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Decision Factors for the Adoption of an
Online Payment of Internet Users in
Bangkok
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Abstract
The research aims are to identify factors influencing online payment and to pin point
the reasons for accepting online payment. This survey research collected data utilizing
online survey (400 Sample) and using multiple regression analysis. From the study,
the researchers found that internet users major concern are Perceived Risks
Perceived Benefits. The online payment service is a faster way to pay more than a
traditional method of payment. It is easy to learn about online payment services.
Besides, buying products online is cheaper. All these advantages are important
factors that make the buyers turn to the usage of online payment instead of the old
style of banking transfer. The results show that demographic factors such as elder
user, higher educational and higher incomes increase chance of using online

payment.
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Mean 2.70 3.13 3.67 3.42 3.38 1.67 2.17
<20 N 6 6 6 6 6 6 6
Std. Deviation |  0.40 0.21 0.82 0.66 0.21 0.41 0.75
Mean 2.58 3.90 3.55 3.52 3.44 2.20 3.53
20-29 N 318 318 318 318 318 318 318
el Std. Deviation |  0.61 0.54 0.82 0.68 0.70 0.50 1.09
. Mean 2.44 3.79 3.40 3.41 3.40 2.32 3.53
30-39 N 74 74 74 74 74 74 74
Std. Deviation |  0.62 0.53 0.69 0.56 0.61 0.50 1.01
Mean 2.34 3.20 3.50 4.00 2.75 2.60 2.00
40-49 N 2 2 2 2 2 2 2
Std. Deviation |  0.23 0.57 0.71 0.00 0.35 0.57 1.41
. Mean 2.71 4.10 2.88 3.75 3.44 2.65 3.25
dsounsadnin| N 4 4 4 4 4 4 4
Std. Deviation |  0.63 0.60 0.75 0.50 0.63 0.41 1.50
ouiSann/dag, | Mean 2.75 3.80 3.75 3.50 3.75 2.00 3.00
A N 2 2 2 2 2 2 2
WIBWMBUWT Mgy Deviation | 0.11 0.28 0.35 0.71 0.00 0.28 1.41
Mean 2.52 3.86 3.55 3.46 3.42 2.15 3.52
msfnen | Samnes | N 212 212 212 212 212 212 212
Std. Deviation |  0.62 0.58 0.84 0.66 0.72 0.52 1.07
Mean 2.58 3.87 3.51 3.54 3.44 2.29 3.50
Ysganln N 181 181 181 181 181 181 181
Std. Deviation |  0.60 0.50 0.75 0.66 0.64 0.49 1.10
Mean 3.17 4.00 4.00 4.00 3.50 2.40 4.00
USygen | N 1 1 1 1 1 1 1
Std. Deviation . . . . . . .
Mean 2.41 3.51 3.14 3.47 3.23 2.03 3.18
<10,000 N 38 38 38 38 38 38 38
Std. Deviation |  0.56 0.58 0.92 0.80 0.82 0.46 1.01
Mean 2.56 3.99 3.52 3.56 3.50 2.09 3.55
10,001-20,000 | N 110 110 110 110 110 110 110
e Std. Deviation |  0.62 0.49 0.76 0.64 0.73 0.34 1.16
Mean 2.43 3.81 3.55 3.47 3.37 2.09 3.34
20,001-30,000 | N 102 102 102 102 102 102 102
Std. Deviation |  0.63 0.53 0.77 0.60 0.58 0.50 1.10
Mean 2.66 3.90 3.61 3.48 3.46 2.44 3.66
>30,000 N 150 150 150 150 150 150 150
Std. Deviation |  0.59 0.54 0.79 0.68 0.66 0.55 1.01
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FRIINTANNUNIANG laun1sIaIcvnanay

WHah (Multiple Regression Analysis) 2% step-
. =< & o A a a @

wise Gailudaidandntsdsrzidnauniy lag

fruala
X, = mi%'ug?mmlﬁ'm (Perceived Risks)
X, = mysufilszlomi (Perceived Benefits)
X, = qmauﬁamiﬁmimau%u%@?

(Vendor’'s Service Features)
X, = amautizaaivlad (Vendors Web
Site Features)

X_= nalulafinauiniaasild (Client-Side

Technology)
X, = thzaumsaimsliuinasidia (Intemet
Experience)
A : & o o o o Aa
Y = dmgnniaimaganiuiadodanndug
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@19199 5 Multiple Linear Regressions: Model Summary 2a+iladsfifinansznudamsdadulasauiuns

o a 6 va 6 &
Frziusenlaivasglidwnefialunyunwaniuas

Std. Error
R Adjusted R Square F Sig. F
Model R of the df1 df2
Square | R Square Change |Change Change
Estimate
1 .483a | 0.233 0.229 0.953 0.054 28.137 1 397 | 0.000

a. Predictors: (Constant), Perceived Benefits, Perceived Risks

b. Dependent Variable: Intention to use

NNINTWN 5 wuigavediadsidnanseny
danydadnlaganSunItnIIiiTzSuaanlall
a a0 Aa 6 a [ 6
TasNa134137N Model Jen&uzaNTRRTUNUT
WiQh (Multiple Correlations: R) 1y 0.483
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Model Sum of Squares df Mean Square F Sig.
Regression 109.636 2 54.818 60.393 .000a
Residual 360.354 397 0.908
Total 469.99 399

a. Predictors: (Constant), Perceived Benefits, Perceived Risks

b. Dependent Variable: Intention to use
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Model B Std. Error Beta t Sig.
(Constant) -0.253 0.355 -0.713 0.476
Sum Benefits 0.682 0.093 0.341 7.329 0.000
Sum Risk 0.439 0.083 0.247 5.304 0.000
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naluladnaufiaiaails (Client-Side Technology)
wazdszaun1sainsloauninasiia (Internet
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aRFUNUTNAQ™ (Multiple Correlations: R)
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Risks) LLazmﬁuqﬁ?ﬂiﬂﬂ"ﬁﬁ (Perceived Benefits)
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