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BUYERS” RESPONSE TO THE OUT-OF-STOCK OF BOTTLED WATER
AT CONVENIENCE STORES IN NONTABURI PROVINCE
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Abstract

These research objectives are (1) to study how demographic characteristics different to
the gender, age and marriage status facing with the buyers’ responses to the stock-outs of bottled
water at convenience stores in Nontaburi Province (2) to study how buying behaviors divergent
between period of time and frequency of visiting in week facing with the buyers’ responses to
the stock-outs of bottled water in convenience stores in Nontaburi Province. The questionnaires
with the sample size of 400 buyers, who bought bottled water at convenience stores in Nontaburi
Province, are used for the research. The statistical analysis used descriptive statistics as means,
and standard deviation and inferential statistics as T-Test, F-Test, One-Way ANOVA, Multiple
Comparison (Scheffe’s Method).

The results showed consumers’ reaction of the stock-outs would differ in partial period
of a buying time, that might choose other brands with always ignore previous one, being the
prior alternatives. In addition, the weekly frequency of shop visiting is reflected to an acting of
choosing other brands with always ignore previous one and resizing the drinking water with the

content product when it faced with out of stocks.

Keywords: Convenience Store, out-of-stock (O0S), Buyers’ Response, Bottled Water
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