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Abstract

This study aimed to investigate the levels of students’ knowledge, interest, and skills
regarding the creative economy before and after participating in the project, and to explore
approaches to students’ local storytelling that connect with community identity. The sample
consisted of 40 primary school students (Grades 1-6) participating in the “Nu Yak Lao” project.
Additionally, interviews were conducted with 10 key informants, including students, teachers,
school administrators, and community members. The research instruments comprised
questionnaires and interview guides. The statistics used for data analysis included frequency,
percentage, and mean. The results revealed that: 1) After participating in the project, the
students’ knowledge, interest, and skills in local storytelling and the creative economy
significantly improved. The increased mean scores for skills reflected that learning through
hands-on practice, community-based learning, and independent creative work effectively
enhanced students’ learning development. 2) Effective approaches for students’ local
storytelling should emphasize authentic experiential learning through fieldwork, inquiry with local
experts, and practical application. This should be supported by collaboration among teachers,
schools, parents, and the community, together with the appropriate use of technology and Al,
to empower students to communicate local identities and meaningfully extend them into the

context of the creative economy.
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Table 1 Results of the Knowledge Assessment on Local Storytelling and the Creative Economy

among Participants in the Local Storytelling Training Program

Knowledge Assessment on Local

No

Storytelling and the Creative Economy

Before Program
(% Correct)

After Program
(% Correct)

1 The creative economy exists to preserve culture,

not to generate income.

2 We must use celebrities or famous people to

tell our community’s story in order for our

products and services to sell.

3 The community stories we tell must be

fabricated.

4 We must price our community’s creative

products higher than ordinary products on the

market to show that we have succeeded.

5  We should rely on government funding to

create creative economy products.

42.50 75.00
70.00 87.50
72.50 90.00
82.50 95.00
72.50 85.00
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Table 1 Results of the Knowledge Assessment on Local Storytelling and the Creative Economy

among Participants in the Local Storytelling Training Program (Cont.)

Knowledge Assessment on Local

No

Storytelling and the Creative Economy

Before Program After Program
(% Correct) (% Correct)

6  Good storytelling should explain the origin of

the community’s distinctive features.

7  Stories can be told in various formats, such as

video, blogs, podcasts, folk/traditional media, or

creative activities.

8  Community products with storytelling can sell

well even without a large production budget.

9  The defining strength of the creative economy is

using community stories, culture, and identity to

create value for products and services.

10 Using stories that genuinely happened to

92.50 97.50
95.00 100.00
60.00 82.50
27.50 72.50
80.00 92.50

people in the community makes the storytelling

more credible and builds stronger engagement.
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Table 2 Results of the Assessment of Interest in Local Issues and the Creative Economy among

Participants in the Local Storytelling Training Program

Interest in Local Issues and the

Before Program Before Program

"o Creative Economy Mean Interpretation Mean Interpretation
Interest in Local Issues and the 2.36 Moderate 3.74 High
Creative Economy Context
1 The student can identify what makes ~ 2.45 Low 3.82 High
our community distinctive, unlike
other communities
2  The student can identify standout 2.07 Low 3.68 High
community stories that could be
used to generate income/sales.
3 The student can identify what stories ~ 2.32 Low 3.54 Hish
the community has already shared/
publicized, and how many.
4 The student can use community 2.40 Low 3.71 High
products, services, or traditions in
storytelling to bring customers back
to buy.
5 The student has various storytelling 2.55 Moderate 3.94 Hish

methods that help people remem-
ber the community’s stories, such as

language, food, culture, and art.
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\swgiaaseassatuszaulduinin nrenas
WsmlAsenns wudn Aedeszduanuauls
vosnGeuiutudu 374 Feegluszdugs Tne
Ussifuiifiaedegeian fe thieuiisianGos
vianuuuiilrauandFessvesyuld W
AW 813 Taussn wazRaus Taeds 3.94
998931 Ao UniSeuanunsavenlainguyulesls
wiu lsiwilouyuvudu JAneds 3.82 uaziiniFou
au13nunduAn Usn1s wseUssindguauly

HIUMITUTOIANAINAIN TC (NFUT 1) v sy semansuasdsnLmans



224 Panyapiwat Journal Vol. 18 No. 2 May-August 2026

Wsedliaunduin@els dAnade 3.71 laeagy Yy wasAsugnoaisasdliegataia 1y
Nan15USEIUALYIOUIN 1ATINITANNNSOANASY  ARASMINTUIN 2.36 WU 3.74 wanslaiiuba
AuaulaveinSouseUsduesdy snanwal  WAILINSURINIS LRSI SINAINTTY

Table 3 Results of the Assessment of Storytelling and Media Production Skills among Participants

in the Local Storytelling Training Program

Storytelling and Media Before Program After Program
NO Production Skills MEAN Interpretation MEAN Interpretation
Storytelling and Content Design Skills 2.18 Low 3.51 Moderate
1 The student can identify who the 2.32 Low 3.60 High

audience watching/listening to their
story is, and why that audience
enjoys it.
2 The student can articulate the 2.17 Low 3.74 Hish
concept/idea of the story to be told

3 The student can design characters, 2.35 Low 3.58 Hish
settings, plot conflict, and endings

in a way that is well-crafted and

engaging.

4 People who listen to the student’s 1.92 Low 3.36 Moderate
story tend to be persuaded by / go
along with it.

5 Listeners/viewers tend to engage with  2.15 Low 3.28 Moderate

the student’s work, such as
attending community events the

student helped produce storytelling

media for.
Production Skills and Communication
2.24 Low 3.42 Moderate
Channels
6 The student can prepare the equip- 242 Low 3.63 High

ment needed for media production.
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Table 3 Results of the Assessment of Storytelling and Media Production Skills among Participants

in the Local Storytelling Training Program (Cont.)

Storytelling and Media
Production Skills

NO

Before Program After Program

MEAN Interpretation MEAN Interpretation

7 The student can carry a story through
the full process from start to finish
— preparing equipment, gathering
information, producing, editing, and
publishing.

8 The student has special techniques
that differ from others.

9  The student has produced the same
story in multiple formats, such as
illustrations, storybooks/tales, and
video clips.

10 The student can tell community
stories in a way that the audience

understands and remembers.

11 The student has used community
media to help produce and spread

their stories.

12 The student has organized activities
that brought in outside participants,
such as parents, community adults,

outsiders, or tourists.

2.30 Low 3.55 High

2.55 Moderate 3.47 Moderate

2.37 Low 3.50 Moderate

2.00 Low 3.42 Moderate

2.07 Low 3.31 Moderate

2.00 Low 3.18 Moderate

Summary Average (Both)

2.21 Low 3.45 Moderate

INANTNN 3 NNSUTLIUNNBENITHEN
= a A Ao & A YY)
Sosan1snande IingusvasdiivoinseAurinuy
9UNISYUNDULALVANU1TIULATINTOUTUANS
18130971990 (Local Storytelling) Tnauwusvinwe

< v v 1 Y] 1 d'
aamdu 2 91U tAwA FINwLN1SLa1s0Lay
2ONWUULLDNN WALVINWENISHNANADLATTBIN
ANSARANT NANISUTLLIUNBUNLIATING NUIN
Y Py I YR a0 A
Uniseuiivinuelagsiwegluseiusn laeianady
Wity 2.22 aevaulimiuintnBeudiuseaunisal

FUNSNEYE0NET nseenuuULdon NS
WARFD waznISWeLNTEeesaviosdulussay
Tdindn anendadisanlasenis wun Anade
Finuwrlasraniutudu 3.45 agluseduuiunang
wanslmuIdnSsulimuinisaiuiney
mMstandesuarnsuandeiiniusgadnieu
deRiorsaundusiediuvesines
mMyadesaznisuanie nuii suinuensan
Beasazosnuuuiiion neudhlasinislnesay
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a3 uasimladsanladoss iy feede 3.60 uae
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warmauauveiSaslatwasinauls finads 3.58
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FunsAnEnauarnseenuUULE e ldae
FALau

drusuitnuensudndenazdenig
nsdoas neuinlasansiiaade 2.24 eglu

seiusi wazndadlassnislasmufiutudy
3.42 ogluszdutiunans TneUssiiudifidade
s1edegeiign wuin dniSeuamisadamion
gunsaldmiundndels fAade 3.63 990N
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GodlundalusUuuusng 9 Wy nwae vy
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Table 4 Results of the Comparison of Pre- and Post-Training Scores from the Local Storytelling

Training Program Using a Paired-Samples t-test

Mean Score Mean Score

Variable Before the After the t Sig.
Program Program

1. Knowledge of Local Storytelling and the 6.95 8.78 4.65 .001*
Creative Economy

2. Interest in Local Issues and the Creative 2.36 3.74 21.34  .000*
Economy Context

3. Storytelling and Content Design Skills 2.18 3.51 17.01  .000*

4. Production Skills and Communication 2.24 3.42 22.21  .000*

Channels

95197 4 wud vdadhsulasanig
thiFeuiazuuuedsganineuthsnlasanslu
VAR L mmilﬁmﬁ’u Local Storytelling
LaglAswgiaaieassd anuaulelseifuriosiu
LaLUSUNLATYEAaT9aITA Yinwennsian§es
LAZODNLULLEN uasvinuenIsnAnLazYos
ysmsdeans laeynsuian Sig. Yeondn .05

WAAI1 ATLUUNAULITINIATINTAININADU

'
aaa

wsmlasensegsltudAeynsadanseivu .05
agviaudlasaimsanunsaiawinug Anvaula
wagyinwgassinBoulaeglitedfny

2. 31NN15ANYILUINIINITANENON
FessviesiuvestinGeuiideslesfudndnual
YUY NTNISEY AT HUTIT Uagguau 10 viu
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