sastleyeyrfiamsd T 12 afufl 3 dseanfauiuesn - suanaN 2563 39

nnsnananieluasansidanasanisandusnuaiunisiiulnesnedstiu
vasgsnadtnauly®

INTERNAL MARKETING ON SUSTAINABLE GROWTH OF ACCOUNTING
FIRM’S BUSINESS

Saun ASuau
Rattana Srinuan
A1 IVINITNAN UPNINYIBedLIN

Marketing Program, Siam University

Received: December 1, 2019 / Revised: february 24, 2020 / Accepted: March 10, 2020

UNARED

mfeluadsiiiingUsrasdifiefnuvnimananiglussdnsiidmasianaifiulnesadidunes
ssnadtnnudydluvsemalng Jadunsifedetiinm Ussansie fuimsdtnamdad duou
100 518 Tneifunussdeyameuuvasuay adanldiinszsideya Toun affiBeeyuu fens
AATIEAEUNS (Path Analysis) Tnan1slglusunsy AMOS wan19338nwuin nMseataniglu 8 3 Jade
oA Frunisgalaniinau (M) f3vswasonsiulafidsdu (SG) sunisjatugné (MS) iavswa
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5.898 Frunssaitiugnidimduuszansannesiviiiu 0.20 A1 CR winfu 3.420 FumsufiRnu
nsiln nagnsseiumhiluuRsienduszansaanoeindu 0.10 A CR iy 1.893
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Abstract

This research aimed to study the influence of internal marketing that affects the
sustainable growth of the accounting firm’s business in Thailand. This research was quantitative.
The population was the 400 administrators of the accounting firm. The data was collected
by questionnaires. The statistical analysis was an inferential statistic with Path Analysis by the
AMOS program. The research found that internal marketing affecting the achievement of the
accounting business. Factors are Employee Motivation (IMM) was has a significant influence on
sustainable growth (SG). Customer focus (IMS) had a significant influence on sustainable growth

(SG). Operations and strategic training (IME) had a significant influence on sustainable growth
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(SG). The variable in the motivation of employees had a regression coefficient of 0.34, a CR of

5.898, a customer focus had a regression coefficient of 0.20, a CR of 3.420 for performance,

strategy training, and implementation at a regression of 0.10. Equal to 1.893.
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