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Abstract
This research aimed to investigate the marketing mix factors that influenced consumers’
purchasing decisions for date palm energy gel products. A quantitative research approach
was employed. Data were collected from 400 consumers through questionnaires. Data were
statistically analyzed using the mean, standard deviation, and multiple regression analysis.
The results revealed that product, price, and distribution channels significantly influenced

purchasing decisions at the .05 significance level. Price had the highest impact on purchasing

*Corresponding Author

E-mail: wilaipanjai@pim.ac.th



2 Panyapiwat Journal Vol. 16 No. 3 September — December 2024

decisions, followed by distribution channels and date palm energy gel products quality.

In contrast, factors such as marketing promotion, process, physical evidence, and personnel

were found to have no significant impact on purchasing decisions.

This research suggested that businesses should focus their marketing strategies on offering

high-quality date palm energy gel products at reasonable prices and distributing them through

accessible and reliable channels to enhance consumers’ purchasing decisions.

Keywords: Marketing Mix Factor, Purchasing Decision, Energy Gel Drink, Date Palm, Consumer
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