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Abstract

The purposes of this research are for 1) to study the influence of transformational
leadership on internal marketing and organizational commitment and 2) to examine the
consistency between the developed model and the empirical data derived from a sample
group of 300 Muanchon Café employees. The sample was randomly selected and asked to fill
out online questionnaires, and the data were analyzed using the technique of the structural

equation model.
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The statistical values that were used in the consistency examination include
Xz/df=1.278, p=.200, GFI=.987, AGFI=.987, CFI=.999, and RMSEA=.031; all the values pass

the criteria. The results show that the transformational leadership factor had a causal

relationship with the empirical data and that organizational commitment was mostly influenced

by transformational leadership and secondly controlled by internal marketing. Thus, the model

of the causal relationship between transformational leadership and organizational commitment

was proven to be valid.
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ANUENTUABDIANT USUIINUUUABUNINYBS
Meyer & Allen (1997) $1u7u 24 4o wavdud 4
Foyamluiefugneunuuasuay $1uu 6 o
dwSuuuugeunuivuasEAuANNAnTl Tngld
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e (Content Validity) Imaéﬁwmfgé"]ums
wanmwannwdinguiuniwing wazaay
donndesiuuTuNUeslsevalneg uwagldivaila
I0C By 3 v wdathlumenduun 16
AU 0.965 FaiFnunnndn 0.6 wamein wdesile
farudlewsadailom

22 msvedeuaIdesiy (Reliability)
yastoray IEnsmageussrduUszans
woan1asauuiA (Cronbach’s Alphas Coeffi-
cient) fisgning 0.980-0.983 Fadaunnin 0.8
uansd1 indesilefinuidiesiugs (Hair et al,
2010)

A15199 1 ANAULBLUVBILUUABUNY

Item AIUIUAIDY Cronbach’s alphas
TL 21 .981
M 18 .983
ocC 24 .980

3. Myesendeya n1sideasedllvaia
asIedeyanieaifnssan (Descriptive

Statistics) Usenaume 5oy Ay @1uhlesuu

UINTFIU MIIATIEANUFUNUSTEN IS
dastldadAduussdnianduiusuvuifiofdy
(Pearson’s Product-Moment Correlation
Coefficient) ileyhnsnagouaaaLTAvUUS
LAEVAHBUANLRFIUAIUAILULANNTIATIATIS
1gN1SNTUINUNUNNIFARFUAIUADAAT DS
navnAuvesiuuAuTeyaIaUsying fanns1ef 2

ANS199 2 LNUNNISHRAUAINUADAARDINANNAY

a (% L3

YaankuUiuteyaldauseany

ANED LUl
Chi-Square (%?) p>0.05
Relative Chi-Square (y*/df) <2.00
Goodness of Fit (GFI) 0.95
Adjusted Goodness of Fit (AGFI) 0.95
Comparative Fit Index (CFI) 0.95
Root Mean Square Error of <0.05

Approximation (RMSEA)

f: Kline (1998) uag Hair et al. (2010)
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AnwseAuUSyes (Fogar 39) 9181utlaendn
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WINUIIU (Se8ay 68)
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sedfunn (X=3.85) efinnsaudusiedunuiy
n1silansnasgredianunisaleglusgiuuin
(X=3.83) n1sadraussdunialasgluseauuin
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(X=3.86) warn1smiatisnnudutaianyanasy
Tuszauun (X=3.80) Msnainnislulaeningis
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wui1 msdearsnielussdnsegluszduuin
(X=3.89) n1sHnausuegluseauuin (X=3.97)
wazn1TIenInaInnelussdnsegluseauuin
(X=3.77) wazAuyniusieeIAnslngnIngy
oglusziuann (X=4.00) WleRarsanfusesiu
WUl AURARURINANaneagluseauiin
(X=4.00) anugniunuuseidesegluszivann
X=3.98) wazaugnitumuniifiegluszduann
(X=4.03)

3. MylAsEidNUsEASanduTusuUY

I 1 3 s

Wesdunudn Fduseavsanduiusynainig

duiusuuudnanILfeIil wazllAnegsening
0.76-0.83 FaiiAsnnT 0.85 wansinduUsiiseau
anuduiusliganndn ldiadynidunsesu
Wany (Multicollineartiry) (Hair et al., 2010)
tfufe fuuseguuasdusznousauiu fedul
anumnzaufiaziluinsziiwuuaunis

1A5985719 Aawanslumsan 3

a ! a | P |
A13799 3 ALRATEIUTHLUUNINTEIU WazA)
FuUsyansandunus

TL IM OoC
Mean 3.85 3.88 4.00
S.D. 0.66 0.68 0.62
TL 1.00
M 0.83** 1.00
oC 0.80%* 0.73** 1.00

*p< .05, *p< .01

4. MAAATEFANATRAIT VDI
(Composite Reliability: CR) wazAadsAIy
wUsusuftadiale (Average Variance Extracted:
AVE) Tagan CR A3siA131nnd1 0.60 wag AVE
A35HAININNT1 0.50 (Fornell & Larcker, 1981)
sazBuauandlumsned 4 G CR fldgean
Wity 0.928 uagARIgaAAL 0.859 Faendiledl
AN 0.60 dur AVE Angagawviniu 0.802
LagAdAiiy 0.73¢ GsAnfilFdArunndn

0.50 wansIANnsIganysal (Convergent Va-
lidity) 984uMUUINaDIENNITIATIAS 9L NEIND
gausule (Fornell & Larcker, 1981) wagns
Ansgdaanudesiusionsmanduuszans
woavhATAUUIANUI ANgedainiy 0.983 uay
Argaliniu 0.980 Jeynaniilaiianmnnin 0.80
(Hair et al, 2010) Gauandlyiifiuindoyadivun
Ansresitianuideiiogs Tufe fuususausay
ManunsaesuigANULUTUTILvRsLUTHUnala
st duennnd nsUssidiuwuuiiasamsinla
yénguiitalauin mstenfuRnisiuususs
Faungniosuaniodeld duandunisd 4

A15197 4 N153AI294 Factor loading, CR, AVE
kae Cronbach’s Alpha

Factor Cronbach’s
loading CR AVE alphas
TL .928 .802 .981
IM .90
I .85
IC .92
IS 91
IM .881 764 .983
ICOM 91
TRN .87
IMR .84
OoC .859 734 .980
AC .96
CcC .80
NC .80

5. AMTIATITUAILADAAADINANNAUTDY
fuuvaun1siassase (nndl 2) Taeden y2/df
Wity 1.278 JaldiAu 2 A1 p windu 200 wag
dlefersanduiianuaenadesnauniy GF
WU 987 AGFI AU .955 CFI WNAU .999 whag
A1 RMSEA Wity 031 Anadfvienuniildainnns
3LﬂiwzﬁaéuuﬁugmazﬁumaaaﬁLLuzﬂ’w (Kline,
1998; Hair et al.,, 2010) A13A15197 5
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A5199 5 AUANLADAARDINANNAUVDIFILUVANNTIATIASN

fail Lnaual Aadn NAANS
x’/df <2.00 1.278 BN
p >0.05 200 BN
GFI 0.95 987 NN G
AGFI 0.95 955 NN
CFI 0.95 999 NN
RMSEA <0.05 031 LN

6. MMMTAATEBVENaTlswUT Agiith  09AnT (r=.26, t=1.883, p<.05) atfuayuaiRzIu
mswasuulasiBvnamanssiomsnainnely 7 2 waznmgiihnisasuudasiidvinamanse
(r=.97, t= 19.638, p<.01) atfuayuanuAgiuil 1 uagvseuraAUENWURBBIANT (r=.89, t=
msnananglulidvsnansnsaionnugniude  4.602, p<.01) afuayuaisAgmd 3

A9 6 HANITILATIZNDNSNATLIINFILUSNAN Y

Paths Total effect Direct effect Indirect effect R? Hypothesis
IM <— TL 97 97 - 94 atduayu H1
OC <= IM 26% 26% - .07 ey H2
OC <« TL 89** 647 25% 79 Atluayu H3

*p< .05, *p< .01

AC
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