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 Message Strategy

 Audience Interpretation
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Tobacco = Cigarette = 

Death (A Temple), Kung - Sutirat Wongthewan, 

Jinreedkao Wongthewan - Surang Pewon, Third 

- Passakorn Klangmontree, Prang Sipaporn 

(Bubha Saenboonsri), Peaw Peaw - Preawpan 

Hassadee, Mkie Piromporn, Un Yong - Karnrawee 



(Nong Aday), Nonsmoking House Super Jiew 

V.1, Nonsmoking House Super Jiew V.1, Smoking 

Kids (Thai), Smoking Kids (English Subtitle). 

Cigarette is Dangerous (Uncle and Aunt), 

Mouth, Smoke, and I do not smoke 

Opponents, 

Nonsmoking Beauty, Broken Heart, and Stay 

Alive  

Tobacco = 

Cigarette = Death (A Temple), Smoking Kid, 

Cigarette is Dangerous (Uncle and Aunt) 

Opponents, Nonsmoking Beauty, Broken Heart, 

and Stay Alive
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Cigarette is Dangerous (Uncle and Aunt)

Opponents 

Broken Heart 



‘[I felt] like I was slapped in the face 

smoked even though it was not good.’

‘It is so frightening. I’m afraid that it 
would happen to me.’ 

‘When I saw this advertisement  
[Tobacco = Cigarette = Death], I quitted. 
Because I couldn’t stand on it, however, 
I repeat smoking.’
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Cigarette is 
Dangerous (Uncle and Aunt). 

The Opponent

‘[I] thought it is a mouthwash adver-
tisement. After listening to the adver-
tisement, I’m not aware of the impor-
tance of quitting smoking.’

‘It seems to me that if you want to 
be more beautiful, you should use a 
collagen cream.’
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Ad Expenditure

Advertising creative strategy

Advertising and promotion: An integrated marketing  

communications perspective

Teaching about the Nature of Science in British National.

The tobacco atlas

Consumer behavior: Implication for marketing 

strategy

hazards of tobacco.

Research synthesis for smoking.

Creative strategies and information content in Thai magzine advertis-

ing.

The effectiveness of the media campaign for Thai Health Promotion  

Foundation In the youth aged between 15-24 years

Smoking behavior of female students. 

). Teenagers and friends

Statistics on viewing advertising through the media on a daily 

basis

The smoking and drinking behaviour survey 2011

the decision to buy materials and audio recording of movies

Approach of advertising: strategies and processes.



. Journal of Consumer Research. 

12

Motivation and Advertising

Message strategy and consumers’ responses toward public service advertising 

in television

Advertising Creative Strategy.

Advertising and promotion management. 

Adolescents’ 

perceptions of the new anti-smoking advertisement

Relevance: Communication and Cognition

Strategies to create advertising messages in the media and interpretation of 

consumers. 

About us.

Female students’ smoking

The effects of spacing and repetition of identical and varied versions 

of TVCS on advertising recall and recognition.  

Participatory Communication: A practical guide

. The content analysis of public relations advertising commercials.

Prevalence of smok-

ing and related factors in school students in Thailand

Advertising-Principles and Effective IMC Practice
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Thai Health Promotion Foundation

Effective of antismoking media messages and education among adolescents in 

Malaysia and Thailand


