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THE INFLUENCE OF THE ADVANTAGE OF FRANCHISOR JUSTICE, SUPPORT AND
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Abstract

In this dissertation, the researcher has four objectives. The first objective is to examine
(1) the level of perception of whether justice is done by franchisors in relation to the brand image
support lent to franchisees. The second objective is to study (2) business strength as consisting
of franchise strength and competency. The third objective is to investigate (3) the performance
efficiency of franchisees. Finally, the fourth objective is to consider (4) factors transmitting franchise
competency to turnover. In this research investigation, 265 franchisees of fresh roasted coffee
business in the Kingdom of Thailand (Thailand) were designated as the unit of analysis. In this
quantitative research investigation, the researcher conducted structural equation modeling (SEM)
analysis. The research instrument was a questionnaire with items pertaining to causal variables,
equity, support and brand image. Mediators consisted of the strength and competency of
franchisees. The dependent variable was the success of franchisees. Findings on the basis of
quantitative research were as follows:

A majority of slightly more than three fifths of the respondents were females (61.50 percent)
with a plurality of slightly more than a third being between the ages of twenty-six and thirty (37.74
percent). A majority of almost two thirds were holders of a bachelor’s degree (65.29 percent).
For slightly more than two thirds, the operational period under the franchise patent had been
from one to three years (66.04 percent). For more than a third, the amount of investment money
at the commencement of business was from 400,001 to 500,000 baht (37.36 percent). A plurality
of almost a third of the respondents had an average monthly income from the sale of fresh
roasted coffee from 200,001 to 300,000 baht (31.34 percent). A majority of almost three fifths
employed from four to six personnel in their businesses (57.73 percent). In conducing path
analysis in applications of SEM, the researcher found that the advantage of justice being given by
franchisors to franchisees was not evinced at a level sufficient to influence the strength and
competency of the franchises. On the other hand, the variables of the support lent to franchisees
and the brand image purveyed by the franchisors to the franchisees exhibited positive influences
on the strength and competency of the franchises. Finally, it was found that franchise strength
and competency exhibited positive influence on franchise success at a statistically significant

level.
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