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Abstract

Ready to drink beverage market in Myanmar in 2014, Myanmar is the fourth largest market
of Thailand in ASEAN with the volume of 32,403.97 million baht and it’s expected to grow up to
23.56% in the following year. For consumer behavior in this market, derived from the survey of
300 people, most people consume and purchase ready to drink products 1 to 3 times per week
from convenience stores, supermarkets, and mini marts. The products imported from Thailand
especially ready to drink fruit juices are the best seller in the market. A study of marketing
opportunity found that Thai products are popular and perceived as high quality among consumers.
Besides, the relatively low logistic cost compared to others, the similarity in climate and weather

conditions of the two countries makes Thai products fit well with Myanmar life style. Moreover,
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the number of middle class, SME, and tourists that have recently grown rapidly contributes a
great incentive to Thai business owners and investors to expand their businesses and investment.
However, underdeveloped basic infrastructure such as roads, water supply, electricity, as well as

the skyrocketing land price and the limit of foreign investors’ right are still major obstacles.

Keywords: Thai’s beverage, Buying behavior, Opportunities and threats analysis
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