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Today’s business operation requires intensive experiences, knowledge, skills as
well as artistic and logical creativity in management so as to prepare for stronger
competition. A company needs to employ various strategies to ensure that the

main objectives are reached. One of the most important strategies for business is
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identification of the target market througsh finding appropriate products/services
which meet client demands. A marketing through supply of product or service
with customer satisfaction, fair prices, availability and good communication toward
the target market is called niche marketing. A niche marketing is a good strategy
of choice for SMEs since it can generate profitable returns even in a small sized
market. The strategy keeps SMEs away from a direct competition with larger
competitors by searching for a target market that has adequate size, decent

buying power and high growth potential and responding to the demand of this

particular client group.
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