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THE SIGNIFICATION AND PERSUASIVE ELEMENTS OF CREATIVITY IN VISUAL MEDIA
FOR NON-SMOKING CAMPAIGNS
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Abstract

This research aims to study the signification of visual media for non-smoking campaigns and
to understand teenagers’ perception on persuasive elements of creativity of visual media for non-
smoking campaigns. Concepts and theories applied as approaches to research questions are the
good eye, psychology of color, pictorial metaphor, technical visual language, semiotic approach,
personal construct theory and repertory grid, campaigns, and persuasive communication. Textual
analysis technique is applied for studying visual media for non-smoking campaigns from Internet.
Teenagers are interviewed on their perception toward creative elements of non-smoking campaign
visual media. Repertory grid is used as a tool for the interviews.

The research finds that there are ways to signify the meaning of visual media for non-smoking
campaigns; (1) concrete content by symbols to show dangers of tobacco like guns, bullets, time
bomb, and dart. (2) abstract content showing the effects of smoking concerning health problems
and wasting money. (3) colors; dark-tone color, red, black and white. (4) spatial organization focusing
on close-up shots, contrast, displaying an object on the most important area, and setting primary
and secondary objects (5) low-key and hard light (6) Expressive content focusing on dreadfulness
of cigarettes. In addition, there are significations regarding semiotic approach; pictorial metaphor,
metonymy, and binary opposition. From the teenagers’ views, persuasive elements of creativity in
visual media for non-smoking campaigns are (1) reasoning appeal, (2) pictorial metaphor, (3) emotional
appeal (4) verbal communication, (5) evidence presenting, (6) realistic images and (7) psychology
of color. Research findings suggest that comparative pictures and texts should be presented together
in order to emphasize effects of smoking and pictures showing a smoker and fear-appealing

communication are good in emotion arousing and persuasiveness.
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