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Abstract

The study of Marketing Strategy to creating modern street food in Bangkok, aimed to study
for the demographic factors of consumers using modern street food in Bangkok, The marketing mix
factors, The external factors that affecting to behavior of using modern street food among consumers
in Bangkok, To integrate research results and modifying to be marketing strategy for modern street
food in Bangkok, This research is quantitative research the samples were 400 consumers of
modern street food in Bangkok and age over 20 years. The research instrument was a questionnaire
by specific sampling and chosen from 7 famous modern street food in Bangkok. This research were
used descriptive statistics, frequency, percentage, mean, and standard deviation. And inferential
statistics to test hypotheses. Using multiple regression analysis. The study indicated that most
respondents were female 55% male 45% age of 21-30 years old 43% and aged 31-40 years,
28% with income between 10,001-20,000 Baht 37% and earned between 20,001-30,000 Baht 29%,
The results of hypothesis test showed that the marketing mix factor is related to the monthly

frequency of consumers using the modern street food in Bangkok, and external factors are related

to monthly frequency of consumers using the modern street food in Bangkok.
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1. nagnsaundndne (Product Strategy)
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5. nagnsaudsn (Social Media Strategy)
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