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Abstract
The purposes of this study were to study (1) social media behavior, essential factors
of social media marketing and consumer purchasing behavior from marketing
communication via social media marketing, (2) to compare personal characteristics
and social media behavior that influence the consumer purchasing behavior from
social media marketing communication, (3) to study the relationship of essential
factors from social media marketing that affect purchasing behavior from marketing
communication via social media marketing. The sample of this research included
all 400 people who used social media on a regular basis. Data collection was
done by using the online questionnaires. The statistics involved quantitative study
were presented in percentages, arithmetic means, and standard deviation. The
hypothesis testing employed the one-way analysis of variance and the regression
analysis. The findings can be summarized as follows: The sample was mostly

female and the highest education level of the sample was mostly bachelor degree.
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In terms of occupation, the sample was mostly private company employees. The
sample had an average age of 28.52 years old with an average monthly income
of 25,937.50 baht. The research result indicated that (1) the popular social media
were Facebook and the main purpose of using social media were to have interactive
conversation on interact among friends and network members. The reason to use
social media was that social media was quick and easy to communicate. In using
online social media, the most active period was from 8.01 pm to 12.00 pm.
Mostly, the location to use online social media was at home. And personal
computer (PC) was the digital device most respondents made use of when of
using online social media. The essential factors of social media marketing
communication that influence the purchasing behavior revealed that the sample
on average rated social media marketing communication at the highly important
level. After using social media marketing communication in cognitive step, affective
step and behavioral step, on average the purchases after using social media
marketing were at the highest level. (2) The difference in gender did not affect
purchasing behavior from marketing communication. But the difference in age,
education level, occupation, income, type of social media always used, purpose
of social media using, social media reasons for using and social media characteristic
for using affect purchasing behavior from social media marketing communication
significantly at the level of 0.05 (3) The important factors from social media
marketing communication were related to purchasing behavior after using social
media marketing communication at cognitive step, affective step and behavior

step in the same direction and in different directions significantly at the 0.05 level.
Keywords: Social Media, Marketing Communication
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R? = 0.312, SEE = 5.500 , ADJ R* = 0.299 , F = 23.432 , Sig. Of F = 0.000
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nsaisinyonniani
PANYAPIWAT JOURNAL

WUUT18INITIATIZY Affec = by + b, Instant
+ byinterac + bsIndiv + bylnsight + bginvis +
bgInteg + b,Iden

KaNTiATEITINg WU daudsBasesteun
anunsnesuIeMsRuwUTvewLUsIulATesay 29.6

Tnefif1unisdeasaemng Funnudesnisves
fuslnn srunmsiaueiemn wasduendnuaives
09An3 Tiilnasengfnssundsuilandedenuooulail
FummugEnlvlufiamadeniu uagsunsmeuaues
seiuymrainaremuUsalUluRemmsediu

M15199 3: MR iannsengRnssunaIUslnadedinueeulatitungAnssuiuladudrdgueinisdeasnisnain

Tugduuudedsaussulati (N=400)

UadvdAyvasnisieansnisnana Aduuszans )

TusUnuudedeausaulatl annay (b) Peta ‘ et
1. unIsMBUAUDIBLUILAR 0.093 0.053 0.802 | 0.423
2. ﬁmmiﬁamsammq 0.200 0.130 1.791 0.074*
3. fuNsRBUALBITYFUYAAA -0.247 0168 | -2024 | 0.044*
4. UAHABINTTVBIEUTIAA 0.101 0.073 0.845 0.398
5. ﬁmmiﬁ%aumﬁam 0.425 0.274 3.998 0.000*
6. AMUANUADAARBINUNNENYAIVDIDIANT -0.374 -0.269 -3.291 0.001*
7. puLenanuyalvededAng 0.517 0.345 4.688 0.000*
Al (Intercept) 11.104 4976 | 0.000

R? = 0.202 , SEE = 6.396 , ADJ R® = 0.187 , F = 13.237 , Sig. Of F = .000

d3Uuazenusena

v v
v a Ya v a

MnuanIAnwIdluasall {Iduveaiusena
uingUszasd uazanmigiuiiine dall

MnnsAnwmgAnssunislidednuoaulal
vosffuslan wui1 dedseuesulatiingusiodis
drlduanniigafe Facebook dsasanivmnzas
Tumsimounsynansnansusiiudodinuoola
Ao 939a1 20.01-24.00 u.

dusudadedrfyannisdearsnisnaialy
sUuuudednuesulatinguiegislinnudayi
sfunsnovaussrefuilnainniian sesawunde
AUNTHDUAUBITLAUUAAR ATUAUADAARDITU
AINANYAIYDIBIANT FIUBNANYAUBIDIANS
Fruanusiesnsvesiiusing funisiiauelidom
LazFUNTADENTARIMIY MdFU Tnendusoeng

®

Y

Timnudagduthdedfgainnisdeansnismain

<
'

TugUwuvdederueaulaunniuegluseduuin
dmdungAnssundauilaadedsauaaulal

Tunmsungusiegafiuilnadodinueoulall

yamsdemsnsnanagiinnuidlalusdn ol

¥
=)

1nTusniign sesawne Janudesnisiia
nanAusmdauilardodnuenulay waziinisde
wanssmdsuslnndedsrsmorlaiiiosiian iy

MnanuAgiuden 1 dnvardiuyanaiiunns
u Snasenstenansdasmaslnndedenuooulan
PNIMSADENINSRAIALANGSAY WU NERANTIY
nslidedanuoaulavvasiuslnafunnsetuiy
finarensdonansusivdsuslnadedenuooulal

NINTERAIINITRAIANAN A UEE 19T T AgyNIg
atan 0.05 AIwNANURFIUNAILT



WhmnevieTnguszasdlumsiidedsmeotlat
wiinasonistondnsusiviousnsvdsnlazug
Heyananstauiiousnsuansatu Wesniloa
vsnauiidedenneeulavliifienisindedoans
vanguiiliifleniurnans wieusiusursnguild
ioanutufiafissegudsaiiliinainenyd
wanaeiy sgdenalinisuslandedsaueoulat
ihlugnstoaudlunsasardudungfinssusineiy
g

Rz uded 2 nofnssumislidedsnuooulat
vosfuslnafiunndnafy fnasonistondndusi
ndaulnededinuooulainisnisdomsnisnann
uwaneaf wud ngdnssunislidedenuoaulat
vosjuslnafiunndnstuiiy Snasentsiendnios
n&aulnededinuooulainisnisdomsnisnain
finnafuegnaditeddyn1sadnf 0.05 nsann
afg el

MNNaNTITeazLiiuin Ussinnvesdedeny
ooulatiesdinarionstondnfasilunng dudu
wazldaiu Youtube ogsasiauoaziinisdo
nandaslududusiieg wnnindeussiansun
fuinanauautAves Youtube fidudodsan
souladiuananimadoulmuazidsainliiin
anudilalaieiuduslnagenadediuuuiAnves
85U 9T (2553) luusUssmuasiUieuidiey
AuuAndsasdodsnuoaulatsendoutia 3
UszLaviiufe Facebook Twitter Wag Youtube

aunfgiuded 3 Jadudrdyannisdoans
mammalusuuuudedsnueaulaiinnuduiusiy
nstondnstasivesiuilnannnisdeasnisnain
Tugduuvdedseusaulat Tusdudusineg wui
taduddyanmsdeasmnanslugUuuudedsay
ooulay] Sanudiniusomstendnfusivdilnn

=

dodiruaaulatn1INIs@ealsn1snans Tuieanig

'
o w aa

Auansnsiueg9ilded1Agyn1sadan 0.05 uaz

nsaisiinyonnidani
PANYAPIWAT JOURNAL

thduddyanmsdeasmsnanslugUuuudedsas
ooulavluuiarsuiianudiniusrentstondnios
niaulnededinuooularinisnisdoasnisnain
ustazduilufemaisnatu ldnssnuausfin
figaly
uaﬂfﬂWﬂﬁﬁaé’aﬁwé’zymﬂmﬁamsmmmm
TusUuuudedaeneoulan] SuiieSadilemuiddnyse
msuimsiansitelrianansadieuslaaldoeig
wia3e wasthmilugnistendnnslutunginssu
thuenstendnfnmiuaruims TWauisnsuende
fennuuseiivlaannUszaunisalnisldndnsdue
vieuimstug aaludne asduldhanauignn
waznsAneve aenndesiunuideves leibnd
wazfale saldm (OTX and DEI Worldwide,
2008) Aivhn1sAnuidesossansenuandedany
ooulatifiiiienninssunistovesiusing uagnut
osdnsmstiimuddryfumsnanaluguuuudedsa
voulatinntu uasmslianuddyfuunumes
dodsmuoauladlunmsifunagmsmsnainvesesdng

dalauauug
1. Yasausugdmiunsumaidelly

Juilaaiinislidedenueaulatdszian
Facebook Mﬂﬁqm Jo98IAD Youtube Wz
AuanTAvesdodineaulaiiviy 2 Ussinvanunsa
navaNeInNdeINITtunIsAumTayaTINluds
nsfnsedeansldognsauysal Sadumndesnis
vhmsmanmsudedsnuooulay Facebook azidu
Fosmsusnitaulasnniigalunisldvinismann
s89a41A8 Youtube fianunsacenduinlerioth
LUHEUNSHIUMNG Facebook WBnymandauiy
uananiidedsaueaulaiazninuarsingilunis
doans Bnisamnsaliauuasfudoyaldraonian
laidhin uazavngaslumsmeunsdoyatnimns

Al Y2981 20.01-24.00 .



nsaisinyonniani
PANYAPIWAT JOURNAL

dndutadudrdyainnisdeasnisnann
Tusuuuudedsaueeulatfuilaelianuddyiu
sunsnevauesiofuilnauniian Tuvaned
msimsamasudedsaueeulatifunsiens

'
a

fuguslnadudsiiddnyiinislideyaiviuasio uas
noutednauiifuslaadosnismsuesaainane
Fhotuiu Malmnisanansauimsiamsdedsan
soulaillvineuauasruseinisvesuslanliogns
awysalud mstonaniusvieuinsannisdedns
nsnalusunuuAedseuooulatasiutunuly
MBI ﬁﬁﬁuﬂaﬁaé’ﬁmmﬂmsﬁamimmmm
TugUuuudedsauoaulatiis 7 fuadudsddy
ffnn1snainnasdlsiamindosnisindedsay
ooulavunlfifuvesmmidunmsdomsnsnan
2. Forausuurdmiunisisuaduioly

IINTBLaUBMUE LAY MNIVINNTHBYEN

MmNy Idelssduiimsinwseludie msfinwn

AudFIaInnIsiinsnanlugluuudediay

'
A

ooulativednsdng Uit viegshedudaiithde
davpoulainldlunsiinismain iensuis
nMsuivsiansdedinuooulatvesesdns vtn
viegshvdinivand wasnagnsdanudiseain
nslidedsnneaulatl Tasvhnsinnrudisaan
nsfigndn andedudiuaruinis Tuaufenis
asyarlvuagsAsanmsnaluguuuudeden
ooulay] iethuniFeudisuiunisanpludedun
itenslavanuszndniusaudn snnanunsosdesen
nsfnuAtelulufianisdls asdunisiamaann
nslfudedinueeulaifielugnisiamnde
denueauladlunisiinisnainvesgsialanaly
DI

®

UTIUIYNTY

Anens Leuela. (2550). wgAnTsuEUTINA. NTUVIN:
Hidagiatu.

VA%, 905 9. way vaw, lifa 1o, (2550). mslawal
wazNITANAUNITHATR. klaan Advertising
and promotion: An integrated marketing
communications perspective, 7" ed. oy
nua FeTand. naunw: uuAnse-ga.

Awwn Fofifuns. (2553n). Maketing Click naidin
ianaunisnaIneeula. njumne: Fida
gwﬁlu.

__(2553%). mswarauialukiig Social Media.
nganme: Adnguadu.

AR 3703, (2553). How sustainable is social
networking? Audile 12 fuenew 2553, 970
Aulwd: http://www.bangkokbiznews.com/
home/detail/politics/opinion/vilert/
20100912/352652/news.html

95U AT, (2553). Twitter, Facebook W
Youtube: NagNSNSYINIIAIALALES TR
WUTUA AIBUIRNTIU social web. Competi-
tiveness review, 5, 28-35.

933013 Wi, (2551). M1a31NA30%97e
vous) lulaneeulariuing. dudude 20
nsngan 2553, 910 Auled: http://www.
pccompete.com/ blog/social-networking/

OTX and DEIl Worldwide. (2008). The impact of
social media on purchasing behavior. From
Website: http://www.deiworldwide. com/
files/DEIStudy-



nsaisiinyonnidani
PANYAPIWAT JOURNAL

Jittima Charuwan her Master of Business Administration in 2011 from
Rajabhat Nakhon Sawan University, Thailand. She also earned her
Bachelor of Communication Arts. Jittima Charuwan is currently the
secretary of the President of Rajabhat Nakhon Sawan, Thailand.
Her research interest cover Social Media, Social Media Management

and Social Media for Marketing Communication.

Assit.Prof.Onkanya Kositanont, Ph.d. her Ph.D in Development
Administration (Accounting) in 2007 from Suan Sunandha Rajabhat
University, Thailand. She also earned her Master of Business Administration
(Accounting) in 1997 from University of the Thai Chamber of Commerce,

Thailand. And Bachelor of Business Administration (Accounting) in 1993

from Krirk University, Thailand. Assit.Prof.Onkanya Kositanont, Ph.d. is
currently the assistant professor of Business Administration (Accounting)
and the Director of Master of Business Admintration, Rajabhat Nakhonsawan
University, Thailand. Her research interest covers Accounting Management,

Accounting Development System and Business Management.



