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Abstract

The objectives of this article are (1) to provide the guidelines for creating good experience
for work applicants; and (2) to study the key success factors of creating good experience. At
present, recruitment of personnel is not only the efforts to find personnel to fill in the vacant
positions, but also the inclusion of creating the trust and good long-term relationship with the
employees. Nowadays, there have been large corporations that use fully embraced technology
in online recruitment of personnel via the Internet system. There have been many forms

of social media that are convenient and easy to use for job application in order to enhance

Corresponding Author

E-mail: thanasitpho@pim.ac.th



268 Panyapiwat Journal Vol. 13 No. 1 January - April 2021

the efficiency of the online recruitment system. The creation of good experience for work

applicants will enable the applicants to have good impression in their perception of the

employer organization in every touching point of the personnel recruitment process

resulting in the creation of good image of the employer. The key success factors of creating

good experience for work applicants consist of (1) channels for personnel recruitment;

(2) the speed of recruitment; and (3) competency of recruiters.

Keywords: Creating Good Experience for Work Applicant, Recruitment Trends
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