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THE INFORMATION TECHNOLOGY IN THE DIGITAL WORLD TO THE CHANGES
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Abstract

The continuous advancement and development of technology affects the people’s lifestyle
of today because of the convenience and speed in communications and the access to a wide
variety of information. In addition, the needs of tourism service recipients are also the factors that
cause the trend of information technology to change the tourism style. This article aims to present
the changing tourism styles that are the result of the advancement of information technology in

the present time. The contents of this article are on information technology that highly increases
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the level of comfort and convenience in living daily life of people in the present time starting
from the beginning of a new day to carrying out their career and doing various activities in which
the efficiency of information technology facilitates them with speed. As a result, people have
changed their lifestyles and their styles of tourism. People have changed from the previous
tourism style of using the services of tour operators and tour guides or tourism service business
to traveling independently by themselves. Consequently, new styles of tourism based on special
interests have emerged, namely, Bleisure tourism, Health-related tourism, Road trips by cars,
Gastronomic tourism, and Religious and spiritual tourism. All of these new styles of tourism
depend on information technology for searching information to help make travel plans more
convenient and speedy corresponding to the needs of tourists in the digital age. The contents of

this article will further benefit the adaptation of the tourism business to achieve sustainability.
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Fonansau FgUwuumsledinludenssnaunin
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International, 2014 cited in Global Wellness Institute,
2015)
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land1uiAswgia (Global Wellness Economy
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University Intellectual Property Institute, 2017)
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