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Abstract

The objectives of this research were to study the opinions of small and medium enterprise
entrepreneurs about the importance of demographics factors and factors influencing business
operations in Nonthaburi province and to compare between demographics factors and factors
influencing business operations in Nonthaburi province. The population of this research study was
small and medium enterprise entrepreneurs in Nonthaburi province for 302 people. Samples
consisted of 172 by using Taro Yamane at 0.05 confidential intervals. It was using purposive
sampling. The tool of this study was a questionnaire. Data was analyzed by frequency, percentage,
mean, standard deviation, t-test, and F-test (One — Way ANOVA).

The results of this study were found that the most respondents were male, between
41-50 years old, mostly bachelor degree level, mostly domicile in Bangkok, and using mostly
between 41-50 working hours per week. Most respondents were also having between 1-5 years
old of business, the number of employee between 1-30 people, and the Company’s investment
less than 500,000 baht. Types of businesses were mostly in services business. Operations are
mostly the sole owner. Most respondents never had experience on other businesses and never
worked before. The opinion of factors influencing business operations of respondents was mostly

on management factor.
Keywords: Business Operations Factors, Small and Medium Enterprises
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wiAlulad (Operations and Technology) nNau
ogfluszaiuann (X = 3.66) undudusunils sesasn
Tudun139an1s (Management) nwsiuegluseiu
110 (X = 3.62) A1un1snann (Marketing) AMwsau
aglusgauinn (X = 3.61) uagrmunsiu (Financing)
amseglussiumingauin (X = 3.52) Ay
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3. MaUSeuLigunuAuAmLY
HaN1TIATIZITRYALUSEUIBUAI AR

o w [

Aeatunislitanudifyfudadediuyanauay
tadelumsdniugsiaiiendestuaudiiaves
AUsENOUNNSEIAIvUIANAGLALYLIAERY (SMES)
Tudwdauunys Anseilagnisiideyaundiiu
#IA1 A9 t-Test wag One-Way Analysis of
Variance (One-Way ANOVA) lneimunailudfiy

(Significance) NszAUAT p < 0.05 WIBIZAUAT

ady

Psdesiumsadansesay 95 wudn gaTlmai
uanssfufianudniiuiesfuiadelunisduiy
ganafunnssiulusunsRuidoddameaian
seffu 0.05 ffiTlengfiumnsnsfuslenaAaiuAe iy
Uadulunisaniiugsiaunnsnafiuegnelitud Ay
ynaadAfisEsu 0.05 Tushumsdans funsnans

(% o

Audiunisazmalulad waga1unsty §ind
sEAuN1sAnwNuaneeiudaudadiuies i
Uadulunisaniiugsiaunnsnafiuegelilud Ay

aad

N9EDRANTEAU 0.05 Tumuaiunswazmalulad

NUNNAUNANVDINUTLABUNITALANA 19U

Y u

D eXx2p

a

fenuAafiuAadudadelunisduiugsiai
uanenafueenaditbddnmeatiffiseu 0.05 Tushu
MsnaAkazsUMsRY GRS wauddlissvha
yosfusEnaUMsAUANAsufiruAMuALI U
Uadulunisaniiugsiaunnsnafiuegeliud Aty
ynaadAfisEsu 0.05 Tushumsdans sunsnang

NRUNTHazALULAE hazAIUNISRY KT

Y

o

AU
flongvesfanisiunnrsiuiinnudaiiuneaiu

Uadulunisaniiugsiaunnsnafiuegeliud Ay

vaa o

N9EDRNTLAU 0.05 TUAIUNITHANN HNLI1UIY

U
@ a [

nNUluAINITARANAA LI AN UAALALLNEINU

o

Jadelunisaniiugsiaunnsinafiuegelidedfgy

e

¥ a

MeadAnsEau 0.05 Tuiunisiy §Rfikuamu

Y99Ran1sNwANAITuAaNuAATIAs AUl

€

o w a

TumsailugsiaunnsiuegsildedAgymiead

o

=3)

fiszeiu 0.05 Tususiiilunsuavinalulad uagénu
M3 RTUszamvesgsAvveaiuiunanaty
fanuAniiuieafudadolunsduiugsialsl
WANAU Q’ﬁﬁé’wmzmiﬁwLﬁumuﬁumwﬁaﬁ’u
feuAaiunystutadtlunsmidussiaunnsediu
atadiludftuyadaisesu 0.05 Tughusuiuns

wazimalulad gAgUsznaun1sgsnalssanau

rougshathgtuiiunnssiufinnuAndiuiety
Hadelunisduiugsfadiliunndnetu uaznisdl
Uszﬁ‘unﬁaims‘v‘hqwumﬂﬁgudauﬁuﬂizﬂauqsﬁ%
Hagtuiuanssuanudaiiuieatutiadslums
sdugsiafilaiunnseiu

dgUuarafilsuna
naanmsanwthdelunsmidugsisveanaitu
AUsENOUNNSEINVMIANAINLALYLIAERN (SMES)
Fandauuny3 fUsziiuiiannsntianeAusonals
fail
Uadeanwaensdoyadiuynna

Uadednuaignadeyadiuynaasuine Kagn

)

WasIzndeyanudn gadinanuansieiu ey

D

a =3 [

AnwtuAeafuiadelunsduiugsafiunnsietu
fisziuteddny 0.05 Tudhunsdu 21nnsfne
LinunanisAnunfiaonndasiu d1usiguasin
Aaszsidoyanudn fidengiuandsiuiiaang
AnviuAgafutiadelunisdidugsiaunndieiu
athalifuddeyynaadifisesu 0.05 lusunisdans
AUN1IAATA AuALTuNTLasnAlULLE wagany
MU MnmsEnwlsmuramsAnufidenadesiy
FusziumMsAnymaanMsieTeitoyany (i
fsgfunsAnuiiuansnafuiinnudadiuifenty
Yadelunmsdilugsfiaunnsnsiuegrelidfny
MaaRAnsEau 0.05 Tushudiiunisuasinalulad
nmsdnwlinunanisinuiilaenadosiu du
QIS UNRvBEUTENBUNMIHAIINNT AT EBYA
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vaa a o a

WU gnilgianuianvesusznaunsiuansaiu

Y
2 A

fanudaiuieafudadelunisdniugsiai
uANERAUTUAIUNITAANALAZATUNITIEU 210N1T
Anwlinunamsineiidenadesiu fusnaudilis
MIMNUYBEUTENOUNMIHAINMTIATIEVITRYa
wud g udlusmsianuesiuseneuns
funnssfufianudndhudesutadelunsauiu
qiﬁaLmﬂﬁmh"uasmﬁﬁaﬁwﬁzymaaaaﬁizﬁu 0.05
TufUNITTANIT AIUNITRAIN AUAILTUNITILAL
wialulad wazaiunsdu nnsAneladnuwna
mMsfnwiidenndesiu fuengveianisnaTIns
Ansgideyanuin gifonguesianisiiuansieiu
feuAaiunestutadtlunsmidussiaunnseiu
agafituddrymneadinfisedu 0.05 Tughunisnaia
Pinmsfnwldnuranisnuiidenndastu du
uundnulufiansHaINNsInEteanu
ﬁﬁﬁﬁi’ﬂmuwﬁﬂmﬂuﬁamiﬁLmﬂ&hﬂﬁ’u TenuAniu

a [

Werfutadelunisaiiugsiaunnsaiuegied
Tuddeyrneadanisysiu 0.05 Tuiunisiu 91003
AnwliwunanisAnuiilaenndesty sukuamu
YosiIsHANNMT AN HBYawU ERTRuamL
yesfansiuanAniuiinnuAaiiufeuiiade
lumsanfiugsiaunnsiuegedidudAnynieaia
fisgstu 0.05 Tushusndunsuazvalulad wagd
M3y Mnmsnulimusansinunitdonadesiu
LATAIUENBAENITALTUIIUNAIINNITIATIENR
Foyawuin fifdnwagnsduiuamdiuandiaiy
feuAaiunystutadtlunsmidussiaunnsediu
agadiudAuyadaisesu 0.05 Tughusuiuns
wozmalulad nnsAnwlinunanis@nead
GRLLELRN

Uadglunisaiiugsna

auAaiusieUadelunmsidugsiatunney
oefluszsiuann iefinnsansnesnunui nguoens
finnuAnusedadelunisdiiugsia mumsdnanis

19

(Management) nnsanegluszauundusdudu
findla fleRansananeedesedenuin deid
Fadegan WA fnmsnasulumssdunudy
Fupeuiidmaulunnnssuiunis danuaenndei
Sangthamthom (1999) wud1 gUsznaunisiinig
Jamsssie Tnesdumsmamthimemsudmsasy
5 Usen1s fim M3y N153089ANIS MIInnis
fndan n1sdenns wagmsmuny Tnelimudiy
fumihAF LT NUHLNNTiga

Auaiun1swazimalulad (Operations and
Technology) m‘vmuag”luizﬁummﬂué’uﬁuﬁam
Fsaonndoaiuanddeves Chumchen (2012) 16
yinnsAnwtadeiifinnnudsalugsfeeulay
Felvinnuddnyumellaglunsdndugsiaiiiu
duniafiegrinlivszsavanudnda Snvisdadu
msaseeulaiUzeulunsutedu (Colla & Lapoule,
2012)

AuMIRa1A (Marketing) nmsasaglusgsiuin
Husdusuitanu fanugenndosiu Meechamnan
(2011) lovins@nuidelunagnsmenisnannves
fuszneunsiiinenlissiuiidutihivganudisa
Tumsusznounsiams dsmssmedelsinduile
(Kolter, 2003) Tun1saniiugsnia

Fheftanisnuniadu (Financing) anwssagly
sgaumizausnidusuduanine egalsfiniy
Jadesunisiuieldtndudiuddyegrmile
denndeIUATEYe Donkwa (2013) Alsvmsn
msdansssgurLULiuguETsgianeLReaiils
Ml T MIUIMIRUNULAENTTIUNUYININITRY
frudAyedadsunisiogdniunisligsio
Usgaupnudusala

v v s v

toduasuzludunagnsvesiusznaunis

PNMTRBUNUN MUNTINNT (Management)
dwsugshaduladeninnuddyian Fegsioas
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AeaiinneunulunisandugsianasnszuIuns
Tunrsvinuegedaan Tundnn139e9n15Inng
annsatmdnues POLC tue P (Planning) e
N152°90HY O (Organizing) Ao A1TIANITOIANT
L (Leading) Ao ns¥twaznisianiediives
HUsEnaun1s C (Controlling) AiB N1SATUANBIANS
Fadundnnmstuiiugrulunisuimsdanisesdng
Snndefenidusiiunisuazmalulad (Opera-
tions and Technology) i glugathyiumealulad
fanudndusesdnslunsfiazysluganudusa
AMNNTEUEVDY Social Media %38 Social Network
Aiduismssfiuediianutuadonnndau was
Sudunisrgludemwemaindnde
ﬁﬂﬁ?umiﬁ%ﬂizﬁummﬁ’]L%R]IUﬂﬂiﬁ’lLﬁuﬁﬁﬁﬁ]
Jzfealisruunisdanisiian (Good Management)
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