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Abstract

Creating good experience for employees is the creating of good impression in the
employees starting from the work application step, the being taken in as a new employee, the
receiving of attention and care from the organization, until the employee’s resign or leaving the
organization. The principle of creating good experience for employees is not a new principle, but it
is only an adaptation of the principle of creating good experience for customers that a large
number of organizations treat their outside customers in order to design the process, the environment,
and tools appropriate for the personnel of the organization. There are many research studies that

start to indicate that when the employees have good experience from the organization, they will
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develop their organizational commitment and be more enthusiastic in their work performance,

which in turn will lead to the enhancement of the organization’s ability to attract and keep valuable

employees to remain and work with the organization in the future.

Keywords: Good Experience for Employee, People Management, Organizational Commitment
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