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THE RELATIONSHIP BETWEEN BRAND EQUITY, MARKETING MIX AND CUSTOMER
SATISFACTION OF THAI COMMERCIAL BANK’S CREDIT CARD INFLUENCE ON STRATEGIES
TO BUILD BRAND LOYALTY
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Abstract

These research studies the relationship between brand equity, marketing mix and customer
satisfaction of Thai commercial bank’s credit card for their influences on strategies to build brand
loyalties. The sample is a credit card in Thailand to 400 samples using judgemental sampling.
Reliability testing of According to the Cronbach (Cronbach Alpha Formula) were 30 sets of test
results are reliable, high levels were tested at 0.925 analyzed using descriptive statistics such as
parsing, frequency, percentage, mean, standard deviation, and analyzed quantitatively. To test the
difference by statistical model t-test, F-test, test mean difference pairs using LSD (Least Significant
Difference) and correlations using statistical tests. Pearson’s Correlation Coefficient is significant level
of 0.05 processing of statistical data on the computer. Present the results of data analysis and
interpretation in a table format explanatory.

The correlation test showed that the brand equity has a positive relationship with strategies
to build brand loyalties to the brand of customer satisfaction of Thai commercial bank’s credit card
by the factors of brand equity, the brand awareness (Mean =3.92), the relationship is highest,
followed by the brand association (Mean = 3.81) and the perceived quality (Mean = 3.76), respectively.
The marketing mix has a positive relationship with strategies to build brand loyalties to the brand
of customer satisfaction of Thai commercial bank’s credit card by the factors of the marketing mix,
the place (Mean = 3.82), the relationship is highest, followed by the promotion (Mean = 3.76), the
product (Mean = 3.75) and the price (Mean = 3.48), respectively. The satisfaction of the service has
a positive relationship with strategies to build brand loyalties to the brand of customer satisfaction of
Thai commercial bank’s credit card, by the factors of the marketing mix, the physical evidence
(Mean = 3.76), the relationship is highest, followed by the service process (Mean =3.73) and
the staff or people (Mean = 3.72), respectively.

Keywords: Credit Card, Brand Equity, Marketing Mix, Customer Satisfaction of Thai Commercial Bank’s
Credit card, Brand Loyalty
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