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Abstract

This research investigates how delivery food packaging characteristics influence the
repurchase decisions of consumers who responded to the survey, totaling 578 individuals in
Bangkok metropolitan area. Key factors examined include repurchase intention, perceived
value, environmental considerations, food contamination prevention, food preservation, and
food transportation. PLS-SEM analysis reveals that environmental considerations (B =0.231,
p<0.001), food transportation (B = 0.157, p<0.001), and perceived value (B = 0.278, p<0.001)
directly influence repurchase intentions. Additionally, all examined factors—environmental
considerations (B = 0.149, p<0.001), food contamination prevention (B = 0.241, p<0.001), food
preservation ( =0.222, p<0.001), and food transportation ( = 0.153, p<0.001)—indirectly affect
perceived value. Food contamination prevention (f = 0.067, p = 0.011, effect size=0.034) and
food preservation (B = 0.062, p=0.018, effect size =0.031) also indirectly impact repurchase
intention through perceived value. These findings are valuable for packaging manufacturers and
restaurant operators in selecting and designing packaging that enhances consumer repurchase

decisions.

Keywords: Delivery Food Packaging, Repurchase Intention, Perceived Value, Environmental
Considerations, Food Contamination Prevention, Food Preservation, Food Transportation
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giuMIAnY 2) nAnssuntstoonmsiums

(%
[

WLUURRNDT 3) YANNNInMLUTTNE o

_ N

(% (% (% 6

AUAMANYULYDIUTINUIIMTAAET N3
SuSnme uazaudiladon

nsiAs1evideya (Data Analysis)

Foyaiildarnnsdrsagninanmaaeulag
19 Structural Equation Modeling (SEM) Wi
ANUFLNUSTEN IS wazagUnasioly aedl
ananlaed Convergent Validity, Discriminant
Validity, Composite Reliability, Cronbach’s
Alpha, Model Fit Indices Wag PLS-SEM

Ton153As1gilassnegun1slaseasa
WUUNSWaaananals (Partial Least Square
Structural Equation Modeling, PLS-SEM)
diensieaeulunanisidediaue wazld PLS
FUAUNITIATIZIEIUUIZNOUNEN (Principal
Component Analysis, PCA) A153LA1%9 Path
Analysis kaensanaee (Regressions) HiaUszanaue
YaIUAAAINIIITNDINITANDBEUINTTIN Uag

v v o

AlranveIiIInAILUS PLS-SEM Rungdnsu
Tumansideiidudeudadidulsmaes wasd
auduuSiudaiieudiouiu CB-SEM (Dash &
Paul, 2021; Hair Jr et al., 2017; Ratasuk, 2022c¢)
Faumnsingann CB-SEM fuduiidiosnsuinnsneeng
flngjielviulalunisnszasvesdeyaiduund
PLS-SEM arenadwifiududrunntuiiovuia
fhegradn vdedeyaliifulununisnszaied
Juun@ (Dash & Paul, 2021; Ratasuk, 2023b)
whnvuedetslumsanuniasieniifudday
widsldledudunsnszaeidulng wazldden
14 WarpPLS 8.0 daiiujudan

NANTSIY
aquanwazdulsEvIngAEns
ANBAUEMUUTEINTANERSLAAILLANSI9N 1
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M13197 1 YeyadnuaienNUTEIINIMAaNsYDIERaUL LA UL

AMANYMIE AOATINTTUN (FuiuAuLasToaz)
LWE Y 251 (43.33%)
NP 327 (56.57%)
31 20-25 ¥ 330 (57.09%)
26-30 U 89 (15.4%)
31-40 U 68 (11.76%)
41-50 U 60 (10.38%)
51-60 U 31 (5.36%)
g1 60 U 0 (0%)
selanaifau 188n31 10,000 UM 171 (29.58%)
10,001-20,000 UM 267 (46.19%)
20,001-30,000 U 88 (15.22%)
30,001-40,000 U 20 (3.46%)
40,001-50,000 U 12 (2.08%)
9131 50,000 U 20 (3.46%)
SZAUNTSANEN AnindusTse 24 (4.15%)
dseu 121 (20.93%)
auUIaN 48 (8.30%)
USeyeyes 369 (63.84%)
Usgyey1ln 12 (2.08%)
U3y uen 4 (0.69%)

N13ATVFBUANNINVDITRYA

Aoududunismauduiudifionaaeu
auuAgu AzIdelandunisnsivaeutoya
iielvisuladiannugniessensuls Tnevinis
Nedayu Convergent Validity, Discriminant
Validity, Reliability, Multicorrinearity, Common
Method Bias (CMB) muﬁ%maauqmmmaq
luwwanas Model Fit in Dices (Ratasuk, 2024)
nansnAaousisel

1. Convergent Validity

n&nNN15ve9ALTIBInsuTunion
(Convergent Validity) Ao A1999 Factor Loading
N Item wag 1 Construct #oslaifnni1 0.5 e
Composite Reliability (CR) fosfianlsisnia 0.7
uaz Average Variance Extracted (AVE) f94il
dlaishngn 0.5 Fulusesifuiisonsuld (Cheung
et al,, 2024; Hair et al., 2019; Hair Jr et al.,
2020) 910913797 2 Faduranisinsevinldann
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PLS-SEM qziiiudnen Factor Loading a4 Item
9g55179 0.845-0.906 Fslaifiindn 0.5 A1 CR ¥4
)0 Iter BEj5EWI19 0.919-0.945 LHuAnitlaisng
0.7 wag AN AVE U89%)N Item 8gi571314 0.739-0.800

a519i 2 NVedey Convergent Validity

Jueiliaingn 0.5 wansinvianuaagluina
il Convergent Validity \Jufigeusuls wans
Jaaja Convergent Validity #11015199 2

Construct tems Factor Composite Reliability  Average Variance
Loadings (CR) Extracted (AVE)

RepInt Replntl 0.859 0.923 0.750
RepInt2 0.879
Repint3 0.861
RepIntd 0.866

Env Env1 0.864 0.919 0.739
Env2 0.869
Env3 0.872
Enva 0.832

Carry Carryl 0.895 0.941 0.800
Carry2 0.895
Carry3 0.906
Carryd 0.882

Prevent Preventl 0.868 0.945 0.776
Prevent2 0.875
Prevent3 0.883
Preventd 0.896
Prevent5 0.881

Preserve Preservel 0.867 0.930 0.770
Preserve2 0.845
Preserve3 0.894
Preserved 0.903

Value Valuel 0.880 0.909 0.769
Value2 0.859
Value3 0.892

HIUN3FUTEIRMNINAIN TCl (NGURl 1) anvnuywemansasdenumans wasgiudaya ASEAN Citation Index (ACI



96 Panyapiwat Journal Vol. 16 No. 2 May - August 2024

2. Discriminant Validity
IntuIinisnageuAAILLTie s
sgwhaeiesileTaviesin (Discriminant Validity)
Inen1sleA1 Heterotrait-Monotrait Correlation
Ratio (HTMT) T4¥nmnuiflosnsadesuun lag
Wisuifiouidug 9 sewrinag daudsuds enilsios
TYounin 1§10 1 WaneInAITionss

AM579% 3 NSAEaU HTMT Ratios

Fadwun A1 HTMT Ratio laiAu 0.9 fod
Discriminant Validity sgluinausineesiulsnied
dielaiiAiu 0.85 (Ab Hamid et al,, 2017; Cheung
et al,, 2023) Gawadnsen HTMT Ratio JA1gsan
og#l 0.827 Bl 0.85 Feanunsaagulein
Discriminant Validity agluinausia sun13nail 3

Factor ReplInt Env Carry Prevent Preserve Value
Replint
Env 0.597***
Carry 0.570%** 0.702%**
Prevent 0.544%** 0.652%** 0.827%**
Preserve 0.533%** 0.715%** 0.710*** 0.783***
Value 0.621%** 0.620%** 0.658%** 0.693%** 0.681%**

Hoaow o o = a ' a
wenINIIFeduinUTeuiguAsINTIaes
84ANNLUTUTIULRAETILENDONLT (Average
Variance Extracted or AVE) AUAMUEUNUGDY 9|

MUY ¢ avun Ho3lgle (Ab Hamid et al,
2017) HI91NH597 4 BEAIINSINNADIVDIFINUT
o ' = ¢ = = 9

sanarndulusmunae fenansnsmnuldlavas

Rerdeswosudasiiuds dawduiudszning  Jeya

fudsisewnnnieuduiusvessuUstuiu

a514fi 4 Correlations
Factor ReplInt Env Carry Prevent Preserve Value

RepInt (0.866)

Env 0.528%** (0.859) ***

Carry 0.515%** 0.631***  (0.894)

Prevent 0.494%** 0.590%** 0.762%%* (0.881)

Preserve 0.476%** 0.636%** 0.643%** 0.713%** (0.877)

Value 0.540%** 0.537%** 0.580%** 0.616*** 0.594%% (0.877)
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3. Reliability
A1 Reliability ¥iin1svnageu 2 A1 A
Composite Reliability wag Cronbach’s Alpha
TngyniuUsaasidmaaeutiaanssenisi

a15747i 5 Reliability

A 0.7 ulFsasfiohidefiold (Cheung et al.,
2026) MNHANTAEDUNUIMNF LU savRTlen
Composite Reliability ey Cronbach’s Alpha
9n31 0.7 MuAT9d 5

Reliability Repint Env Carry Prevent Preserve  Value
Composite Reliability 0.923 0.919 0.941 0.945 0.930 0.909
Cronbach’s Alpha 0.889 0.882 0.916 0.928 0.900 0.850

4. Multicorrinearity #ag Common
Method Biass (Cmb)

Aoy Full Collinearity Vifs 989N

Faudsdedinliiiiu 3.3 Feuaneindenuduiug

a519di 6 Full Collinearity VIFs

seuinedanysuuligunsann waglifidann
Multicollinearity Tuns3tasizvnisana (Hair Jr
et al., 2020) ANUANT1N 6

Full Collinearity VIFs  Repint Env

Carry Prevent Preserve Value

Full Collinearity VIFs 1.639 2.095

2.813 3.124 2.493 1.966

149n31Nd 10 Model Fit in Dices
Tupnsai 7 LLamWLﬁui’]@mmm@aiamm

m'a"mﬁ 7 n1snedad Model Fit in Dices

12
P

Tnaiiduiifianela (Hair Jr et al,, 2020)

N13INAEU

WNAN1INAEU

Average Path Coefficient (APC)

Average R-Squared (ARS)

Average Adjusted R-Squared (AARS)
Average Block VIF (AVIF)

Average Full Collinearity VIF (AFVIF)
Simpson’s Paradox Ratio (SPR)

R-Squared Contribution Ratio (RSCR)
Statistical Suppression Ratio (SSR)
Nonlinear Bivariate Causality Direction Ratio
(NLBCDR)

= 0.168, P<0.001

= 0.429, P<0.001

= 0.425, P<0.001

= 2.721, Acceptable if <= 5, Ideally <= 3.3
= 2.355, Acceptable if <=5, Ideally <= 3.3
= 1.000, Acceptable if >= 0.7, Ideally = 1
= 1.000, Acceptable if >= 0.9, Ideally = 1
= 1.000, Acceptable if >= 0.7

= 1.000, Acceptable if >= 0.7
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NANSNATBUANUAFIY

AUNIIVIAARUANNAFIUAIY PLS-SEM
(Partial Least Squares Structural Equation
Modeling) adumafiaiildlunisussidiu way
ATRERUANLELTUSTEIei LU WA e
Whifiaudfyreanisviiuie wazeSunesinys
mut e 0991UITY UTeNITIATIZN (Hair Jr
et al., 2020)

Note: *< 0.01

INNANINAFUMUNING 2 A3UN15 T
auufgrunaslinuaind 1 wansliiudn
a I~ a % Y 1 <
auuAgnuduasslusunissuiaue ludssnu
ANSATIDIAMNINADY N15UBIAUBINITINNNNS
Yuau NM5aUsLSN¥I@NINB1YS NSAaDUENY
9115 warauuAg L duassinuausiladed

a

Tuvszifu n15ANTDIAIAa0UN1SIARDUEY

9115 wazn1ssuiauanlulszinuidiase
GPRHUNET L

Perceived
Value

Repurchase
Intentions

AN 2 wanINan1snAdeU Conceptual model

v
a Ya v o

uaﬂmﬂum%mmmiﬁﬂmLﬁmaﬂu

unumnsusinas (Mediation) 99015503

Y

ANATENIRILUTBaTERUANATlaTeg Y

NM5LASIE Indirect Effect Analysis lilenagau
Indirect Relationship lagiNaansn1LA1S197 8
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A15197 8 WallAS1EN Indirect Effect Analysis

Uszinu B P value Effect Size GEL
dawindoudnanszmu 0041 0.079 0022 P>0.05 AunndeulifnansenuGauan
ITUINNNDDUADAIIMN Medouserualagesn Tneruns
delatednlngrunis SuinmuAnegsldedAynieata d
SusaouA w1 Effect Size aglitasninnued

11951974 0.02 Any
n1stesduenisain  0.067  0.011 0038  P<0.05 mstestuemmsanmsduieu
nstudeu fnanseny INANTENUTIVINNIIDOUADAI
WIUINN9DDUABAIY Feladodlnorun1ssusnmaingis
Filadaslaoruns fWednduneadn Snite Effect Size
SusnnuA fannnInnaeinIIgIY 0.02
n1saueusnwIanIn 0062  0.018 0.031  P<0.05 NM3AUDNTNHIANINOINIT 3
9IS ANANTTNULD nansynuBauanmedoudeniunil
UINN4B0UABAIY JodlagH1un1ssulamuaiagied
Filadeslaonuns Sodndaymsetin sne Effect Size &9
Susanue UINNINNUNUINTIFIU 0.02
nsdeudeenmnsd 0043 0.073 0.023  P>0.05 n1sindeudeems lufiua
HANIENULTIVINTIA AsEnulauInIedeusenufle

DOUABAINUAILITDYN

Fog1lnuNIUN1TTUIANAIBE 9

lgnuN1ITUIAMAN WedAnyn1aana fausddn Effect Size 9y
Litesninnamiunnsngiu 0.02 Aany
afilsung ANNAIAYIDINTFUIAUAIYBIUTINA TIUTS

nefeiliAnuandnunsvosusIie
ownsAanes flnaenisiadulalumsdedves
fuslnalungammsmnuns Taesjatuiitade Téun
Ms3udnmAn nsdndsdedannden mstiesty
pwnsTINMIULteu MsnueNinmAN e g
LazNsLARoUEEa NS HANTILATIZI PLS-SEM
wui1 madilsfedanaden mandeudeeims
warnssuine fnaroausidlalunisdod,
Tnemss uastladoriamuniiinadenuidlaly
nsdetnlngdouriiunisiuiamal Seddnis

= A a £ ca A v
Aunsnelaminduainuszlosuninelveg
gty n1sideiliausuuInendfydiniu

a (% 6

NANUITYNIUN

e>2p

wazgUsTnouNITIIWe MY
nsideniarosnLUUUTIIAMeNTILETIANS
ﬁ@ﬁuiﬂumis‘?’faﬁumQU‘%IM%M@W%’EN%
Kotler (2012) 71 Qﬂﬁwazﬁaqﬁ@?ﬁuh’jwz%aﬁuﬁﬂ
fwizelsl %uasjﬁuﬂizaumaaﬁﬁmumﬁ’umamﬁwﬁ
LavU3nstsaenadesiu nuinisuaniudsunis
Fiy wasnanHITeTisdesiildnesisauls
(Ratasuk & Buranasompob, 2021; Ratasuk &
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Gajesanand, 2020) gufulainanuiisnelaves

] [
¥ = ) Cl

Aulnaazinluganusslaiazaedt uavaiy

'
al

wieufiasutstiulszaunsaifiatudsu Tnetuneu
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mufenelandinistelundusnld

NFUNR

HaN153deasitesAnIusiva vy
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