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Abstract
This paper aims to present the guidelines of today’s television production in order to be
efficient, attractive, and appropriate to the viewing behavior of audience and be competitive to

take the large number of the audience of their programs. The television producers can apply the

! 91913dUsennsRadmans a1vivinsdeans wemans) i ingrdeunumfuanunasa Inenunnysys, Fulltime Lecturer
of Liberal Arts major in Communication (Communication Arts), Stamford International University, Petchaburi Campus,

E-mail: Supasil@stamford.edu

H1UN133UT09AAINAIN TCI (NFUT 1) d1viuyseaansiasdauaans



s o

246 ssstygyrfitmd T 7 adufl 2 Uszanfaungunian - fman 2558

suggestion for the effective guidelines of television production in the future. Moreover, the audience
will have an opportunity to choose the quality programs and appropriate to their lifestyle of
today's society.

The present TV production has been more competitive than the past because of several
factors such as the development of digital system and technology, the change of the viewing
behavior of the audience and the increasing of the business competition. As the survey result of
website: Vouchercodespro.co.uk (2012) has found that the internet users had the increasing proportion
of online social media using and digital video up to 3.07 hours per person per day. During 2010-
2013, it found that the us of online social media, online videos, including online newspapers and
online radio was found to be popular activities and had the average usage proportion increasing
steadily. Contrastingly, the proportion of other offline media forms such as television, radio,
newspapers and magazines were decreasing in popularity. Therefore, the producers must create
the efficient production processes and the competitive differentiation for increasing the number of
the audiences by focusing on the 5 key factors: the sender, the content, the communication channel,
the receiver and the feedback. These key factors can be the guidelines of the efficient television
production with the feedback to create new ideas and perspectives, transmedia storytelling, one
content Multiscreen-Multiplatform, the analysis of audience behavior and the important of audience

reactions.
Keywords: television production, digital
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