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Abstract
The objective of this research is to (1) Study the relationships between demographic
factor comprising; gender, age, education, occupation, average income per month.
(2) Website attributes motivation to buy products through www.nananaka.com.
(3) Study buying behavior on www.nananaka.com website. (4) Study the relationships
between demographic factor and purchasing behavior from www.nananaka.com.
(5) Study the relationships between website attributes and motivation factors on
purchasing behavior from www.nananaka.com. The samples are internet users who
have bought goods via www.nananaka.com website. These internet users include
150 website members and 201 website non-members who used to visit and buy
products through www.nananaka.com website. The data were gathered by using
the questionnaire survey. The statistics methods were frequency, percentage,
mean, and standard deviation. Chi-Square was used for hypothesis testing. The results

of the research showed that (1) Most respondents were female, aged between
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26-36 years old, held a bachelor’s degree, employed in private companies, and
had income of 15,001-25,000 baht per month. (2) The respondents rated the
attributes of website at moderate level in terms of context factor, content factor,
community factor, connection factor, commerce factor, rational motivation and
emotional motivation. Meanwhile, communication factor was rated at a very high
level. It was found that most consumers purchased once in the past three months
from the website and spent 1,001-2,000 baht per time. Most of them would suggest
others to buy from the website and meanwhile, they themselves would also
repurchase the product from www.nananaka.com website. Results of hypothesis
testing are as follows: (1) Occupation and average income per month had relationship
with purchasing behavior on www.nananaka.com website in all aspects. (2) Content
factor, communication factor, and commerce factor had relationship with purchasing
behavior on www.nananaka.com website in all aspects. Context factor, community
factor, and connection factor had relationship with purchasing behavior on
www.nananaka.com website in terms of the amount of purchase per time.
(3) Rational motivation had relationship with purchasing behavior via
www.nananaka.com website in all aspects, whereas, emotional motivation had
relationship with purchasing motivation via www.nananaka.com website in terms
of value of purchase per time.

Keywords: Buying Behavior on Website, Website Attributes, Motivation to Buying

on Website
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