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Abstract

The objective research is to study Bangkok residents’ perception and attitude on television
programs, those whose have different individual factors. A research sample was 400 Bangkok
residents. Research conclusion, the samples have the highest perception on television program
that are game show and variety show, which the most perception is beverage products, secondary
is consumer goods, and snacks, respectively. The most product recognition of product placement
on television program that are manages products to be a part of scene or stage, secondary;
products appearance is in banner forms, and brand references. Moreover, the attitude about
product placement on television program found that samples agree with that product placement

makes well know brands are more catch the eyes, outstanding, and helping to increased its
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products to know and remember, also increased product familiarity by product placement.

Keywords: Product placement, Perception, Attitude, Brand
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