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THE INFLUENCES OF PERCEIVED RISK AND TRUST ON PURCHASING DECISION
OF THAI KARIYAT HERB PRODUCTS (ANDROGRAPHIS PANICULATA)
VIA DIGITAL MARKETING PLATFORMS
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Abstract

The objective of this research is to study the influential path of marketing factors
affecting purchasing decision of Thai Kariyat herb products via digital marketing platforms. This is
a mixed-method research with the use of exploratory sequential design. The first stage is qualitative
research, with 15 respondents (people who have online shopping experiences of Thai Kariyat herb
products via digital platforms) participating in a semi-structured interview and photo elicitation to
analyze marketing elements. The textual data is analyzed using a theme analysis. According to the
qualitative findings, the components that influence customers’ perspectives about the Thai Kariyat
herb products market via digital platforms include consumer perceptions of online purchasing
risks, consumer trust, and consumer purchase decisions. The second stage is quantitative research
to examine and validate the research hypotheses created by the findings from the first stage.
To acquire primary data, an online survey form was used. To obtain an undetermined number
of samples, a convenience sampling strategy was used. A structural equation model was used to
analyze the data from 407 completed surveys (SEM). The research results reveal that the model
has a Goodness-of-fit with empirical data with the following statistical values (y*/df = 3.48, AIC =
10,356.05, BIC = 10,625.65, CFl = 0.93, TLI = 0.91, RMSEA = 0.07) that meet the good requirement
of acceptable literature; the path analysis result illustrates (1) perceived risks on online purchasing
has a positive direct effect on consumer trust; (2) perceived risks on online purchasing has a positive
direct effect on purchasing decision; (3) consumer trust has a positive direct effect on purchasing
decision; and (4) perceived risks on online purchasing has a positive indirect effect on purchasing
decision mediated by consumer trust. The implications for literature suggest that consumers’
perceptions of online purchasing risks and consumer trust are important elements that influence
customers’ emotions and attitudes, which lead to purchases of Thai Kariyat herb products via
digital platforms. The implications for practice suggest marketing strategies including presenting
product manufacturing processes, advertising that shows the beneficial benefits of product use,
payment security services, and merchants’ self-identification on social media. These are utilized
to boost consumers’ good sentiments concerning Thai Kariyat herb items acquired through digital

platforms, including trust and awareness.

Keywords: Structural Equation Model, Kariyat Herb (Andrographis Paniculata), Perceived Risks,

Trust, Purchased Decision
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1. Msdaszideyaneadfidasdu

wuvasuanuildiunsneunduuayi
Pwanysaiannsasltlunsiinseidoya
S8 wausiedu 407 gp melinneideyagniausly
susuUTRIrSatazasoyaTaMLA (Percentage)
anunsaiunldesurednunzveingudlogng
dmsumsideiinudt nduusznsanlvgdu
wavglideya 253 aw WWudesay 62.2 ey
5211379 21-30 U 9w 182 au 1Juseway 44.7
n1sfnwegluseAudigans 9w 272 au
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dmsunemsteyailiauysaisenluannyadoya
(Data Cleaning) Lﬁam’%’w%’a;ﬂaﬁwwamamﬁ
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wuvasuaudilsianysaionaiivselovisenis
IAF1EINNeEnfn e (Ramos et al., 2018) 2) N3
nagauA1ANUNAveItaya (Normality) Wuil
A1AMIUYeItaya (Skewness) A18ETENINg
3,60 i -0.47 yhlidoyaiiudulngfidnuasd
Frowaziiianudiduay Aanulawesdoya
(Kurtosis) A10ge1ing -0.28 fis 13.20 vl
dayadiulugiiniulasuin wadmsuinua
1195 1UTBINTHANUATayaR U nftuAT
anutuazanilasdioseglutisivensuls Ao
+ 3.29 (Kline, 2005) G‘ﬁ'ﬂﬁ?ul,l,amdﬁauuasqmﬁﬁ
nsuaniasasayawuuliuni (Non-normality)
fosnnnisiasziaunislassairadunig
Anneideyanuszansfisiinalugiiunnn
400 shoehs Iadunsenndiagiilideyaihiunly
Tumsliesgianfudoyaifinsuaniaauuuung
(Normality) fetunisiiasizviaunislaseadig
FelallalmnudrAydanisuaniasuuUnfAue
Yoyatiazllunisdne 1ileaarnnismaaeuen
fostl CFI, TLI wag RMSEA anansaunlatymaes
nsuwanuasliunfvestoyala (Hair et al.,, 2012)
2. P15AATINANGDARADIVRLILAA
A1N131AT9E5191AN1ATITAEUNIS
N193ATIERaNN15IATI@I19g NN
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\WeBUdU (Confirmatory Factor Analysis: CFA)
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dunieiedsanulululigean (Maximum

Likelihood) tfieUsumnuimnzauvesluna
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Decision) fiauaenndesiudeyaitelsying

H1UMITUT0IANAINAN TCI (NGUR 1) anvnuyvemansuasdenumans wazgiudeya ASEAN Citation Index (ACI)



sansilayeyrfdast T4 15 atiuf 2 NOBANAN - RINAN 2566 39

Tnefiarsananeduiveddunafiinisuiund
(Modification Index: MI) &fad an ¥*/df 1WAy
3.48 A1 CFl 1WAy 0.93 A1 TLI Wi 0.91 Way
A RMSEA Wity 0.07 annAndviiiiuinaei
1nsgIufiannsnoensuls (Hair et al, 2012;

Xia & Yang, 2019) @11N5OULEAINANITILATIZA
YJadeosAUusenoul@edudu (Confirmatory
Factor Analysis: CFA) @i 1 Waga13199 1
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AN 1 nan1TIATIERUaTE0IAUTENRURNBUSU (Confirmatory Factor Analysis: CFA)

A15199 1 NANISIATIEVAUADAAADIVDIANNITIATIASN

Fuiasn y4/df CFl LI RMSEA
NEUIIUINTIZIY <5.0 >0.9 >0.9 <0.08
HANITIATIZN 3.48 0.93 0.91 0.07

NTIATIZIEUNI (Path Analysis) Bvidwa
vostafudunisiuinudsddunisdodud
poulay UadefumuiBesiu wazdadesiu
nsindAulate nansAnwiwudn 1) Jadedy
ns¥unnuidssmssuiauidedlunisiedudn
paulatvofuslaAlidansnan1wsuTIuINge
anudiesuvesfuilan firrdudszansonina

(B) Wiy 0.41 (p-value < 0.05) 2) Jadesu
nsfudamudeddunisdedudesulatiisving
nansadavandenisinduladoresiuilan
fnduuszavsavdna (B) Wi 0.76 (pvalue
<0.05) 3) Yadesurnudesiuvesiuslnniidvsna
nansadavandenisinduladoresiuilan

s
a a

fPdudsednsdnawa (B) winiu 0.28 (p-value
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< 0.05) waz 4) Yadueunissuianudssiy

faa a %

n3FeduARoUlatldENINaN19dRUTIUINAD

' '
) Y

nsinauladelasfinu@esuidusnusdniu

0.41%*

msfuianudsdumsde
fudoaulan

0.76 **

InSwan1easn
Svitwamedeu

HAnduUseansdnswa (B) widu 0.21 (p-value
< 0.05) FIFUITOWAAIAAININGA 2 LAZATITIN 2

Auderiu

0.28** 0.21%

= = = = =

msandulede

Notice: **significant at p<0.05

AN 2 HANNTIHATIEILEUNI

A15197 2 NMTUATITIAEUNIG (Path Analysis)

a av Std. Path Critical - P
AUNAFIUNTTIY . P>|Z| WALATIZA
Estimate Z-value
H: Jadesunisiuianudsddunisie 0.41 6.87 0.001** GRHEY
Furoaulauiidnsnan1msee
AULTDLIU
H : Yadesunis¥uganuidsddunisie 0.76 10.36 0.001** GRHEY
Furosulauiidnsnan1mse
nssnaulade
H : dadesumnuidesiuiiovswanianss 0.28 4.65 0.001** YUY
nonsAnaulade
H,: Jadesunisiuganuidsddunisie 0.21 3.71 0.001** gy

adureoulaliiidndnan1osuss
msenaulagelasinnudesiuu
A UsAINIUY

**significant at p<0.05
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