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RELATIONSHIPS BETWEEN ATTITUDE AND CONSUMER BEHAVIOR FOR MARKETING MIX
OF SELF-SERVE MEAL RESTAURANT IN CHAIYAPHUM PROVINCE
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Abstract

The purposes of this study were to investigate the relationship between consumers’ attitude
toward marketing mix of self-serve meal restaurant in Chaiyaphum province, their lifestyle and
consumption behavior. The questionnaire was used as a tool for collecting data from consumers
who have visited the restaurant. Several statistics techniques were used to analyze the data;

including frequency, percentage, average, standard deviation, t-test, ANOVA, and Pearson’s product
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moment correlation analysis. The findings revealed that through the statistical analysis with

particular reference to relations, it was found that the attitude and consumer behaviors including

prefer pork, fried rice, frequency to restaurant, and number of member to joint eat per time work

with others and relationship positively related to marketing mixed regarding product, price,

personal services, physical, and process.
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