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FACTORS INFLUENCING THE MODEL OF ONLINE FOOD PURCHASING BEHAVIOR
UNDER COVID-19 PANDEMIC SITUATION
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Abstract

The purposes of this research were (1) to analyze and identify factors influencing online
food purchasing behavior; and (2) to develop an online food purchasing behavior model.
This research was a quantitative research. The respondents were 264 consumers who purchased
food online from branded restaurants in Bangkok metropolitan area such as S&P, Yayoi, Fuji,

MK Suki, and Pizza Company. Data were analyzed with the use of structural equation modeling
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(SEM). The results showed that the marketing mix factors, especially the distribution channels and
marketing promotion had influences on online food purchasing behavior and attitude. Therefore,
if entrepreneurs improve distribution channels to be easier to access, more convenient and fast,
and conduct campaigns for attractive marketing promotion, the consumers will increase their
online food purchasing, particularly when consumers are satisfied with the products and services.
In addition, the reference group, lifestyle, and motivation also had influences on online food
purchasing behavior and attitude. Therefore, entrepreneurs need to develop factors such as
improving the ordering process, adding new distribution channels, determining the appropriate
marketing strategies, and Improving products and services to meet quality standards in order to

stimulate sales volume and increase competitiveness during the COVID-19 pandemic situation.
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57901 (Price) N133nd e (Place) Wagnsaaesu
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A15199 1 MsUsEIaIAIAUERIY (Reliability)

29AUsENOU Cronbach’s Alpha Coefficient
drulszaunianisnain (MM) 0.897
ﬁﬂwﬁnnaWﬂzmaaﬁia(BC) 0.810
Viruadlunsteemsesulay (AT) 0.911
wRnssunsteesestlall (8B) 0.861
eatiu 0.916
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NNEDALUNITIATIERUNIANGDAFIE 9] LaznIT
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Equation Modeling: SEM) A1357519@8UAIY
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’JiimﬂﬁmLﬁIEJ’.JﬁUgULLUUW@]aﬂﬁMﬂﬁ%@a’Mﬁ
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1. n19ATIzRAduUsy AnSanduius
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FanUsdunald Fasauusfiaziiundesis
aaRUsEnoumsiia LSS usng 0.8
wazAnduUsansanduiusliansiaindusts
Ww3ng (Cooper et al., 2006)
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Tassaireelusunsuaifdisaguiiioszana
ANMNNSIALNET LWAEYIAADUANEBNARBIVBY
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77 AU (Soway 29.17)

2. HamTIATIERANEUUsT ANE anduTLS
WiesdunuIn dAegsening 0.452-0.584 ol
ddnNeadATisedu .01 wansidulsing
Tyiflauduiusiues (nsedl 2)

NanN1TIATIRaR AN ugIuTeIFILYS
wlawazduUsdanelenuin fuusursianed
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1IATFINRYTENING 0.562-0.620 Tnesauysiil
FadenTignfo Vimunfnonsdeesesulat
AAWINU 4.276 58989118 @1uUszaunIg
N1AATN é’ﬂwmmawwwaa;ﬁa WAZNANTIUNIS
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4.084 audIFU (115797 2)
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M99 2 NMSUAAUUTLENTANAUNUS TEU IR UTNAN NN

fiauus MM BC AT BB
Anade () 4.241 4.112 4.276 4.084
APandeaiuLIAIgIu (S.0.) 0.592 0.550 0.542 0.620
drulszaunIINITnaIn (MM) 1 - - -
dnuuzianizvaside (BC) 584** 1 - -
VirupRrensdaomsosulay (AT) 509** 506% 1 -
wAnssunsToesooulal (88) 452%% 487 504%* 1

e **deddAgynadnnsyau 0.01 uag — = Not Applicable

) Y A ) A oy A ) I ¢ al

MNUUlsThNMIITINEeUANNgNFRNTBNT  HulUsiadnlmade (AVE) v0efalUs Hunaeii

Walasaaiavesdanusdunalavudiudsuds  Auvualives Hair et al. (2010) NnA1 (115797 3)
WU AnANUTeuredlATIEse (CR) wagAIAIY

M131991 3 ANUYNABATNEINTUTILATIATI

AR RsIUTaTATIEES ArAuRuwUsTianaldiade
faudsdanald (CR > 0.7) (AVE > 0.5)
MM 0.81 0.70
BC 0.74 0.61
AT 0.76 0.60
BB 0.71 0.68

3. waMTlaTziosdUsznoudiiudiuues  Uszdng (1wl 1) uazranisvadeumNnaNNAY
Hadeiimdvinadegunuunginssunisteons  vesuuusinesaunslasaiiieaiinnaousel
paulaindslsunuuiiaesaunisiaseainmiy Ae X = 60.016, df = 38, P-value = 0.349, x’/df
Inqusvasdil 2 wui adfvedeusine 9 B = 1.155, CFl = 0.988, GFI = 0.976, AGFI = 0.982,
naginsRiansanyade (15197 4) uansdn  RMR = 0.025, uaz RMSEA = 0.038
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A15199 4 ANEDANAARUAINUNANNAUYBILUUIIABY (Model Fit)

AdATINeTUN a9t lun1sNANTUN ANFRRYDILUUINADY Na
P-value > 0.05 0.349 At
Relative x* <20 1.155 At
CFl > 0.90 0.988 U

GFI > 0.90 0.976 At
AGFI > 0.90 0.982 Ath]
RMR <0.05 0.025 (Al
RMSEA <0.05 0.038 At

HANISNAABUANNAFIUNITIVENTEAY
edAgyn9adain .05 wudn gausuauufgIy

a o Y Al v a £ o X
ns3deynUelauiardulsednsannasdil
(%157197 5)

A9 5 NIINAFRUALNATIULALAFUUTEAVTAN YRR IMUTUAY

AUNAFIUNTIY Aduszaviannas (B) Na
H1: MM —> AT .28 v
H2: MM — BB 32 v
H3: BC — AT .45 v
H4: BC — BB .26 v
H5: AT — BB 42 v

auuAgIute 1 duuszaunienisnaind
SvEnamunsesirundlunisdoomseeulad
wazauNfgIude 2 diulszaunianinaind
Sw%wamqmﬂeiawqaﬂiiMﬂi%@@Wﬁ@@ﬂﬁﬁ
wuilenduuszavsanaeswiiu 28 (B = .28)
wag .32 (B = .32) mua1au 1nes1A wansdud
19941119N1TINNUILAZ NI TEUETUNITRAIA]

1 v A

dnsnaseviFuARluN1STRR MR aulatlusu

v YV

n15fuiteyatnias aulinedanazuusud
LLazﬁéwﬁwaﬁiawqaﬂiiums%ammﬁaaulaﬁ
arunuianelaluduninazauianelaly
UusNg

auufignude 3 dnvazlanizuesdded

BNTNAaNIIUINADYIAUAR lUNISTRDIMTeUlA1

uarauuRgIute 4 Snvasanizvesdeiisnina
yevIndenginssunistesimisesulatinudn
fimduussansanaeaindy 45 (B = .45) uay
26 (B = .26) audnfu lagngus1ads sUluy
nsaLiiuiiin wazusapslaidnSnaneviruniiu
nsteeseaulaludunssuideyatnians
Al11919 wazuTUe waziidnswasdengAns
nsteomsesulatisumuiiimelsluduiuay
Auenelaluuinis

auufignute 5 viauaRlun1sgeeims
aauiaﬁﬁé‘w%wamamﬂﬁiawqaﬂimmiﬁammi
soulatfimduusyavsonneswiiu 42 (B = .42)
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