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THE MARKETING MIXED FACTORS EFFECTING TO THE BUYING GOODS
AND SERVICES IN TRADITIONAL RETAILERS: CASE STUDY DUSIT DISTRICT
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Abstract

The objective of this research is to study the influence of marketing mix on customers
purchasing behavior at Traditional Retailers in Dusit District. A total of 400 respondents were
collected from customers who were the patronages of those retails the Dusit District. Questionnaire
was utilized as a tool to collect data. Statistics utilized in this research included frequency,

percentage, mean, standard deviation, and Chi-Square test, Oneway ANOVA (T-test), (F-test)
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analysis. Data were analyzed by using Statistical Package for the Social Sciences. The majority of
respondents were male with the age between 25-34 years old, hold undergraduate degree,
married and stay together. The average income of respondents was between 10,001-20,000 baht.
In terms of occupation, the majority worked for private companies. The research analysis disclosed
that there were three variables of marketing mix which included price, place, and product which
had an influence on the frequency of customer purchasing. It also found that in terms of marketing
mixed strategy there were two variables had an influence on the amount of customer purchasing

which were physical characteristics and process. These two variables are 17 percent predictive of

a purchasing by using the equation.

Keywords: Marketing Mix, Shopping Behaviors, Traditional Retailers
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