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ABSTRACT

This study is a survey research aimed to study drugstore behaviors and needs of consumers
in Bangkok. In-depth Interview of 12 consumers, aged between 28 and 40, who had bought
medicine and services from drugstores, was used in this research. The concept of Retail Marketing
Mix was applied including Product, Price, Location, Promotion, Services, and People.

The result showed that consumers would purchase products from trustworthy drugstores
with guiding pharmacists, responsive and sincere staffs, convenient parking lot, and interesting
promotion. A model of drugstores consumers need should be hysgienic, clean, bright, having
qualified pharmacists and reasonable price goods, in white or light blue color, installing management
system that can retrieve customer’s purchasing record, and providing information of medicine.

For retail marketing strategies of drugstore business, SAVEQ approach has been applied for a

guideline of management.

Keywords: Marketing Strategy, Retail Business, Drugstore
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