Data was analyzed
using content analysis techniques.

Findings are as follows: Retail investors in the Stock Exchange of Thailand opinions on the
measures to control securities prices that are unfair to the fundamentals of securities the
satisfaction level was moderate to quite high because the prices of stocks are artificially inflated
without controlling the prices. Therefore, small investors who do not know the facts of investing
in the Stock Exchange of Thailand fall victim to the price manipulation of the stock. As for the
value of investors towards the measures to control unfair securities prices on the fundamentals
of securities in moderate satisfaction because the prices of stocks are artificially inflated without
controlling the prices. Therefore, small investors who do not know the facts of investing in the
Stock Exchange of Thailand fall victim to the price manipulation of the stock. The effect of the
need to create measures to control unfair securities prices on securities fundamentals by social
media is highly demanding because news from social media is more than news from mass media.
Will be used in consideration of investment. As a result, investments are made because they

simply believe news obtained from social media that does not have such sources.
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The Development of Legal Measures to Control Begging

Santee Wongpraparatana' Suksamai Sutthibodee® Panya Ganggorn®

Abstract

his research aims to study the legal problems related to the strict prohibition of begging,

Tinappropriate penalties, the incomprehensive determination of people groups to receive
quality of life development, and the inappropriate stipulation of penalties for those reaping
benefits from beggars. This research is qualitative research and collecting data by document
research and in-depth interviews. Data were analyzed using content analysis techniques and
interpreted comparison.

Findings are as follows: The Control of Beggars Act, B.E. 2559 in the provision of strictly
prohibiting any individual from begging is not in consonance with the problem of begging in Thai
society. The law with the provision of the penalty of imprisonment and fines to those violating
the law by begging is not in consonance with the principles of the criminal penalty the
government should impose only for serious offences. The protection and development of the
quality of life limited to certain types of beggars do not include all beggars which lead to the
problem of repeated offences. The penalty rate for those reaping benefits from beggars is not
appropriate and does not offer the authority to the court to use discretion in designating the
penalty appropriate with the circumstances of cases. This therefore, the only improper, fraudulent,
or ageressive begging shall be prohibited by law. The law should also; provide specific punishment
for such act, adopt the process of protection for beggars and development program as the main
policy to reduce the number of beggars to ensure that beggars are self-reliance, and increase the

sentences imposed on those who seeks undue benefit from the beggars.
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The Development of Legal Measures for Gender Equality

Sutarinee Srivipatana' Suksamai Sutthibodee® Panya Ganggorn®

Abstract

his research article aims to study the principles, concepts and legal theories regarding

Tgender equality law. The researcher analyzes the problems of gender equality law in
Thailand presently enforced and compares gender equality law in Thailand and that of foreign
counties to use as guidelines for the development of legal for gender equality in Thailand to be
more efficient. This research is qualitative research and collecting data by document research
and in-depth interviews. Data were analyzed using content analysis techniques and interpreted
comparison.

Findings are as follows: The Gender Equality Act, B.E. 2558 has legal problems in interpreting
the meaning of unfair gender discrimination under Article 3, the problem of exceptions to the
unfair eender discrimination under Article 17 paragraph two, issues concerning persons entitled
to submit a petition to the Committee on Determination of Unfair Gender Discrimination under
Article 18 and the issue of punishment under Section 34 and Section 35 that should need to be
revised and revised the definition of unfair gender discrimination. Moreover, it should be resolved
exceptions to unfair gender discrimination, allowed state-certified bodies to have the right to
lodge a complaint with the Committee on the Determintaion of the Unfair Gender Discrimination
(DUGD) and amended the punishment to include only fines in order to improve the Gender
Equality Act, B.E. 2558 for further efficiency.

Keywords: Gender Equality; Discrimination; The Gender Equality Act, B.E. 2558
Type of Article: Research Article
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Abstract

his research article aims to study (1) the processes of Chiangrai brand communication

T(Z) stakeholders’ perceptions of Chiangrai brand and (3) the marketing communication
strategies for enhancing Chiangrai tourism quality. This research employs qualitative research
including documentary, observations, interviews, and group discussions with 27 participants who
either had or had not participated in the tourism branding process of Chiangrai province.
The collated data were analyzed using a thematic analysis based on the city branding concept.
Findings are as follows: Chiangrai branding focused on utilizing the brand as a functional
benefit to develop the province’s tourism through Chaingrai brand DNA: STYLE-C. In terms of
brand engagement strategy, it is more concerned about external communication than internal
communication. Moreover, there are blurred key driving sections and brand communication
policies. This may lead to the lack of brand awareness of both the tourism government and the
private sector in the province. Therefore, this paper contributes the 4Cs’marketing communication
strategies for Chaingrai tourism enhancement including Construction, Communication,

Compliments, and Contributors.
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Background and Significance of the
Problems

It is recognized that brand strategy has
been used and has benefited the market
of consumer goods for more than 40 years
(Pereira, Correia, & Schutz, 2009). Branding can
provide an advantage over competitors
because brands can make products unique,
differentiate themselves from competitors,
and make consumers more confident in the
quality of their products (Kotler, 2003).
Currently, branding has expanded not only to
products, services, and business organizations,
besides branding can manipulate and
encourage various influenced forms including
event brands, personal brands, geographic
brands, and place brands (Coomber, 2007).
Some scholars introduce destination brands
(Srisutto, 2012; Pung-nga, Jongshitthipol,
Wongmontha, & Thechakana, 2017; Pereira
et al,, 2009) to help restrict the position of
tourism marketing and to emphasize the
identity of the tourist city (Cai, 2002; Pereira et
al., 2009). Destination branding allows tourists
to perceive information on the positive side
of their qualifications and benefits tourist
attractions. This creates a higher appreciation
among tourists than other tourist attractions.
Therefore, destination branding allows tourists
to pay attention to the communication of the
tourist attraction, remember the tourist
information thoughtfully, and proceed
positively to the communication of the

tourist attraction (Keller, 2013; Morgan,
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Pritchard, & Piggott, 2003)

In Thailand, the city brand or destination
brand was created and communicated using
mascots in 23 provinces (Wattanarak, 2020).
Chiangrai is one of the 23 provinces creating
its city branding and it is one of the 55
secondary cities with the highest revenue of
28,548 million baht (growth of 9.57%)
(Economics Tourism and Sports Division, 2020).
In October 2015, Chiangrai Province started the
process of creating an engaging tourism brand
for tourism stakeholders such as Government
sectors of tourism and culture, tourism
associations, private entrepreneurs, tourism
communities, Chiangrai artists, and the public
who are interested in participating in the
branding procedure. The Governor of Chiangrai
presided over and was the director of the
Chulalongkorn University Brand Management
Center. The aim is to determine the direction
of developing Chiangrai tourism into high-value
tourism with unity. It is used as a compass
to create activities, and projects for the
development and promotion of tourism, and
local community products, to develop the right
form of development. However, there is the
challenge of implementing and using a city
brand for promoting Chiangrai tourism to
high-value tourism. The challenge lies in
communicating with stakeholders, both the
public and private sectors, as well as the local

communities, to foster understanding,
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acceptance, and participation in marketing and
communicating the city’s tourism brand in a
unified direction.

The study of tourism brand marketing
strategies to enhance tourism in Thailand is
limited. The existing literature on city and
tourism branding in Thailand is mainly focused
on the identification and design of the city
brand which aims to emblem and promote
tourism. For example, the creation of tourist
emblems in Bangrak, Bangkok (Srisutto, 2012),
Buriram City branding (Harachai, 2018), cultural
tourism branding in Lamphun (Chumphuvilad
& Santawee, 2022), the guidelines and creation
process of tourism city brands for competitive
advantage in Pattaya city (Pung-nga et al., 2017).
Therefore, there is a lack of knowledge and
information on tourism brand marketing
strategies to promote high-value tourism to
reference for Chaingrai province. These are the
main issues affecting the real ability to face
the challenge of implementing and using a city
brand for promoting Chiangrai tourism to
high-value tourism. Therefore, research
contributing to the marketing communication
strategies for enhancing Chiangrai tourism

is significantly required.

Research Objectives

1. To explore the processes of Chiangrai
brand communication

2. To examine stakeholders’ perceptions
of the Chiangrai brand

3. To propose the marketing communication

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

strategies for enhancing Chiangrai tourism

quality

Scope of the Research

This research covers the processes of
Chiangrai brand communication, stakeholders’
perceptions of the Chiangrai brand, and
marketing communication strategy to promote
Chiang Rai tourism to be a high-value tourism
destination. This research identifies high-value
tourism as Chiangrai DNA, which is considered
a factor of Chiangrai tourism enhancement.
This research is conducted in Chiangrai and
employs qualitative research methods to
collect data with 10 government officers and
17 private agencies who either had or had not
participated in the tourism branding process
of Chiangrai Province during 2021-2022.

Research benefits

This paper contributes new knowledge on
brand building and communication strategy,
in particular internal communication to tourism
stakeholders for brand engagement and
implementation in other second-tier cities
in Thailand. We introduce 4Cs marketing
communication strategies for Chaingrai
tourism enhancement including Contributors,
Construction, Communication and Channel,

and Compliment of Receivers.

Concepts, Theories, and Related Literature
City Branding for Tourism

Destination branding is a concept that

H1un1sfusesAunIwangudfvinidrsdensasine (TC) aglungun 1 anvdepuanans



enhances the efficiency of investment in the
tourism industry. The definition of destination
branding is diverse and varied from the past.
Ritchie and Ritchie (1998) define a destination
brand as a name, symbol, logo, or graphic
image that represents the identity of a place
or shows its differences from other places. The
brand is one of the mechanisms that motivate
tourists to visit a particular place and create a
good memory from the experience that the
brand has promoted (Blain, Levy, & Ritchie,
2005). Creating branding for a place should
focus on providing visitors with good memories,
attractiveness, uniqueness of the place, and
quality of the place to make the brand
sustainable and communicate the brand to

the global market to notice the place.

The processes of brand building and
communication management

In the field of tourist city branding, it is the
selection of tourist elements to present the
best aiming to create the best image (Cai, 2002).
It can be defined that tourist city branding is
the process of collecting identity and tourist
elements nominated through names, symbols,
and logos, under the purpose of differentiation
for creating recognition, which is a combination
of tourism management concepts and modern
marketing concepts leading to the creation of
competitive advantage (Morgan et al.,2003).
The review of the literature on brand building
and communication management reveals 3

steps of brand building and communication
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management as follows.

Brand Identity

City branding involves defining the essence
of the brand or establishing brand values
in one or more aspects, such as functional
benefits, emotional benefits, or self-expressive
benefits Cai, 2002). The process of value
determination for brand creation should
involve brand creation experts as consultants
and a committee comprised of representatives
from various sectors, including government,
the private sector, and the public (Pung-nga et
al,, 2017). In this regard, city branding should
have a goal to reflect the city’s identity and
character, create distinctiveness, or cater to
the needs of the target group. This is achieved
through content related to traditions/beliefs,
historical sites/artifacts, cuisine/craftsmanship,
tourist attractions, clothing, or arts/perfor-
mance (Wattanarak, 2020). Additionally, city
branding involves the creation of a brand
identity to effectively communicate and
connect with target audiences, ultimately
contributing to the city’s image and reputation.
However, the diversity of tourism in a particular
city makes it difficult to present a slogan that
can cover important tourist issues and be able
to fit into the minds of all tourists (Morgan et
al.,2003).

Brand design
In terms of brand development and

designing, it’s important to emphasize the
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involvement of stakeholders from across the
city or province, ensuring the participation of
both beneficiaries and those who might be
impacted. This collaborative approach should
be combined with the expertise of brand
consultants and a brand committee (Pung-nga
etal, 2017). The development and design of
the tourism brand should encompass elements
such as naming, symbols, slogans, images,
logos, and mascots. Mascots, often depicted
as cartoon characters, are popular choices as
they help imbue the brand with meaning and
life. They aid in creating memorability and
fostering a relationship between consumers
and the brand, enhancing understanding of the
values and significance shared between the
brand and the city’s identity (Wattanarak, 2020).

Brand engagement and communication
Brand engagement through marketing
communication includes four components:
the sender, the message, the channel, and
the receivers. According to Rodriguez-Molina,
Frias-Jamilena, Del Barrio-Garcia, and
Castaneda-Garcia, (2019) and Pereira et al.
(2009), there are two target audiences for
building engagement. First is the receiver
within the province. This involves a communica-
tion approach that addresses both government
and private sector entities, as well as the local
community. The primary message senders
should be government tourism agencies, and
the communication aims to achieve brand

awareness, foster a sense of ownership of the

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

brand, and encourage acceptance and
utilization. This approach emphasizes commu-
nicating the brand’s values, usage instructions,
and benefits. It also focuses on showcasing
examples of how tourism components have
been developed to align with the city’s brand,
integrating marketing communication and
ensuring continuity. The strategy aims to
establish a connection and relationship
between the brand and its stakeholders while
involving various entities in aligning their efforts
with the brand’s essence. (Pereira et al., 2009;
Rodriguez-Molina et al, 2019; Pung-nga et al,,
2017)

Second is the external target groups or
receivers, specifically tourists, this involves a
communication approach centered on private
sector entities that take the tourism brand
to develop their products and services
in alignment with the brand’s values. The
primary message senders in this strategy are
private sector organizations that integrate the
tourism brand into the development of
their tourism products and services. This
communication aims to raise tourists” awareness
of the brand’s values, thereby conveying the
identity of Chiang Rai. By integrating the brand
into their offerings, private sector entities can
ensure that tourists perceive and experience
the essence of the city through their products
and services, fostering a stronger connection
between the brand and the visitors. This
approach reinforces the brand’s identity while

enhancing the tourists’ understanding and
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appreciation of the brand’s significance
(Rodriguez-Molina et al., 2019; Pung-nga et al.,
2017)

Nonetheless, Morgan et al. (2003) noted
that the challenge of city branding is a complex

process involving policy activities in which every

Conceptual Framework
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The processes of brand building and
communication management
1. Brand Identity
2. Brand Design

3. Brand Engagement and communication
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sector in a city or province must participate in
the creation and communication of the brand.
Therefore, it requires understanding and
participation in tourist city branding to
determine the direction of the tourist city brand

and the role of stakeholders in such activities.

Tourism stakeholders’ awareness and

use of the Chiangrai Tourism brand

l

Marketing Communication Strategy:

Sender, Messenger, Channel, Receiver

Figure 1 Conceptual Framework

Research Methodology

This research is qualitative. The population
and samples are divided into two groups.

1. Ten informants who were involved in
the planning of the tourism development of
Chiangrai Province include five government
officers and five tourism-related businesses
namely tour operators, souvenir shops, accom-
modation, café and restaurants, and event
organizers. The face-to-face interview with
these samples is to explore the processes of

Chiangrai brand communication as well as

Chiangrai Tourism Enhancement:

High-Value Tourism

examine stakeholders’ perceptions of the
Chiangrai brand.

2. Seventeen informants who had not
been involved in the planning of tourism

development of Chiangrai province
include five government officers and twelve
tourism-related businesses. The small group
interview with these samples aims to examine
stakeholders’ perceptions of the Chiangrai
brand.

For data collection, qualitative methods

including documentaries, site observations, and

a 13
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small group interviews were employed. Two
semi-structured interview schedules were
developed for (1) exploring the processes
of Chiangrai brand communication and
(2) examining stakeholders’ perceptions of
Chiangrai brand as follows;

1. A semi-structured interview schedule
for exploring the processes of Chiangrai brand
communication was developed based on the
review of previous studies on city brand build-
ing and communication (Aaker,1991; Kotler,
2003; Knapp and Woodhouse, 2003; Keller,
2013; Pung-nga et al., 2017). It consists of
3 main questions. The first main interview
question is: “Why and how does Chiangrai
province identify its brand?” Additional
questions relate to the purposes, processes,
and stakeholders' participation in brand
identifications. The second question is: “How
does Chiangrai province design and develop
its brand?” Additional questions relate to the
symbols, logo, design, mascot, and creators.
The final question is: How and in what way
does Chiangrai province promote its brands?”
Additional questions related to marketing
communication strategy and elements.

2. A semi-structured interview schedule
for examining stakeholders’ perceptions of the
Chiangrai brand was developed based on the
review of previous studies on brand awareness.
[t consists of 3 main questions. The first main
interview question is: Do you know about the
Chiangrai brand and in which way? Additional

questions relate to the perceptions and feelings

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

of the Chaingrai brand. The second question
is: “Do you consider implementing brand DNA
with your businesses, why and how?” The final
question is the suggestions.

Two interview schedules were reviewed
by 3 academics, 1 tourism government officer,
and 1 tourism-related business to satisfy the
content validity requirements and determine
each question’s index of item-objective
congruence (I0C). The result of all items is at
more than 0.80, which Turner and Carlson
(2003) suggest that five experts are used
to assess the validity and the IOC value is
approximately 0.80 to be regarded as
statically significant.

To increase the validity of the findings, the
collated data were triangulated (Denzin, 1970)
and analyzed using a thematic analysis (Braun
& Clarke,2012). The analysis is based on the
processes of brand building and communica-
tion and tourism stakeholders’ perceptions

and awareness of the Chiangrai brand.

Results
1. The processes of Chiangrai province
tourism brand building
There are three steps in the Chiangrai
province tourism brand-building process as
discussed below.
1.1 Chiangrai Brand Identity
The original purpose of creating a brand
in Chiangrai for private purposes would like to
present the identity of the province and use

the brand as a guide to the development of
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tourism in Chiangrai province. All sectors
participate in branding under the concept of
Inside Out branding. The Deputy Director of
the Tourism Authority of Thailand, Chiangrai
Office (2020) said: “When tourism entrepre-
neurs have proposed to create a brand, the
Governor of Chiangrai Province appointed the
Chiangrai Brand Building Operation Committee
with both government and private sectors to
participate in the joint conference which fully
support and provide consultation “Chiangrai
branding” by academic from the Chulalongko-
rn University director, Brand Management
Center.

The research found that Chiangrai brand
personality represents the last-long history,
culture, beautiful nature, and diversity of
people in Chiangrai. Brand DNA is STYLE-C,

which stands for Sustainability, Taste, your

peEn

Chnn'.gmna q Chiangral

a8

Figure 2 Chiangrai Brand Identity Design

The paper also found that Chiangrai intro-
duces warm hugs as a brand Mascot that

represents mountains and clouds of fog with
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service, Liveliness, Elegance, and Connecting.
This identity is presented through the message
of “Hug Chiangrai”. Moreover, Chiangrai's brand
positioning is Hug Chiangrai.

1.2 Chiangrai Brand Identity Design

The evidence shows that the brand
committee is responsible for defining brand
positioning as Hug Chiangrai and its accompa-
nying motifs. The brand logo design has the
concept of Brand DNA: STYLE-C as the starting
point in the design, bringing the charm of
Chiangrai in 3 parts including valuable culture,
beautiful nature, and friendly people. In
addition, typography is used in the form of
handwritten letters in the word “hug” and
selects lowercase letters, indicating delicacy
and taste, linking travel, trade, connecting

people and time, as shown in Figure 2.

Chiangmni_!

[

C

abundance, fresh, bright, and cheerful, as

Figure 3
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Figure 3 Chiangrai brand mascot

1.3 Brand engagement and communi-
cation

This paper reveals that Chiangrai has
hired designer and branding experts to carry
out media production and public relations
planning by working with the Chiangrai Provin-
cial Tourism and Sports Office, the Tourism
Authority of Thailand, the Chiangrai Office, and
other local government agencies. The design,
creation, and production of media to convey
the story of the brand “Hug Chiangrai” and
the design, creation, and production of media
must be consistent with the content of the
framework and can transmit brand DNA.

The target audience is the groups involved
in Chiangrai both public and private sectors,
the group of tourism operators, and commu-
nity-based tourism companies which also raise
awareness and encourage potential tourists
to travel from the main tourist cities to travel

to Chiangrai Province through integrated

communication including printing media,
on-line and viral media, special activities, and
goods using raw materials of Chiangrai. Each
media will be used to add different objectives
and target groups. Therefore, conducting
communication activities for both internal and
external target groups, government agencies
and entrepreneurs have participated in the
process of developing the Chiangrai Tourism
Brand to bring this brand identity to develop
their products and services.

2. Tourism stakeholders’ perceptions
and opinions of the Chiangrai tourism brand

In interviews with informants; both the
government and private sectors, it is evident
that many of them lack an understanding of
the meaning and significance of the Chiang Rai
brand as noted "I don't know what the province
is trying to communicate. 'Hug'—what is it?
Does it represent a company or something?"

(Tourism entrepreneur 1) and "Why did a cer-
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tain group join and what's the purpose? Is there
a continuation or a vision for tourism, culture,
or something?" (Tourism entrepreneur 2).

The findings revealed that business
owners' lack of comprehension regarding
the intended message and content of brand
communication results in an inadequate link
between tourism brand creation and the local
people. The study further showed that the lack
of clear linkage hinders private sector entities
from utilizing the brand to elevate their tourism
offerings. This is exemplified in the statement:
"It is as if they have not really interacted with
us or understood our process. If they do not
know where the process comes from or what
these words mean, will it really encompass
them, or do they not know how to use it?"
(Tourism government 3).

Furthermore, the study found that both
the public and private sectors shared
the opinion that they have not used and
implemented the brand DNA because they
have not perceived the benefits of doing so.
This is evident in statements like: "We've used
it, but we haven't seen any improvement.
It hasn't come back to help us" (Tourism
entrepreneur 2) and "Why do we have to invest
in using this mascot? If we use it, do we need
something extra compared to others?" Tourism
entrepreneurd).

On the other hand, there is evidence that
certain private sector entities participating
in the tourism brand creation process have

successfully utilized the brand because they
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understand its value and see the benefits. For
instance, one participant who employed the
Brand DNA framework for creative projects
within their community said, "We joined the
process of creating the Chiang Rai tourism
brand. We recognize the advantages of using
the brand as a guideline for our development
work, so we tried implementing it." (Tourism
entrepreneur 8).

In sum, it is evident that the recent tourism
brand communication has focused on
communicating with external audiences but
the lack of connection with people in the
province, in turn, affected the recognition
of tourism brands in the province. Most
tourism-related entrepreneurs lack awareness
and understanding of the brand which causes
the inefficiency of brand use for tourism
development. Also. entrepreneurs do not
perceive the benefits of using and implement-
ing the brand, which affects the adoption and
deployment of tourism.

3. The marketing communication
strategies for enhancing Chiangrai tourism.

Based on the weaknesses and limitations
of Chiangrai brand marketing commmunication
as discussed in section 2, which cause the lack
of awareness and understanding of the brand
of most entrepreneurs. This results in the
inefficiency of brand implementation for
tourism development.

Therefore, this paper introduces the
primary integrated communication strategy that

aims to communicate the value and image
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of a city through the development of physical
or landscape, infrastructure, architecture, and

behavior of urban people following the DNA

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

brand. There are 4 marketing communication

strategies as shown in Figure 4.

contributo,

Constructur®

Figure 4 Model of marketing communication strategy for Chiangrai Tourism introduced by

researchers (2023)

1.1 Contributors/Senders are brand
communication organizations, creating
organizations that are responsible for brand
management. They are responsible for
promoting the complete usage of brands to
entrepreneurs through business development
management, marketing, and creative devel-
opment to promote and help encourage the
creation of products, services, and tourism
services for tourists aiming to gain experience
with the brand, as well as the responsibility
for establishing the continuity of brand
communication systematically and also the
sectors related as consultants.

1.2 Construction/Messengers refers to and
emphasizes the brand structure (Brand DNA)
and Brand Essence, as well as the utilization
of brand identity to connect culture, belief,

faith, people, and aimed targets through

communication, building a system of opera-
tional organization with a complete and
effective management system through various
commitments, creating brand communities,
creating a broad and multi-sectoral engage-
ment, creating brand adoption as the direction
of tourism development throughout the city's
top management, organization and also
crafted responsible operator and tourists.

1.3 Communication/Channel to create a
comprehensive and continuous marketing
communication (continuous) through the
communication process from responsible
organizations to the responsiveness targets and
the tourism operators to create continuous
communication and brand touch points
throughout tourism products and services
related to tourists in another angle which

creates brand experience and confidence in
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the brand, and positioning to reduce the budget
constraints of the government to communicate
brands to the aimed targets.

1.4 Compliment of Receivers is a brand
adoption promotion system, which is a system
of brand promotion to serves as a direction for
the development of goods and services for the
entrepreneur by providing benefits from the
organization responsible for the brand,
promoting sales marketing, creating brand
cooperation for entrepreneurs, and providing
comprehensive management, creativity, and

marketing services to entrepreneurs.

Discussion

This study has four key findings. First,
awareness and recognition of brand use
affect brand acceptance and use for the
development and enhancement of products,
services, and tourist attractions of stakeholders,
both private and community in Chiangrai. The
findings support Rogers (1959)'s concept of
acceptance of innovation.

Second, Chiangrai Tourism Branding has
focused on utilizing the brand to develop
the province's tourism (Functional benefit)
and communicate with external tourists to
recognize the identity of Chiangrai. Unlike
Chumpradit and Khunsri's (2006) research on
participatory communication to preserve the
Lanna identity of the community of Wiang Chai
Municipality, Chiangrai Province, stated that
the brand design and presentation of commu-

nication content that will help convey the
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Lanna identity must be content that represents
the Lanna identity which has been passed
down from the past to the present, and even
if it is applied according to the ages, it is still
necessary.

Third, the tourism brand of Chiangrai
province has focused on utilizing the brand to
develop the province's tourism (Functional
benefit) by bringing a variety of identities to
tourists through its genetic brand, STYLE-C, to
serve as a way to develop and communicate
the tourism identity of Chiangrai, as well as
a brand mascot, is created representing
mountains and clouds of fog, with abundance,
fresh, bright, cheerful. This is different from
Buriram's branding which focuses on building
brand ties through the process of bonding with
the local area (Placement Attachment) process
by Harachai (2018) according to the local
identities that were used to create the brand
of Buriram City are the archaeological group,
antiquities and sports city groups, as well as
the research of Wattanarak (2020)'s research
on communicating provincial identity with
mascots to promote Thai tourism, and found
that the provincial identity found from mascots
has 7 aspects (1) traditions and beliefs of the
province, (2) ancient sites and antiquities,
(3) food and handicrafts of the province,
(4) tourist attractions (5) costumes (6) Visual
Arts and Culture and Performance (7) Provincial
Symbols enthusiast by Identity that most
mascots use for communication, provincial

identity which is the identity of famous
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sightseeing of province.

Moreover, it was found that the Chiangrai
brand design focuses on communicating with
external tourists to recognize the identity of
Chiangrai, which may have a positive impact
on Chiangrai province in terms of attracting
tourists, which Rodriguez-Molina et al. (2019),
tourists will choose a tourist that meets their
needs and identities. Tourists will perceive the
attraction through the brand image. However,
the city's brand design of Chiangrai also lacks
linkage with people in the province, especially
beliefs, and faith, failing to recognize and use
the brand to develop and enhance tourism.
Rodriguez-Molina et al. (2019) propose that,
although tourist cities have a variety of
strengths and identities, they should position
their brands that offer unique and distinct
identities from other cities only to reduce
confusion among tourists.

Lastly, according to the study, limitations
and barriers affect tourism brand marketing
communications, especially the continuity of
marketing communications, resulting in the
lack of understanding of brand value (confusion
the conveys of Hug Chiangrai brand), resulting
in a lack of commitment to the brand, which
is consistent to the study by Rodrigsuez-Molina
et al. (2019) conducted a study on the posi-
tioning of a city brand with the type of tourism
and the continuity of communication and
found that if a city has a location of a city brand
based on a variety of tourist attractions and

city identities, continuous communication will

Ph.D. in Social Sciences Journal Vol. 14 No. 1 (January - April 2024)

lead to understanding and lead to successful

branding of the city.

Recommendation

This research has planned to collect data
from multiple case studies. However, due
to the COVID-19 pandemic, Thailand has
announced that the travel has not been
able to travel to collect the data. However,
researchers cannot collect information or
interview online because of the in-depth
interview. If it was collected data online, it
would be less effective. Therefore, researchers
can only collect insights in Chiangrai province,
which is the area where the researchers
live, even if the study results can create new
knowledge of the establishment and commu-
nicate brand marketing, especially internal
communication to stakeholders in tourism
to achieve brand acceptance and deployment
to enhance tourism for Chiangrai province.
However, the knowledge may not be applied
to other tourist cities because data collection
takes place in Chiangrai. Therefore, further
research should be collected from several
provinces to compare and identify patterns
or differences to understand the process of
marketing tourist city brands by using many
case studies for efficiency assurance.

The study of the urban brand marketing
communication strategy should collect the
awareness of the city from the audience both
internally and externally to be used in the

presentation of appropriate communication
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strategies. However, due to the COVID-19  coming to Chiangrai. Therefore, we recommend
pandemic, Thailand has announced the employing a quantitative method to collect

abstinence of travel, resulting in no tourists  data from a wider population for further study.
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