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Abstract

This study is conducted in qualitative approach, collecting data by in-depth interview and
performance observation on the targeted samples of 19 staffs and executives from various business
units. The results showed that the organization’s engagement model of the bill payment service
business is mainly comprised of 3 factors; engagement drivers, expression of engagement and

business results. Engagement drivers are composed of 1) job characteristics 2) people and social
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3) organization practice and 4) organization climate, expression of engagement is composed of

1) feeling engaged and 2) behavior engaged and business results are performance achievement in

individual level, team level and Organization level.

The similar organizations are able to apply this engagement model to evaluate engagement

and to obtain its significant engagement drivers to enhance employee engagement level ultimately.

Keywords: Engagement Model, Employees, Bill Payment Service Business.
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o ThuAinssAUAIEANENINTD

o ANUANAATENINTINAUNITYINY

o USUN0UU

e uilAunainnaty (uUszdNAUII

1A59N19)

o ulmluazauiilianunsannunuaimiild
. ﬁizummuazszwmiaumﬂﬁaﬁuaqu
mMsveiivhme
2. Tadpaiuymnauazdanluesdng (People/
Social) Usznausmetadugoy
o UNUIMNYBIEUINITTZAUAIAR
o UNUIMVBIUTMTIEAUNAN
o AnuduRUsluAUaInrangluaInng
3. JadunuszuUesANns (Organization Practice)
Usznaumetadugoy
e ANMDULNU
. Lﬁm?:mLLam’wmﬁaIumwg‘jﬁ’amu
(Allowance) Tuzauwazaonndas
AUANYULUDIUY
e ANUAINLNTUNY TEUUNTHAUILEE
unasau3AaelunisWamn (Learning

and Development)
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e 5EUUUTINIIHNAIIU (Performance
Management)

o FTUUNTTUTLNAIY

4. JATUNana TUANINLING DUYDIDIANT
(Organization Climate) Usznausmetladaton

o NsdeansulevIeveteng

o MIASITAIUGTIUDIANT

o FoidIU0309ANT

o AMUITUAIIDIBIANT

o UssEINANSYINduiiy

o msbiruddiudeiausuazanufnsisy

o oenalunisdeanstansanely

o M385191A39918 (Network) E1I1999ANT
AUUTENILL

e ANUYUANTOUR DT IANLATAILINE OU
(Corporate Social Responsibility) warAuisBy
Sustainability

Yaduarenruynitureaninaumaniaggn
Aumliinuin fGedlethefiosdnsdesusulse lng
HansiuUSuUTRzdeviiAnA L IEny T
Yoty (Feeling) Fainldaniimuzdonsins
Usenoume

o Auddnifudvevningile

nshisunsuiResadusssu

nsiseusiaryausuuleugvetaeAns
fanuliiflewelanuuuuiites

o NSLAUANAREAINTNIIY
ANUSANANNARTIAWEN Az dsnarongRAnTIY

'
a

Nanseon (Behavior) %qulﬁaqﬂwqaﬂiiuﬂws

R il

o MYunliuNITYINY (Wunaunan
LENUMAIIAN)

o MyhnUivinasNnTuezANLE NINATY

o Msfidusmlunsyineu

o gousulunsidsuudasiisjsgnmnn

o dromdenarlyinsatduayudsiuuasiu

woRnssunsUfoReume dananad vl
HaNSUNURAY (Performance) 59ufiuvBIUAAA
fuu waresrnsilulieged TneTaainuanis
U URnulunsasseau

yana (Individual Performance)

o szAUYARA (uadvLnefismuafy

nuiistufienalalldnaunudimii)

897U (Team Performance)
o S¥AUNY (UANUINUIENANITUNIAUA
Fuauiiiuduno1alulananua )

84ANS (Business Performance)

o NaUTENBUNTAAMUATINN

o figafialvain Antuaiiae

. mmﬁawdwaqqﬂﬁ%ﬁwﬁu

o WJufinananiadnundndueiuazuinis
Fuae

o Vuslevllvdinunarenudaiy

AU IUNALATIDINWBULKEY

fuuuiosusanuyniusfonsdnsvesgsie
UINT5UG192USEN XYZ 91im Usznauselade
a¥19mnuRniU 4 9w 1) Audnyugau Job
Characteristics) 2) A1uyanauazdinulueadng
(People/Social) 3) AMUsTUUBIANS (Organization
Practice) wagd) ATUANINUINA OUVDIDIANT
(Organization Climate) flausrinaglinuanuunngig
NnuRIvuivaudunseunnuAalumside
Suguanndn wiluneasdenaiidnvaziownzvos
osdnslugsfiauinissudnsewinty

ofls msuanseonismugniusioadnsTioglu
ﬂﬁaummﬁmﬁmﬁ’ummifﬁﬂ (Feeling Engaged)
ﬁ’quamﬁmﬁuam (Behavior Engaged) @anados
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ANUNTOUANMUAANITIVEY LATIEALIB AL DERNUI
Hudnwaranizuesesinstivindy

HadNSvRINITASIIAIENTuLEnIeendy 3
sefu Ao namsUfRNusERUyARafiussauy
yaneiivisnivun sensUfiRnusssuuduly
muthmnefivsenannnda uaznadns i dunau
lusedvasdnslasrauitu ddlugshauinistudiey
UM XYZ e Tannudisaanwalsenaunis
fflanuinvih \Angsialmlegnsasiiaue a¥a
aufanalalignAn WJudindundndusiuay
U3n155utsy wazidussdnsindourindeiiidu
Uselovusodnu

UFTHIUNTH

aglsimudoasuiinan Wunsadesduuy
BSUIEANMULNTUABDIANT 1ABNITIATIENIN
foyaidanunmuiniu Msflesdnsazussqithvane
MyaenNURNILlARE19WTIASe AdsdsTiung
8 2 Fe4 fio naaeUshedeyadsUsrintlneiamns
fuiudssuna Jadumsifutoyasinngs
Usgrnsiintreunendndl iensiaseunasBudy
fauvudnadenis andudsiduuudndinly
Tae1szAuAUyNTUABRIANT o anunisal
Uagtudegluseaule uazladeddnlaiisnsna
senunniulusziugs Amsidenanduiunis
WawmesJudy
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