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Abstract

This research aims to understand the marketing situation and guideline of marketing
strategy development of mineral water business to promote tourism industry of Doi Pu Meun.
The questionnaire was used to collect quantitative data and used structured interviews to gather
information. Population and sampling are 240 consumers of mineral water and 7 mineral water
entrepreneurs which were selected by using purposive or judgmental sampling method. The
research results showed that when emphasis on the selection of the business for both location
and pattern, in terms of facility to access the service, the conveniences, and attractiveness are
all in high level. The marketing situation of mineral water business and Thai wisdom should focus
on 1) Advertising should reach the right target 2) Market penetration should be clearer on the
target 3) Create alliances from other kinds of businesses 4) Provide tourism activities or offer the
rewards 5) Establish connectivity with other business in the same regions as well as abroad.
6) Use website, E-commerce and internet for mineral water business’ public relation. The marketing
strategies are to let Doi Pu Meun community to apply to develop their tourism promotion
by focusing on market penetration, distribution channel, seek the right target, and provide
appropriately publicize by creating strategies to attract the target audience to decide to use the

service
Keywords: Marketing Strategies, Mineral Water Business, Thai Wisdom
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