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19398 Fos UuUUMIRAINBINISNAR N3EFNANAINIINIINAIR LagnsiaAulate
wanfasiflodunndenluananz usonidsuviensuans iumAdedtna Tnguszasdiile
1) AnwseAuAuAniuNIInaInBenNIsnAa N15a5AMAINIINITAAIN wazmsindulatondnsasi
iiedawinden wag 2) Anwguuuuauduiuszininismaindanisnaa MsasnATINIAAN
warnsndulatendnfausiiledandon Wadiiasgilunaaunisiasadne (SEM-Structural
Equation Modeling) 9Mnvu1Anausaeega 1,000 au lulwaniangiuesnidesnilonauany lown
FariauAsT¥EN FmiauIsud Jmingiuns Jminmsasiny wardminguasusiil ntUsNTL AMOS
Nan153demuIn 1) Juslaafinnufaiiiunisnaindnisnaaainyssnudymsunineinssssuyii
wniian (X = 4.17) fuslnansuisnunmussdniasiitedanadoulneiinsyuiumsadadulun
wmsguaniian (X = 4.13) uazguilandndulannaantivieasmaumuiinandislunislavuy/
U35 (X = 4.11) 2) wansAnwauduiusnudn nsmandsnsneadinliiuguilnatuasd
Anuduiusiunisadsnuamamanatn lnen1smaindemanaatiuaninesuionisainsnuamg
mananld¥eray 90.1 uagnsaiunmAIInaeiulinnuduiustunisinduladeunsannan
gFuIeMIaTRAuAIINNITAaNAlasesar 99.0 anunsarluivuanagnsnisnandnisnea lagldla
drunmnmuaramariliiuilnaingfinssunisidalunistedudsiely

AR N1IRA1RBaNAa NMIasAUAINIINTIIIAIN N1sindulate KandueedInReY
Abstract

This quantitative research aimed to study (1) the level of attitude towards the cause

related marketing, value creation, and purchase decision making of environmental products;
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and (2) the correlations between cause related marketing, value creation, and purchase decision
making of environmental products. Data were collected from 1,000 customers who had been
experiencing in purchase decision making of environmental products in lower Northeastern
region provinces, namely, Nakhon Ratchasima, Buriram, Surin, Si Sa Ket, and Ubon Ratchathani.
The data were analyzed using Structural Equation Modeling (SEM) with application of AMOS
program. Research results showed that (1) the items receiving the highest rating means
were the following: that of the consumers’ opinions toward the cause related marketing of
environmental products (X = 4.17); that of the consumers having known about quality of
environmental products with the production process based on the standards (X = 4.13), and
that of the consumers making decisions based on properties or quality as claimed in advertising/
packaging (X = 4.11); and (2) regarding results of the study of relationships, it was found that
decent cause related marketing correlated with value creation; cause related marketing could
explain value creation by 90.10%; value creation correlated with purchase decision making;
value creation could explain purchase decision making by 99.00%. Result of this research can
be utilized to formulate strategies in cause related marketing for environmental products that
focusing on quality aspect and resulting in the consumers having the behavior of carefully

purchasing the products in the future.
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A5199 2 NISNAFBUANUAUNUSTENINILUSAIGIUNSAIATIEN

fiakls DEC3 DEC2 DEC1 MVC4 MVC3 MVC2 MVC1 CRM2 CRMI
DEC3 1.000

DECZ J762%  1.000

DEC1 .666* .693*  1.000

MvCa 562* .604* .670%  1.000

MVC3 617* .665% .648* .r14* - 1.000

MVC2 .664* 666" .684* .688* .135% 1.000

MVC1 .603* .585*% .638* .648* .645* .7129*  1.000

CRM2 .482* .503* .548* 573* 562* .588* 550 1.000

CRM1 487* A473* 501 .543* 522* 523* .528* .675%  1.000
n 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000

* fauduiusszauiludfgi 0.05 (2-tailed)

a3uladn nasweseudauysineinnis

ApTzaunslaTeasne (SEM) dulsiiAndgm
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24AUTENOUNITNAINBINITNAR N1TATINAMAT

NNTHAN azN1SANAULITaNAN I D
Anaey laelananisitasiziannluswnsy
AMOS A9NIN 2 aEMITI9N 3

AN 2 HANTAATIIFRIUUUNITAAINBINIINAS NITASNAMAIMINTNAIN karnsindaulade

NANN TN ELNIAADUNLAIINNTBULUIARNITIY
Chi-square = 24.00, df = 17, P = 0.119, GFI = 0.995, RMR = 0.004, RMSEA = 0.020, P<0.05
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