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Abstract

This research aims to study the consumer purchasing behavior and the influenced factors
which affect to the purchasing decision making of ready-to-eat rice box product from the
convenience stores. In order to know the purchasing volume trend of ready-to-eat rice box
products in convenience stores. This study was the survey research by using the questionnaire
for the data gathering to 490 target persons who came to buy ready-to-eat product at convenience
stores in Bangkok areas by using two-stages sampling random and formulated by descriptive
statistics, the frequency descriptive analysis, percentage, mean and the standard deviation (S.D.)
The statistics used to test hypotheses relationship was chi-square. The findings reveal that the
majority of the sampling preferred buying the ready-to-eat rice box product from the general food
stores for their breakfast and lunch in their homes or workplaces. And also preferred buying from
the convenience store which located close to their house or workplace. Their first consideration

were the food taste. They satisfied with the marketing-mix of the ready-to-eat rice box product

from the convenience store, product, price, place and promotion at high level.

Keywords: Ready-to-eat rice box products, Consumer, Convenience food stores
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