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Abstract

The research objectives are; (1) studying the level of media literacy in a private higher
education institution, (2) studying the students’ actualization toward the advantage of media and
(3) studying the students’ tendency to implement the knowledge of media literacy in their lives.
The population or the sample group is 97 students who study media literacy as topics of one
general education subject in the first term of academic year. A questionnaire is used as the
research tool. The data are analyzed to be descriptive statistics, which is frequency, percentage,
mean, and standard deviation.

The results are as follows: most of the students are junior (a third-year student), female
students who all study media literacy as a general education subject. The following findings
according to the first objective are 1) For the student’s usage of media literacy, the knowledge
about Media Literacy is average level and most of them are well aware of the fact that the actors
we see in TV shows looked slim and had beautiful skin. They are fashionable. In fact, in their
real life, some of them may not look like on the television screen. It is largely due to camera
techniques and editions. The second one is the students realize that after watching series/film of
ethnic war and these media can indicate which nation is hero or enermy. Good or bad meaning
is created by media. For the student’s comprehension of media literacy, the students start by
analyzing and determining the meanings and symbols used to deliver the information via the
media creation. Then they can describe that the information created by the media is also the
hidden meaning of business messages. Moreover, in case of usage of media literacy, the first
priortity is media staffs should emphasize on ethics. Then the students respect the difference
among nationality, religious, race, place, culture which all are in the most level, as well. According
to the second objective, the way that students apply media literacy for their life is mostly when
the teacher gives a report assignment. They will search for information from various sources.
However, they don’t trust the information one-hundred percentage but they will investigate either
if that website is dependable or not, who is the author, if this information meets the need or

not, etc. Then the most students will create message contents and media that are beneficial for
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community, educational institute or society. This is in the high level, as well.

Keywords: Media Literacy, Advantages and Application
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