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Abstract

With the growing of ecommerce in Thailand, this is a case study of CP All Public
Company Limited’s shopat7.com on ecommerce and logistic. Using logistic factors comprising of
cost and time as dependent variable, the study conducts the online survey on the company’s
customers. The objective is to find out 1) the relationship between dependent variables and
independent variables (i.e. type of product, customer age, gender, income and home location),
and 2) the sensitivity analysis of above variables on logistic cost and time. This is a quantitative
study focusing on correlation and sensitivity analysis. The results reveal that 1) logistic factor is
related to customer age and home location, 2) infant products/toys and supplements, 6-24 year-old
customers, high income customers, and customers with home location in Bangkok are sensitive
to logistic time, and 3) home décor items, 6-24 year-old customers, female customers, high income
customers, and customers with home location in Bangkok are sensitive to logistic cost. The results
will help business operation to better understand customer perception on logistic, and provide

insight for development of responsive strategy for the Shopat7.com.
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