[ o A

Mearsileyayrfidant T9 17 atui 2 WOEAIAN-FINAN 2568 143

nsiseuiigunganssunisiaanamuluasulnaesisud
VOIALUDLTVUTLNAY L LAY

COMPARISONS OF CRYPTOCURRENCY INVESTMENT BEHAVIORS BETWEEN
MALES AND FEMALES OF GENERATION Z

AYANN ASATNY' WYs1 AuAvszn” uavasys udlaed’

Sukjipa Sripirom’, Patchara Tantiprabha®’, and Orachorn Maneesong®

"A0irUIMSEINg I Inededeslul

"*Faculty of Business Administration, Chiang Mai University

Received: July 3, 2024 / Revised: October 5, 2024 / Accepted: October 29, 2024

UNARED

mui‘;ﬁ'ﬂﬁ%’ﬂiaquaﬂﬁmﬁuﬁﬂﬂiumiﬁﬂm 1) weAnssunisiienamuluasulniaesisudues
WielsTud ({Anseaing wa. 2540-2555) 2) Wisuiisunginssunsidenamuluaiulnieedisud
yoaLupITuTMAvIBLArvds naudiegn leuA lieistud 300 au asyulusiulniaesisudlutas
6 Wouneunmsmauwuaauay walumeuasngenguay 150 au drsralaglduuvaeuniueeulal
nsiegiSeuisunginssuvesnaysnazngs [adalaawnisiag ttest Han1sANYINUI
Aasuauestuddiulngiinnuianudiladenisamuluasulniresisudluszauiiunansiadesy
AMULUUM NIRRT IsuNanlas Binance fnoudnnusniigninisamulusiulninesisud
[flsseguien (esainuansuunugaazsiadd oulazdodsaussulatiiidniwaienisamu
amuidletinaring mieyasemues Winasdoyaivladuazdumesidn asvuaniusey ammmelasie
msasplursulneesisuslussiuuiunansiann WeleneisSouifisusuime nudnwasiineme
fannndunavds loua sedvannuiarudile anud wardnnufuamu anufieelauazuudli
flazuugisiofdu dudnvarimandaiuinniunane Ao nsldsudninaveaiiounazausn
Tunisindule uaznisasumunszuavisgmionugidedss dmiunavesdiudszannisnan
wAnslasunNaantaduaIuTIAILerA1TEILESNNITAAIANINNTUNAYIE

AdnAny: ASULMLABIITUE WiLBETUT NeAnTsUNSRonamU diulsyaunisnan

*Corresponding Author

E-mail: studentpattanti@gmail.com



144 Panyapiwat Journal Vol. 17 No. 2 May-August 2025

Abstract

This research applies consumer behavior to framework to 1) study crypto currency
investment of generation Z (those who were born between B.E. 2040 - B.E. 2555); 2) compare
crypto currency investment behaviors of males and females. The research sample consists of
300 generation Z persons who have invested in crypto currency in the past six months, divided
into 150 males and 150 females. The survey was conducted using an online questionnaire.
The analysis to compare investment behaviors of males and females was conducted using
chi-square test and t-test. The research findings revealed that most generation Z investors had
moderate to low levels of investment knowledge and invested as traders via Binance platform.
The largest number of respondents invested in crypto currency alone because of high and quick
return. Friends and social media influenced their investment decisions. They invested during
free time and searched information by themselves from websites and the Internet. Investment
funds were from their savings. They had moderate to high investment satisfaction and tended
to recommend crypto currency investment to the others. Comparing between males and
females, characteristics that males had more than female were investment knowledge,
investment amount, investment frequency, satisfaction, and tendency to recommend to the
others. Characteristics that females had more than males were the receiving of more influence
from friends and boyfriends, the investment according to crypto currency trends, and the
investment to follow those of famous investors. As for the influence of marketing mix factors,

the factor price and the factor of promotion affected females more than males.
Keywords: Crypto Currency, Generation Z, Investment Behavior, Marketing Mix Factors
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M19197 2 wansAnade 10 suduusnvesladeiiinasenisinduladonamuluaiulng veuaud

a19u Uadedoy Uadendn Auade  uwlawa*
1 wwasrlosuiinutidede NN 4.44 110
2 wwasvlesulyaude %8I 4.36 170
3 wnasvlesuimssnwanulaensuvesioya YBIN 4.32 1N
4 wasasuianuduaina YBIN 4.20 170
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A1319% 2 wansAiade 10 duruwsnvesladeniinasienisdndulatenamuluaiulng voaaud (de)

a19u Uadegon Uadenan Anade  ulawa*
5 UimdimunSegdanuiidede RERII 4.18 1N
6  msinwanuUasaievaleya HERS 4.16 1N
7 enuiifedswenviuy NARUN 4.15 110
8  umaanesudnsHINEU-00UREY dgaln L40INN 4.15 110
9  unasvesudnisanAsssudenlun1syin NNSELESUNNT 4.10 1N
§3N354 e
10 wwasrlosuidsuduiulnede L9 4.02 an

“anauadsseAUNsTiHanILUIAA Rating Scales: 1-1.49 = tosfign 1.50-2.49 = tfos 2.50-3.49 = Yrunans
3.50-0.49 = 110 4.50-5.00 = 1IN0

nsilSeuiiisunginssunisidenasny WUl leensieseilatawais wungAnssund
VDINWAYIYUATHREYY LIDIATIEMIMNANUANAUS  AUANVDINAIENAN bandlunIen 3
YaanALaENgAnssuNsionawmuluasUny ves

o =) a a A a a
M990 3 LLﬂﬂ\‘lﬂ’]iL‘UiﬁJ‘UL‘VlEJ“U‘WZ]G]ﬂiﬁ&Iﬂ']iLﬁ’e]ﬂﬁQVﬂﬂUﬂiﬂIVl“’l VOUWAYIYLLAE U JERIGIN

10U Souaz VBN BT NERNTIN ANlAALAISUAY p-value WIENGANTTUTIAMUAUTUSULNADENS
HlvdAny a1 s2AU o = 0.05

ANWENOANTIN WA Pearson
- Chi-square
mataanau Yo (31U, Sovaz) Y (I, Fowuaz) (p-value)
izé’ummi - Ynunang (69, 46.0) - Ununang (69, 46.0) 29.858
AU - mmmm?iqm (49, 32.7) - Upy + ﬁaaﬁqm (66, 44.0) (P < 0.001%)
sUkuuNMITaINuY - WM3ARS WAy De-Fi (76, 50.7) - insARY waw De-Fi (94, 62.7) 6.406
- NFT wagyn (Mining) -1CO (29, 19.3) (P =0.041%)
(45, 30.0)
wisgilamu - BTC (62, 41.3) - BTC (34, 28.7) 34.269
Uneiign - ETH (28, 18.7) - ETH (33, 22.0) (P < 0.001%)

- DOGE uaz 3u 9 (25, 16.6) - BNB wag USDC (31, 20.6)
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A13190 3 wansniswWisuiisunginssunisifenamuluasulny vaunAmelasnds lnouwans

U F988Y VOIBNBULNYANTIN ALAALAISHAZ p-value WIZNERNTTUNAMUFUNUS A ULNADE

NedAny a1 520U o = 0.05 (519)

ANWUTNHANTIY ‘e pearson
o Chi-square
mataanamu Yo (31U, Sovaz) Y (I, Fowaz) (p-value)
dndunsamu - 10-20% (48, 32.0) - 100% (40, 26.7) 24.124
lupsuln a1 - 41-50% (38, 25.3) - flondn 10% (37, 24.7) (P < 0.001%)
WOIHNNITAMU
Taun
anndn ”zyﬁaj@ - uwelulaglvl (30, 20.0) - Winaneuunugs (48, 32.0) 37.734
Tunsamnu - Ioinameuunugs (29, 19.3) - Winameuunuiisinid (P < 0.001%)
(38, 25.3)
ARy _ 900 4 adyden _{feenin 1 a¥uidou (54,3600  21.645
nsasY (39, 26.0) -1 ada/dtou (28, 18.7) (P < 0.001%)
~teenin 1 aduideu
(30, 20.0)
wisitlidum  Auleduazdumeside naululs@eadifie (54, 36.0) 16.581
Toya (51, 34) (P = 0.005%)
naeidildlunng nsiulave Ry - MaiulavessvyluauIng 19.281
Usgilluneums  Tysunan (36, 24.0) (49, 32.7) (P = 0.002%)
N e - SasHanauwny (29, 19.3) - OATIHARDULNIY (40, 26.7)
“Tenalunisleauues - AIVUANUNTELALVSEYNTE
WiSeLazAsISULEY msfiiseides (29, 19.3)
(27, 18.0)
uﬂaﬁwammaﬁla - 1,000-10,000 v (64, 42.7) - 1,000-10,000 U (64, 42.7) 28.590
- 11nA71 100,000 U - floyndn 1,000 U (35, 3.3) (P < 0.001%)
(31, 20.6)
FLAUAIY - drunane (72, 48.0) - U1unane (92, 61.3) 16.102
fanalame - mmmzmnﬁqm (52,30.7) - sy (24, 16.0) (P < 0.001%)
QRERNAY
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A13197 3 wansnswWisuiisunginssunisifenamuluasulny vaunamelasnds lnouans

U F988Y VOIBNBULNYANTIN ALAALAISHAZ p-value WIZNERNTTUNAMUFUNUS A ULNADE
AludnAny ol S3AU oL = 0.05 (519)

ANWUSNOANTIN LA Pearson
- Chi-square
mataanamu Yo (31U, Sovaz) Y (I, Fowaz) (p-value)
WNHNNITHUE | greesuusiilasuus i - liwula (61, 40.7) 13.028
nsasuliidu aehautuey (69, 46.0) - o1a9zlinuziuazly (P < 0.001%)
~'laiuadla (a4, 29.3) wuzihagawiuau (50, 33.3)

*UananIsNgAnssuNItudAty o 52U = 0.05
HUFAIANOUNUANGNT MnaIRuLIAlluanAzLansafudn ¢ luAuanee taglanslunsaliAmeuainudnlud
RRTEPIERRER

Wotdssueutadeniinasongfinssy 619 9 NANULANANAUREETEE ALY Aaand
n1siaenamuIUNaILNAlasn1TIATIErAT  Tupnsei 4
t-test wulladpdosvosdiulszaunisnainaiu

a ~ = i a Y} = PV A !
MN19719N 4 LLﬁ@QﬂWiL‘UiﬁJ‘UL‘VIEJ‘UV'T]LﬂaﬂizﬂUﬂqﬁﬂJNasﬂaﬂ{j"ﬂﬂEJﬁ'Ju‘Uigallﬂ']ﬁﬂa']@%llma@]@ﬂqﬁaﬂﬂum@ﬂ

o w

wemnaLaziwara ez ludeniinunanasiusg it d1Aey

o . ¥ /BIN
Uadggasvasdiulszaunisnain L 7 tvalue  p-value
(Aaay)  (ALREY)
AUNAAAIN
1. UimiiannmSegdanmindetio 4.05 4.32 2.970 0.003*
2. ANMUFUHIUTDUTEEY (%Change) 3.89 a.11 2.062 0.040*
3. Tomdlunslamseey wu Tod1seAduam 3.73 3.21 -4.130 0.000%

= a o 1 = I v
W3oUsN1T TrszArsssuilon Wusuy
4. Sruuveavisegasi (ladinisii 4.27 3.81 -3.362 0.001*

F1UIUDN WU BTO)

AU
1. Asssutdenvasunannasy 3.88 4.03 2.205 0.028*
2. ANSIIULEL/AN GAS 3.61 3.99 3.142 0.002*
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A15199 4 wanansilTeuiguARALTEAUNSENAYDIUaedINUTEANN IR NENARBN TR UVDS

o w

wAgeLaznAdangluteNilnuLanasiue g siiiedAy (se)

Uadudagvasdiulszaunisnain I?j']&; I‘VIQJ.,:I t-value  p-value
(Aaay)  (AREY)

ATULDINY
1. unannesudnuduaina 4.30 4.10 -2.247 0.025*
2. uwanvlesulasunissusesann nag. 3.94 3.67 -2.086 0.038*
ATUNITELETUNITNANA
1. uasvesuinislawanludeodig q w 3.47 3.78 3.155 0.002*

TJauein Google Ads lawaiuu

App Store s
2. uwanwosuiin1sLanNs I 3.21 3.59 3.084 0.002*
3. unannesudn1swanidu 3.06 3.49 3.396 0.001*

BAUT1ENT
31NN1IANYINGANTTUYDAIUTANUNTOU
LUIAANGANTTUUSIAAAIUNITAAIN WU
frouuuvasuamdnnusnnigaasuluaiulng
\eseghafedaieudenisilulnasundilng
NnnseuTngdlesuarileSuingrisdiues
eV pUIne Aesamuanniianie Tneeet]
museReBseBenTaenndastuNansAne
281 Silawong (2023) gULmeiamuﬁlﬁ%’Umm
feslunisamusnniigaie MIMsA-LUY Spot
wilila@enadaaiiu Srikanjanasorn (2019) finuin
sUnuumMsasuiilesumsieusnniigade nnsyn
(Mining) Tetinuuanseraingntienaly
N13ANHUNLITBTANNLANANAULAZNO ANTTY
vesfuilanfinsdsuntasly Jnguszasdly
MsamuIBaRLdAe Maiuseld msifsiils
LaregINMIANUIIndn Ny aenndesiu
Srikanjanasorn (2019) fiwuin tihasuasyuiile
Aeilsuazdulenalumsiiuseld {ievdna
sonssindulaasuluaiuing Ae oy doduny

L4 a 13 3 = 14 (%
saulal uazdurgLduiwes Feaenadeosfiu
Srikanjanasorn (2019) wag Jan (2021) uwasiile
Audayanountsamu lowd uleduazBumnesis
naululs@eailiie gy waziivew au3dn uenanil
wadanuin Jadedrulssaunisnainfiluasa
n1sindulaaauvesdainu fAe Jadenieau
BoI9aztateNIIPUNEN I FadennaBaiy
NAN3ANYUBY Wisetsirikul wae Saichana (2023)

A a ¢ = ' a

WedATIziUTouBUNUIN weRnTIY

A a IS o U s
nsidenauluasulng uaginaiiaudusiug
(Y] < P = = [y
Aulunansysziu lnallowSsuisumasianu
WA InAynedseauauiaunlafediu
n1saanuNINndY danudlunisamusasldiau
AMUUINNT BeeonPaRITUNANISANYIYDY Chief
Investment Office GWM (2022) iU Lnetesl
Anuianelalunsamulasiuwlldunziug
AOWNEINUNITAMULINATY dIunAnaLitau
wazAusniinasion1sandulaninnin wasiinig
ANUMUNTEUAVTEYVITOMUETTRLEEUINNT
wonaniinavisuazugslasunaaintade
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