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Abstract

This paper is a part of the study of “Brand Identity of Channel 7 News Program”. It analyzed
brand identity of Channel 7 news program before and after digitalization. Depth interviews were
conducted with 12 high-rank-position key informants. ltems emerged from interview were used

to analyze the differences of news programs before and after the channel turned into digital
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television. Using brand identity theory, core identity and extended identity — visual identity, verbal
identity, behavioral identity — were examined.

The study found that Channel 7 kept its main/core identities such as solemn, official,
polite, creditability, conservatism, and up-country. The extended identities were shaped from the
advantages of digital technology and the policy to expand audience group to newer generations.
Examples of changed extended identities are friendly, millennium-look, trendy, smart, using virtual
reality technology, bring in young reporters. However, the changed extended identities were shaped
according to the core identity frame. For instance, financial reporter can explain stock-market
news in an easy term so that farmer can understand. The paper concluded that Channel 7 news
program in digital television age has changed from ‘conservative locality’ to ‘high technology

locality’ or in another word ‘PHUTHORN 4G’

Keywords: Brand identity, News, Digital television, Channel 7
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Rating Digital TV jul 2015 Rating Digital TV Aug 2015 Rating Digital TV Sep 2015
Rank | Channel __ Rating | Rank | Channel |
1 CHY 3.33 1 CH7 3.57 1 CH7 3.66
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5 MONO29  0.44 5 MOND29 045 5 MOND29 043
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15 GMM25 0.09 15 GMM25 0.10 15 PPTV 0.10
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