a v o

52 sasieyayrTmu 171 8 atufl 1 Uszanfaunnsnan - weieu 2559

nagnsnINsuYstuiinasanisinduladedudiloaniuiessd ulniu

THE COMPETITIVE STRATEGY EFFECTED TO THE DECISION MAKING
FOR BUYING WALL MAGNUM ICE CREAM

g3van Baynidles’ wazdsdl vaeuuszlaw?
Suradchada Cherdboonmuang’ and Chirawut Lomprakhon?
Angnasuunr@ aantunisinnisUganiiad
“ARNEU3MSEINg andunsdnnisayanidam
'International College, Panyapiwat Institute of Management

2Faculty of Business Administration, Panyapiwat Institute of Management

L L}
UNAAS
Ay o A wvo = o i ° v 1 9 s = 3
n15338aadlavinnsfnuingdusdied1ediuiy 400 fieene Tnguseasdlite 1) Anwinagns
nsudsduvedleansuiead winiy 2) WednwAnuiiswelalunagnsnisudsiuvesiuslan Usenausie
AIUNITANAUNUNNNITINNIT AUNNTATNAILEANGI NagNSNTanaulaniinanenginssunisinduls
FoduAleAn3uiead winiy veauslae
Inglduuvgeunmiluesesdiolunside uazadfnldfe Afosas AAzLuLRbY wazn1TIATIZR
perUsEnauvestlade (Factor Analysis) Inanan1sideuansliiiuin anuianelalussrusznevveslade
yosdalaiusaunanisudsduniinadonisindulatedualoaniuiead windy 1. drunisandununig
nsdanisusinafanelalududmdelidieasainuiniign 2. sunisaseanuuandsusinafianela
TuduAiandenlnuanuinnnUssmeuaden 3. snunagnsnisygaauls guslnafisnelalunszualavan

N9NTIIFLY

Adnfny: lernsunsidley euiianela nagnsdelauieunisnisuyiu

Corresponding Author

E-mail: suradchadache@pim.ac.th



Panyapiwat Journal Vol.8 No.1 January - April 2016 53

Abstract

The studies of this research were collected the 400 sampling data. Purposes to investigate
were to study the competitive strategy of Wall Magnum ice cream and satisfaction on consuming
under competitive strategy. Its intention was to understand what the reduction cost management
strategy, the differentiated product strategy, and the focus strategy that affected to customer’s
decision making.

Our sampling data from questionnaires used the statistics to describe data attributes such
as Percentage, an Average of Mean and the Factor Analysis. This research has effected in the
decision process before making a purchase for ice cream branded “Wall Magnum” which was

resulted to involve the components of satisfaction factors in competitive advantage as following

1. The reduction cost management strategy that customer could have the most convenience

to look for products with satisfaction.

2. The differentiated product strategy that upgraded to premium product by Belgium

Chocolate making customer’s satisfaction.

3. The focus strategy that made customer’s satisfaction by the trends in advertising

on TV.

Keywords: Ice Cream Premium, Satisfaction, Competitive Advantage Strategy
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