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Abstract

The objective of this research article is to study the meaning of chicken consumption
in Thai society from KFC advertising campaign posters for Chinese New Year on Facebook
platform. This work is a qualitative research by studying the text of 7 posters from KFC Thailand’s
Chinese New Year campaign from 2018 - 2024, published on the KFC Thailand Facebook page.
The researcher used the concept of Science, the concept of globalization, and the concept of
Chinese New Year to serve as lenses to explain the phenomenon. The results of the research
have revealed that product manufacturers create meaning for chicken consumption through
poster media during the Chinese New Year festival using communication and meaning-making
strategies that combine the uniqueness of a global brand with the values shared by Thai-Chinese
people. Adhering to key strategy for creating meaning involves using elements of KFC’s core
brand identity combining a set of meanings from traditional Chinese traditions and the use of
Thai-Chinese teenage actors. KFC’s Chinese New Year advertisement is an example of the idea
of combining the global and the local (Globalization). KFC adjusts global brand elements to suit
the context of local culture in a balanced way. The set of meanings that manufacturers choose
to create symbolic products is a cultural blend of internationalism and Chineseness. As for the
Thainess that appears, there is only a small amount. The use of symbols in advertising allows
producers to create new meanings that reflect the values and beliefs of local target groups,

and those meanings encourage continued consumption.

Keywords: Sign, Advertisement, KFC, Meaning Construction
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druaquiunsInuAINITie Manedie 98Ny
(Kornantakiat, 1996)
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