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Abstract

This study aimed to investigate 1) the online media usage behavior of the elderly in
Kanchanaburi Municipality; 2) their level of online media literacy; 3) the impacts of online
media use among the elderly; 4) differences in the impacts of online media use based on
online media usage behavior; and 5) the influence of online media literacy on the impacts of
online media use among the elderly. This study employed a quantitative research design. The
sample consisted of 378 elderly individuals aged 60 years and above residing in Kanchanaburi
Municipality, Kanchanaburi Province. The sample size was determined using Yamane’s formula
at a 95% confidence level, and convenience sampling was applied. The research instrument
was a questionnaire. Data were analyzed using frequency, percentage, mean, standard deviation,
Analysis of Variance (ANOVA), and multiple regression analysis.

The results revealed the following 1) most elderly participants primarily used Line as
their preferred social media platform via smartphones, mainly at home using it daily for 30-60
minutes per session to communicate with current and former friends, with monthly expenses
ranging from 100 to 399 baht; 2) the overall level of social media literacy among the elderly
was moderate, with access skills ranking highest, followed by analytical skills, media evaluation
skills, creative skills, and participatory skills, respectively; 3) the overall impacts of social media
use among the elderly were moderate level, with health impacts ranking highest, followed by
emotional and mental impacts, economic impacts, and social impacts; 4) differences in social
media usage behaviors-including frequency, duration, purpose, and expenditure-resulted in
significantly different impacts from online media use among the elderly at 0.01 level; 5) online
media literacy in terms of analytical skills and creative skills significantly jointly influenced the

impacts of online media use among the elderly at the 0.01 level.

Keywords: Social Media Usage Behavior, Media Literacy, Impact of Media Use, Elderly
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Table 1 This Analysis Compares the Differences in the Impact of Online Media Use on the

Elderly in Kanchanaburi Municipality, based on their Online Media Exposure Behavior.

Media Literacy F Sig.
Social media services used 1.254 0.287
Devices used for social media use 0.346 0.792
Location where social media is used 1.236 0.267
Frequency of social media use 24.900 0.000*
Duration of social media use 37.720 0.000%*
Purpose of social media use 13.960 0.000*
Cost of social media use 6.565 0.000*

*Statistically significant at the 0.01 level
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Table 2 Analysis of Media Literacy and its Influence on the Impact of Online Media Use among

the Elderly in Kanchanaburi Municipality

Social Media Usage Behavior b SEb Beta t-test Sig.
(Constant) 1.041 0.130 8.027 0.000
Access Skills 0.071 0.042 0.105 1.679 0.094
Analyze Skills 0.271 0.058 0.350 4.653 0.000%*
Evaluate Skills 0.032 0.048 0.045 0.660 0.510
Create Skills 0.145 0.052 0.181 2.490 0.006*
Participate Skills 0.007 0.043 0.010 0.168 0.866

R = 0.588, R* = 0.346, R? (Adjusted) = 0.337, SEE = 0.516, F = 39.31, Sig of F = 0.000

*Statistically significant at the 0.01 level
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