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Abstract

With the development of network information technology and its popularization, the
network marketing has achieved a great development in China by its time and space convenience,
low cost and the widely dissemination. Under the situation of the traditional channel suffering
from the recession, the network marketing, with its low cost, wide range of applications and the
high efficiency, has become the best marketing channel for Wenzhou represented China small
and medium-sized women’s clothing companies. The current network marketing in Wenzhou
region as a whole is still in the initial stage. Even more, the network marketing development of
the small and medium-sized clothing company is in the theoretical research and exploration
stage. The purpose of this study is to do the network marketing theoretical research for small
and medium-sized clothing company, to promote the development of Wenzhou garment industry
and to improve the economic theories. The more important is to understand why Wenzhou small
and medium-sized women's clothing company does not carry out network marketing, and also

their views and understandings to the network marketing.
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