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Abstract

The purpose of the research aimed to study needs for products in conveniences stores
at Bangkok area of the pre-consumers and post-retirement, compared the needs for products in
conveniences stores both the pre-consumers and post-retirement and studied demographic
factors that affect needs for products in conveniences stores. The sample in this study were
400 pre-consumers and post - retirement who used to purchase products at conveniences stores.
The sample of this research were selected through stratified random sampling. The research
instrument was questionnaires. The statistics used to analyze the data were frequency, percentage,
mode and chi-square test. The findings found that the most of consumers bought product from
T-Eleven convenience store. The main reason to go to 7-Eleven conveniences stores was convenient
to travel to purchase goods/products. The average shopping frequency was 1-4 times per week.
They spent 101-200 Bath. They bought group of products particularly and the most products they
wanted in the conveniences stores were beverage group. Besides, the findings found that gender
had not affected on the needs for products in conveniences stores at Bangkok Area of the
pre-consumers and post-retirement. Income had affected on the needs for beverage and
books/magazines at 0.01 and 0.05 significant statistical level respectively. And the needs for
book/magazine in conveniences stores at Bangkok Area of the pre-consumers and post-retirement

were correlated at 0.05 significant statistical level.
Keywords: Needs, Product, Elderly, Retirement
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