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THE NEEDS OF PARENTS TOWARD THE DEMONSTRATION SCHOOL
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Abstract

This research aimed to study the parental needs for sending their children to the
demonstration schools that emphasize on Management - English - Chinese — Japanese and the
correlation between marketing factors influenced the choice they made. The tool employed in
this research was questionnaires. The data was collected using 400 questionnaires. The questionnaires
gathered from parents with children enrolled in the high-school, both public and private, in
Bangkok Metropolitan Area, Nonthaburi Province and Pathum Thani Province, using purposive
stratified random sampling.

The outcomes showed that 40.75 percent of parents were interested in sending their
children to study at the demonstration schools that emphasized on Management - English - Chinese
- Japanese. 46.73 percent of parents were interested in sending their children to study in the
junior high-schools that emphasized on Management - English - Chinese - Japanese. 53.27 percent
for the high -schools with the same emphasis. 60.12 percent of the parents were Interested in
language arts curriculum 1 (Management - English - Chinese) and 31.29 percent were interested
in language arts curriculum 2 (Management - English - Japanese). Further requirements were more
courses, such as Thai and international music, singing and language education other than English -
Chinese - Japanese. 60.75 percent agreed that the schools with such emphasis should be on a
high-school level, while 54.50 percent voted for junior high-school level. In addition, the importance
factor consisted of (1) the curriculum that focus on language education. (2) the factor related to
school’s policies and focuses in the aspect that they must be clear. And (3) the factor on teachers

and school personnel, both were expected to be qualified and skillful.
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The research result found that there was not a correlation between the parental needs

to send their children to study at the demonstration schools that emphasized on Management -

English - Chinese - Japanese. There was a correlation with the marketing factors (The teachers and

staffs, the school curriculum, the place and the environment, the expenditure, the communication

and the entrance.) at 0.05 level of significance.
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