Panyapiwat Journal Vol.10 No.1 January - April 2018 15

WUINIINITDDNMUULATWRAIUINANNUNST YR
4 1'% v
A1NANARINTITVRIaNATlREUsEandA YR luluag

THE GUIDELINES FOR THE DESIGN AND DEVELOPMENT OF CEREAL GRAIN PRODUCT
ACCORDING TO THE NEEDS OF THE CUSTOMER BY APPLYING THE KANO MODEL
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Abstract

This study aimed to investigate the marketing mix’s factors in terms of product, price,
place of distribution and promotion, as well as the form of the cereal grain product that meet
the customers’ needs. The questionnaires were used to collect information from 400 respondents
who age more than 20 years old that live in Muang, Chiang Mai and had experience in purchase
and consume ready-to-eat breakfast (cereals). The results showed that the marketing mix’s factors
that affect the decision to purchase cereal grain product in overall was at a high level for all
aspects (X = 3.85, S.D. = 0.84), which included product aspect (X = 3.87, S.D. = 0.59), in terms of
price aspect (X = 3.97, S.D. = 0.65), in terms of place aspect (X = 4.11, S.D. = 0.82), and in terms
of promotion aspect (X = 3.46, S.D. = 0.35). The guidelines for the product design and development
of cereal grain product that meet the customers’ needs and able to satisfy the customers are as
follows; 1) The product should be standardized and certified by Thai FDA. 2) The product should

show the brand or logo that represents consumer health consciousness. And 3) Manufacturing

and expiry date should be specified on packaging clearly.

Keywords: Product Design and Development, Cereal Grain, Marketing Mix, Kano Model
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