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Abstract

To be able to run a sustainable business nowadays, it is necessary for the state and
private sectors, and the state enterprises to take the stakeholders into consideration. Paying
attention to the stakeholders, the society, and the environment along with the growth of the
organization at the same time means giving importance on the whole process from upstream to
downstream. The stakeholder theory is the fundamental concept of corporate social responsibility,
which the executives have to do right things by considering all parties apart from the profit of

the shareholders or the owners. Thus, relationship management between the organization and
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the stakeholders cannot be managed separately. It has to be done simultaneously while fulfilling

the main objective of the organization, which is to run the business. Corporate social responsibility

cannot be performed by providing community services solely (CSR-after-process), but includes

taking responsibility for the impact of the business process (CSR-in-process), from handling the

negative impacts to providing positive impacts, in the form of value, to the stakeholders and the

society.

Keywords: corporate social responsibility, sustainable business
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