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THE COMPARATIVE ANALYSIS OF THE EXPECTATION OF HUMAN RESOURCE’S
ROLES AS BUSINESS PARTNER OF LINE MANAGER IN TRUE CORPORATION PUBLIC
COMPANY LIMITED
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Abstract

The objectives of this survey research are to study roles and responsibility of Human
Resource manager based on expectations of junior management executives of 5 True Corporation’s
businesses and to compare role of Human Resource manager against expectations of such
executives. Questionnaire is used as data collection tool based on concept and theories that research
has developed. Samples include 255 junior executives of 5 True Corporation’s businesses which
are Mobile Phone (56), Online (73), Cable TV (47), Digital Commerce (33), and Digital Content (46).
Data will be analyzed by using frequency, percentage, mean, standard deviation, Independent
T-Test, One-Way Analysis of Variance (ANOVA) and Scheffe’s pair wise comparison Methods.

Research findings revealed that junior executives who possessed different working experiences
show different extent of expectation toward roles of Human Resource manager, at significance
level of .05 as Junior executives of different businesses shown different expectations to, toward
roles of Human Resource manager as follows; 1) Online business, Cable TV, and Digital Content
show higher expectation toward roles of Human Resource manger Mobile and Digital Commerce
businesses shown high expectation toward roles of Human Resource manager 2) Junior management
executives who have different Gender Age and Education did not show different expectation
toward roles of Human Resource manager at significance. Junior management executives who
possessed different working experiences shown different expectation toward roles of Human Resource
manager at significance. Junior management executives who possessed working 6-10 years
experiences have expectation toward roles of Human Resource manager more than junior
management executives who possessed working 5 years experiences. Junior management
executives of business shown different expectation toward roles of Human Resource manager at
significance. Junior management executives of Online business, Cable TV and Digital Content
shown expectation toward roles of Human Resource manager more than junior management

executives of mobile Phone business and Digital Commerce.

Keywords : Role of Human Resource, Human Resource Management, Business Partner
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