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CONSUMPTION BEHAVIOR : CONSUMERISM FOOD AND HEALTH-CONSCIOUS
FOOD
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Abstract

Consumption behaviors nowadays changed accordingly to economic, environmental and
social changes. Food must be safe and nutritious. Aged consumers, in particular, take great care
about healthy and quality food. Healthy food products are more popular than in the past. Food
supplements are among newly popular. Nonetheless, unhealthy fast food has never less consumed
especially by teenagers and younger children. Popularity has not corresponded to nutritious
aspects of food consumption. This study aims at consumption behaviors of healthy as well as
valued food products at present. The result shows that consumption behaviors have changed
considerably from the past. One reason is some marketing efforts of imported foods, especially
from Europe and East Asia. Fast food becomes common among consumers. Daily traffic and work
pressure could not make the fast food more demanded. Therefore, nutrition from food consumption
is not prior concern anymore. Healthy and nutritious food is more concerned as consumers’ ages

increase. Department store and convenient store are major place of shopping for fresh and healthy

food.

Keyword : Food consumption, Consumerism, Health-consciousness
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